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...each year more fine stores are 
buying Beau mondes...the manikins 
‘created to your fashion taste 


PWrite or call your Korrect-way distributor 
for an illustrated brochure on the complete 
series of Beau monde Studio Manikins 


Eddie Allan, Tampa, Fla. * The Art Products Co., Detroit, Mich. * Bader’s 
Disp. House, Honolulu, Hawaii + Baltimore Disp. Ind., Baltimore, Md. 
C. Barrango Co., San Francisco, Calif. * Mr. Rod Clancy, Portland, Ore. « Art R. 
Cohen Co., Pittsburgh, Pa. * Samuel C. Dutch & Son, Buffalo, N.Y. * Samuel C. 
Dutch & Son of Flo., Miami, Fla. « Eastern Disp. Inc., Boston, Mass. * General Disp. 
Corp., Cincinnati, Ohio » Hecht Fixture Co., Chicago, lil. « L.E. Hier Disp. Equip. 
Co., Inc., Minneapolis, Minn. * B. A. Jacobs Co., Los Angeles, California 
Kehoe Disp. Fix. Co., San Francisco, Calif. * Walter W. Martin, Denver, Colo. 
Midwest Disp. Equip. Corp., St. Lovis, Mo. * National Equip. Corp., Kansas 
City, Mo.. « Naythons Disp. Fix. Co., Philadelphia, Pa. + Melvin S. Roos & 
Co., Atlanta, Go. * Mr. Leonard Stark, Dallas, Texas * Mr. MacThigpen, 
Burlington, N.C. * Wray Williams Disp. Co., Memphis, Tenn., New Orleans, ia. 
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MANIKINS BY KORRECT-WAY 
Division of American Fixture & Manufacturing Co. + St. Louis 3, Mo. 
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BEAVER BOAR D* BEAVER BOARD 
is a lightweight champ. isi ive ting much less 


than other display boards. 
BEAVER BOARD 
cuts cleanly and easily into 





any shape. 


BEAVER BOARD 
is ready for use as is or can be 
easily decorated by painting or 
any printing process. 


BEAVER BOARD 
is available in several thicknesses 
and lengths. 


BEAVER BOARD 
has lots of “bend.” 


Beaver Boardis a registered trade name of CERTAIN-TEED PRODUCTS CORPORATION. 
it is a brand name and should not be construed as a type of fiberboard. 
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Display’s Great Monthly Digest 


DISPLAY WORLD 


COMBINED WITH 
MERCHANTS RECORD AND SHOW WINDOW 


VOLUME 60 JANUARY, 1952 NUMBER | 


CONTENTS 


Contest Draws Record 3,262 Entries 
Display At A Famous Washington Store By Ruth Boyer Scott . 
Specialties . . . And "Too Late To Classify" 
Diverse Themes Used In New York Displays By Virginia Roehl 
Mannequins . . . Forms . . . Wigs 
Looking At Pittsburgh Interiors By Michael Scott 
Wire ... Rattan... Papier Mache 
Promotions Coming Up! By Louis Gehring 
Flowers And Set Pieces . 

Displays At The Year's End In Chicago By Shirley Ware 
Fixtures And Displayers . 
Los Angeles Reporting By Eleanor Taylor 
Papers And Fabrics . 

Display . . . On And Off The Record 

Easily Built, Low-Cost Units For The Small Store 
Electrical Equipment 

Editorial 

NADI News By John F. Bowman . 
Trade Personalities By Jim Tupper . 
Reminiscing 

The Display Parade By Jim Tupper . 
Your Column 


Display Ideas 
eas 


PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI |, 


OUR NEXT ISSUE 


Interesting display treatments from 
France will be the subject of one 
article in the February issue . . . An- 
other will deal with the way a famous 
St. Louis store uses display to sell its 
credit plan ... A well known architect 
draws on his experience in store design 
and remodeling for another feature 
article . . . and still others will report 
on contemporary display here and there 
about the nation. 


THE COVER 


The display shown on the cover is 4 
the work of Arthur C. Brown, display 
manager, Hale Brothers, San Jose, Calif. 
The window was given over to a setting 
of natural moss, logs, potted cineraria, 
azaleas—and 100 parakeets, Java rice 
birds, and cockateels to tie in with the 
slogan, “Spring is on the Wing." 


EASTERN OFFICE 


47 West 57th Street, New York City 19. 
Phone Plaza 3-5989 


SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the United 
States, Canada, Pan-American Countries, 
Philippine Islands and Spain; all other $5.00 
a year. Canadian and foreign orders payable 
in U.S. funds by international money order 
or New York bank draft. Single copies 40 
cents. Send all subscription orders direct to 
the publication office at Cincinnati. Changes 
of address must be reported at least two 
weeks in advance of effective date; other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 


Member 


Ni) 


Audit National 
Bureau of Association of 
Circulations Display Industries 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members o 
your department. 
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Tested and approved by Elec- 
trical Testing Laboratories. 


Installed and successfully used 
by such leading stores as: 


Loft Candy Corp. 

Weber and Heilbroner 
Peck and Peck 

W. & J. Sloane Co. 

Jane Lee Stores 

Lane Bryant 

1. Miller 

Joske's of Texas 

Hecht Bros. 

E. M. Loew's Theatres 
Sterling Lindner-Davis Co. 
Hochschild Kohn Co. 
Modernage Furniture Co. 
S. Kann Co. 

Sears Roebuck Co. 
Bloomingdale's 

Polsky's 

May Co. 


Write Now for free Illustrated 
Brochure! 
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e (i Display Lighting 
sayou Brighter — More 
lsifig Ordinary Bulbs! 


Fuse this low- osfordinary bulb (—& 
d of this expamme replacement! (> 


@ Dramatic! % intense spotlighting—dramatizes 
your merchandise! Broad, even natural flood lighting brings out 
true colors and textures! 


@ Permanent! Lifetime finish will not corrode, discolor or tar- 
nish due to Patented Miroflector process! 


@ Adaptable! Easily and quickly fits into any regular 
electrical installation! Nothing to change! No additional equip- 
ment to buy! 


@ Practical! Less heat—cooler burning! Lamps last longer— 
less relamping. Patented vibration damper. 


@ Economical! You save important display dollars 
since Miroflector utilizes ordinary bulbs! Harnesses more direct, 
natural light with far less current! 


MIROFLECIOR gs 


"The Brightest Idea in Lighting” 


1775 BROADWAY + GENERAL MOTORS BLDG. °« N. Y., N. Y. 
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aa Line-O-Scribe 
SIGN MACHINES ee 
MAKE EXTRA PROFITS <e 
FOR ALL USERS © 


y 


JABY INCREASING SALES M |] 
JABY DECREASING COSTS 


No waiting or going without signs 
to put on your merchandise when you have the 
Line-O-Scribe machine. Signs can be made 
at once that tell shoppers about the quality 
and values you are offering. All items can be 
signed at little cost and sales can be pushed 
without irritating customers. 
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MODEL M7II MODEL M1422 
Capacity 7 x 11 inches Capacity 14 « 22 inches 


THERE’S A Line-O- Scribe 
FOR EVERY SIZE STORE 


&® WRITE TODAY 
FOR FREE CATALOG 
which gives full de- 
tails and prices on all 
models . . . also tells 
you how Line-O-Scribe 
signs can increase 
your sales. 


AV VPUReen eile 


—_ “ 


MODEL Mi4l1 MODEL M2228 MODEL MS7I!I MODEL MK1422C 


Copacity 14 x 11 inches Capacity 22 x 28 inches Capacity 7 x 11 inches Capacity 14 « 22 inches 


cer oem cen mit mt 


THE MORGAN CO. 


3984 AVONDALE AVENUE e CHICAGO 41}, ILL. 
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Our Showroom Has Every Breath of Spring 





4 No. 173 Bamboo Reed Top Accessory Benches 
All wood construction—hinged folding legs—bamboo weave top 
Natural clear lacquer finish 
Set of 3 benches $56.00 per set 
5' long x 18" high 4' long x 12" high 314' long x 6" high 
1314" deep 
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3181/163 Column and 
Gothic Arch Unit 
Wood construction dy i $ + 
No. 170 Set of 3 Infants 
Wear Displayers 


Decorated pink rose buds and 
asparagus fern 
Wood construction 


9 high x 6' wide overall 
Base 4' long x 2' deep Pink and blue lacquer finish 
8" dia. column Set of 3 Animals 


Completely decorated $69.00 per set 


$96.25 each , by | 4' high x approx. 24" d. 
b> 36" rod 





"OUR THIRTY-SECOND YEAR SERVING DISPLAY" 


tHe L. J. CHARROT COMPANY, INC. 
Geer Apeonabthsctie Noman Por ee 


36-38 WEST 37TH STREET 
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EATON GRASS MATS 


They're so “VELVETY™* smooth—so natural look- 
ing—the ideal background for all your displays. 





KEEP ON THE GRASS—It doesn’t matter what 
you display—clothing or cars, fruit or furniture— 
Place them on EATON GRASS MATS if you want to 


attract attention. 


SEE YOUR DISPLAY JOBBER 


*Trade mark Reg. U. S. Pat. Off. 


EATON BROTHERS CORP. 


HAMBURG, NEW YORK 














Heel Emphasis is the latest 
in hosiery display 
NEW HOSIERY HEEL PATTERNS ARE 


BEAUTIFULLY REVEALED ON ... 
Gaing HOSIERY FORMS 


Women's weighted toe forms—series 40 are NU-VEL: an opaque natural flesh color with a 
self-balancing, beautifully shaped for best soft velvety look and feel. 


hosiery display. ; 
‘ ‘ : PINK SATIN: our latest development—is a 

Available a ee —_ cone of styles and delicate, feminine color achieved by the use 
Raigni, Tren lovely Eaien= of our new TEMPERED STOCK. It is espe- 


NEUTRA-TONE: an opaque natural flesh color. cially designed for the display of nylons. 
Use coupon for latest information on TEMPERED STOCK and PINK SATIN 


SHOE FORM CO., INC., Auburn, N. Y. 
in Canada: UNITED LAST CO., LTD., Montreal 


Please send catalog on... [] Shoe Forms ) Hosiery Forms C) Embossing Service 
For those desiring product identifi- 
Firm cation when hose is displayed the 
answer is Shoe Form's Embossing 

Service, inquire for details. 


Signed—— Street 
en Use convenient coupon. 


eeeuveeseseeseeeeeeesy 
BWesseseeseesessesaad 


Cy - sainlape Zone State D 
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Most display men are aware of this fact — that sign 
printing machines are a ‘‘must’’ in today’s 
merchandising picture. 

Our suggestion above has to do with getting the 
right machine for your needs. Before you buy, 
make it a point to get all the facts on all the differ- 
ent makes available. Compare them in terms of 
original cost, simplicity, speed and ease of opera- 
tion, flexibility, durability, lasting economy. 

Our motive in this is simple. When a complete 


OE ~- - - —— 


| Before you mee. 
INVESTIGATE 


See the one and only 
Showcard Machine 
before you buy 
sign-making equipment 


WO7R: LD 








analysis is made, we're satisfied you'll want 
Showcard Machine. 

Here are just a few Showcard Machine advan- 
tages — low first cost; complete flexibility of type, 
layout and colors; performance assured by the 
only guarantee of its kind in the field. Let us give 
you the facts and we'll rest our case. 

A letter or a post card is all it takes. Why not 
write today — before you buy any sign printing 
machine. 


Showcard Machine Model A, 
one of several models which 


answer all requirements. 
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Cl Plasti 
spaeebisatobes % Clear Plastic Torso ed Wing 


Display Sensation 
sale | Form Divine 








Beautifully 
Drie Nes Dynamic Display for BV Me testa ial es 
ength and two Bathing Suits, Girdles f . spl ; 
piece garments and Bras, Halters and of Plastic Display Equipment 
Fits any stand! ' Shorts, Midriff 
Tilts and Swivels at Ensembles, all full- PRESENTS 
Accommodate: length and two piece : 
Pins. Replace : a apparel. Accommodates Crystal Clear Plastic Products of unparalleled — | 
Atelalal-xe armel Ale) : a: Pins. Fits any Stand. merit, at rock bottom low cost, available direct or 


Action Forms § from any recognized display equipment dealer 
Complete with 3 $Q75 A copy of our complete Catalog will be mailed 
alektitel a leke) are) ea. mmediately upon request 

latolate Macolaimuirel celiac 

latticework, etc $475 

ea 


500 3 to a carton. Less than 3 at $5.00 each 


WONDERFORM [meander aoe DAINTY FORM 


Complete with Plastic Base. 
Red Wing Products, Bellerose, New York 
SERVING OVER 26,500 CUSTOMERS THROUGHOUT THE WORLD 


Clear Plastig ae fer Ce ee ot Wear 
“Bra” Form mae a ales isplay Sensation 
t rysta [Tela . 
Perfectly Plastic_the id Clear Plastic and 


long needed to 
display girdles, 
briefs, panties, 
garter belts, and 
such. Stands by 
itself, or attaches 


Displays bras 
of every kind 
and style— 
especially 
wonderful for 
The ve to any stand 
stand. Tilts an A 
Swivels. Even Ape Accommodates Pins. 
“sits” by itself. $350 x Saad, $4so 
zi hess than Gros 7 21e0en = Complete with Plastic Base. #300 


a oxt-53 Mlallare Me) 
showing skirts 
olateMifola <M iatl-) 

to life this side of 
reality. Fits any stand 
Afilicmelate! Swivels 
Accommodates pins 


















SHELF AND 
SHOWCASE TRAYS 


Clear Plastic! Keeps 
your merchandise 
neat. Eliminates 


MASTERFORM 


Clear Plastic 
Menswear Unit 
Comes equipped with its 
own heavy duty Plastic 
=g800 ; Stand. Displays Mens wear 
of every kind. 
Accommodates pins. Tilts 
and swivels when attached 


_ FOR NARROW FOLDED ITEMS $930 toa stand. $5 50. 


801 V4 pped Less than 12, Less than 3 at $5.75. 
' vable center partt $2.55 each 


markdowns. 
bys ele) 

ea 
Less than 12, $2.25 each 








BEAUTY FORM feaeas 


KIDDIE FORM 
Ultimate for Blouses aS 


Children’s Wear 


IalelacteL cele : : 
and Sweaters Tiana Display Unit 
White astic 
Crystal Clear Plastic. Bold Bleck Comes equipped 
Comes equipped with Numeral: with its own plastic 
its own plastic stand. Can't fall off stand. Or attaches 
Attaches to any stand, rack. All to any stand, tilts 


tite and swivels, and swivels. For boys or 


— rset girls one piece garments or 
ncrlnaorage > zes. Also blank two. Accommodates pins. 


rm ever made. > , 
. mim eateeeer Al. teks =. Less than 6 at $4.00 each. 

tt MULTIVIEW MASS 
i DISPLAY UNITS 


fofe le Maen Zsvamelare mare hi 













Hardiest Clear Plastic Sales 


aid ever to come your 











way. Uisplays 8 ga = Dc { 
ments, fits any stand , be h 
: the Mass Display of 
L $425 
i ea. < * 
—s . A 
2 Less thon 6 t ont 
PLASTIC HOOK f at $1.50 z , 
; R each 4 a 
<3” #415 fo @ 


aH 





30: Time and Money Saver. Rigid, Rugged. Dust- 
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NEW G-W POLICY... 
EXCLUSIVELY YOURS 
IN YOUR Ciry! 


Al ; ady purchased (at the show) by 


leading display directors in many major cities. 


Your G-W salesman will show you these 
frames and other ZEM functional units— 
also ZEM flowers and set pieces. 


Write for full details. 


Distributed only by... 


GARRISON-WAGNER CO. 


saint louis 13, 4 missouri 
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WoreW. L. S. [tineraut Success Stores 


ARROW 
WHITE SHIRT CLINICS 


in America’s fine stores 


HELP SELL MORE ARROW SHIRTS 


... every time! 


So good stores everywhere want more 
and more. No cost... only pay the 
reasonable incoming transportation 
charge. Write or ask the Arrow or 
WLS representative. Scheduled to fit 
your schedules. 


GIMBEL BROTHERS... PHILADELPHIA 


J. L. HUDSON CO DETROIT 





MAISON BLANCHE CO NEW ORLEANS, LA 
Designed to get more attention more reader- 


THE DISPLAYS THAT WIN MORE LOOKERS... papel ete ep Aenean ae sig 
ARE THE DISPLAYS THAT WIN MORE SALES on a great list of great products 


(2/i¢ W. |. STENSGAARD AND ASSOCIATES, INC. | ss= a 


YEAR 
\ eS 346 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS twat count MOST 
Cc A Specialists in Merchandise Presentation - Demonstration - Displays - Exhibits 
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BASKETWEAVE SCREEN 
ano PEDESTAL SET 


BOTH SCREEN AND 
PEDESTAL SET ARE 
FINISHED IN PASTEL 
TONES OF LIGHT 
YELLOW, PINK AND 
PALE BLUE 


SEE YOUR NEAREST JOBBER OR WRITE US DIRECT FOR FULL INFORMATION 
ON OUR NEW SPRING LINE 


MUTUAL DISPLAY MFG. CO. 


1101 POWER AVE. CLEVELAND 14, OHIO 


RUST PROOF 


PLASTIC HANGER CLIPS 
ELIMINATES DAMAGE! 


Atmospheric conditions in certain localities cause 














eventual rusting of metal clips and resulting dam- 
age to apparel. To eliminate this condition we 
have devised plastic clips that have all the features 


of metal ones plus the advantages of: 


* NO EXPOSED PARTS TO TEAR OR SNAG 
* BOXED-IN RUSTLESS STEEL SPRING 
¢ STRONG SPLINTERLESS PLASTIC BODY 
* HOLDS GARMENTS FIRMLY BUT GENTLY 


NOTE: Plastic clips available . a : 
Write for prices and particulars 


on any hanger featuring metal clips 


STREET NEW YORK 2, N Y ORchard 4-1780 
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pau Ison presents the new crystal clear 


Trade Mark 


eJumbo display box 
50% 


more _ 
merchandise 








DUSTPROOF PROTECTION FOR GVA sia bo elable ith poties 
SOFT GOODS, CUTS MARKDOWNS | 


DUE TO DUST AND HANDLING MIX "EM 


WITH OUR 4” BOX 
A tremendous space saver! For every store — for OR MATCH ‘EM 


every department. Paulson Display Boxes actually pay FOR ANY SIZE 
for themselves because they keep dirt and dust out — SHELF SPACE 
save handling. Will give a lifetime of service. 
Smooth-as-satin grooves permit easy stacking without 
marring covers. For sweaters, linens, hats, lingerie. 
accessories, shirts, miscellaneous supplies, The biggest 
markdown preventive on the market today because 





they keep stocks spic ’n span and out in the open where 
customers and clerks alike can SEE what they want. 


Paulson crystal clear display boxes 


#125 4 INCH #100 MEDIUM #150 LARGE #50 SOCK OR #35 TIE TRAY #75 HOSIERY TRAY 
UTILITY BOX UTILITY TRAY UTILITY TRAY GLOVE TRAY 


for the name of your nearest Paulson distributor write 


paulson company 


DEPARTMENT 4, 585 BOYLSTON ST., BOSTON 16, MASS. 
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GROWING BIGGER EACH YEAR! 


You'll want to participate in the 


THIRD ANNUAL 
DISPLAY WORLD INTERNATIONAL 


DISPLAY CONTEST 


The success of the 1951 contest is best indicated by the 3,262 - , oH 


entries which were received from all over the world. We are 
confident that the recognition of the world’s finest display skill 
afforded by this contest will have a definite influence in obtaining 
more attention to the importance of display in retail merchandising. 
This Third International Display Centest — with 309 awards — 
will continue to prove an incentive to still better display throughout 
the world and to reward outstanding displaymen with tangible 
evidence of their ability. It is our belief that this recognition of 
meritorious work will benefit the entire profession, and we view it x 

as one of our obligations to the field we serve. All displaymen are + Lo ob_kt7 
invited to participate. There are no restrictions. es “ a4 ° 

Top awards will be beautiful gold, silver and bronze plaques, and ~& DISPLAY al? AY WORLD 
there will be gold, silver and bronze medals presented in each of 98 [A w& WORLD 


classifications covering every type of merchandise. In addition, a Y 


JANUARY, 1952 


gold medal will be awarded each month for the best display entered NY AWARD 


AE Sha A Sarr 


in the contest during that month. Thus there will be a total of 
309 awards. 

Every displayman, no matter where, is invited to participate in this 
contest. There are no strings attached, no entry blanks, no slogan- 
writing; nothing is required but good displays. Read the rules care- 
fully and get your entries started today ... and keep them coming. 
The more entries submitted, the better your chances for interna- 
tional recognition. 


CLASSIFICATIONS 


Women's and Misses eve- 35. Yard goods 
ning wear. 36. Notions. 
Women's dresses 37. Linens, bedding 
. Women's sportswear 38. Furniture. 


m ae 


Ss 


. Florist display 

. Photographic equipment 
Optical goods. 
Exhibit booth 


Any displayman in the world may enter this contest. It is 
not necessary to be a subscriber to DISPLAY WORLD. 


Women's coats, suits 39. House furnishings 
Furs. 40. Paints 
Bridal display 41. China, glassware 
Lingerie. 42. Silverware 
Millinery 43. Toys. 
Women's footwear 4. Luggage 
Women's hosiery 45 Sporting Goods 
Handbags, umbrellas P ~eeveg saorrumants 
Women's gloves » Radios, television sets 
48. Gift novelties 
Jewelry. R 49. Books 
Women's handkerchiefs 50. Stationery 
Corsets, surgical garments Greetina cards 
Women's bathing suits . Drugs. — 
Cosmetics, perfumes, etc. Tobacco, smoking 
Children's apparel. equipment 
Children's footwear Groceries 
Children's hosiery . Candy 
infant's wear Liquor, other bottied goods 
Men's clothing Refrigerators 
Men's shirts Ranges. 
Men's neckwear Laundry equipment 
Men's hats Lamps 
. Men's shoes Electric and gas appliances 
. Men's socks. Vacuum cleaners 
. Men's underwear Kitchen equipment 
Men's swim suits Garden tools and 
Men's sportswear. equipment 
. Men's toiletries Hardware 
Men's robes. Automobile showrooms 
. Men's evening wear Automobile accessories 
. Men's gloves. and equipment 


Exhibit display 
Institutional display 


. Civic display 
. Christmas interior 
. Christmas facade and 


marquee. 


. Christmas window display 


Floats. 
Showcards, pen-lettered. 


Showcards, machine-lettered. 


Showcards, hand-lettered 


. Banks and other service 


institution display 


. Travel display 


Animated display, interior 
Animated display, window 


. Anniversary display 


Valentine Day display 
Easter display 

Mother's day display 
Cotton Week display 
Father's Day display 
Independence Day display 
Thanksgiving Day display 
Style show setting 

Interior ''shops"', such as 
‘Town & Country", ‘'Bud- 
get’, etc 

National advertiser's display 


* National advertiser's display 


u A 
. Miscellaneous. 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, cincinnati, onIo 


. All entries must be of displays installed during the year 
1952. 


Entry is by means of one or more unmounted black-and- 
white glossy photographs, preferably 8 x 10 inches in size. 
As many entries may be made as desired. No entries will 
be returned. 





. Each photograph must be clearly marked on the back with 


the name of the entrant, store, city, and contest classifi- 
cation. Example: “John Jones, Dexter & Sons, Kansas 
City, Mo. Classification No. 74”. 

All entries become the property of DISPLAY WORLD. 


. All entries must be sent to Contest Editor, DISPLAY 


WORLD, Cincinnati 1. 


. Entries may be submitted at any time. All entries re 


ceived during a given month will be judged for the 
monthly gold medal award for the “Display of the Month”. 
The contest ends December 15th, 1952. 

The entry judged best in its classification will receive 3 
ponts and a sold medal; second best, 2 points and a 
silver medal; third best, 1 point and a bronze medal. The 
entrant who receives the greatest total number of points 
will be awarded a gold plaque, suitably engraved; the 
one receiving the second greatest total number of points 
will receive a silver plaque; the third greatest total num- 
ber of points will be awarded a bronze plaque. 

Each photograph entered will be eligible for only one 
classification. 

Judging for the annual awards will be done by an out- 
standing board of well-known display authorities. Their 
decisions will be final. 

Judging for the monthly “Display of the Month” gold 
medal award will be done by the editorial staff of DIS- 
PLAY WORLD. Their decisions will be final. 

In case of a tie, duplicate awards will be made. 
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in the person of Winfield N. Stampfer of Los 
Angeles. A recent addition to Adler-Jones' 
growing staff of artists, he has achieved nation- 
wide fame as a master of form and design. 














adler-Jones..... ) 
spring and summer line for '52 

includes brilliant examples of ) 
Stampfer's work. / 














A few of his designs are shown 
on this page. ASK US for pho- 
tographs and descriptions of 
these and other current dis- 


play creations. 


If our representative is not now 








] calling on you, write or wire us. 
d 





Y INES COMPANY 


521-525 SO. WABASH/AVENUE © CHICAGO 5, ILLINOIS 
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WHAT IS YOUR MOST EFFECTIVE 
ALES= 
PRO UCER? 


1,290,000 
CUSTOMERS SAY 


DISPLAY! 


Varied merchandise was used in 58 test 
windows in a store in each of twelve cities. 

| 1,290,000 customers were covered — believed 
to be the largest sampling group in any 
marketing research. 

Sales jumped from 18 to 67% by the use of 
proved display technics, for merchandise 
totally unpublicized in any other way. The 

Ch k Yi ability of display to start and sustain sales was 
ec our conclusively proved from these results. 
“e ] P, ] oy) Report No. 2, the second in our Visual Merchan- 
Oates UISE --- dising Research Series, reveals complete de- 
tails on traffic, readership and sales effect 
y | brought out by this study. This 128 page book, 
@] H D E 4 Y @) U R 0? fully illustrated and bound, is now available. 
“sales pulse” against these records. 


| 
7 R £ ov @] Ww T No . 2 “il eget below for your copy of Report 


No. 2 — or if you haven’t seen Report No. 1 


~ T Oo D A Y i —send for both, $5.00 a copy. 


~ 


Te es oe oe 


Mearher Bis \ National Association of Display Industries 
SaTIORAL ASSOCIATION 2 
OF DISPLAY impesTRIES ‘ Be 203 N. Wabash, Chicago 1, Illinois 
) MP NG }\ Please send me .... copies of N.A.D.I. Visual Mer- 
{ a E ; Fa chandising Research Series Report No. 2, at $5.00 
| A 
i \ Ce Le eee xe Name 
PROGRESSIVE MERCHANOISE . 
pecscatation 


NATIONAL ASSOCIATION 
of DISPLAY INDUSTRIES 


203 No. Wabash Ave., Chicago 1, Illinois 


each. Enclosed is my check for $ 


Store 


Address 


seweeerensceuceescanacan! 


City 
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Harold K. Melnicove 


Director, Merchandise Presentation and Building Supervision 


Harold Melnicove joined The Hecht Co. in 1937 as display artist in 1937 
following his studies at the Corcoran Art School. He decided early in his 
career that the purely decorative aspects of display were secondary to the 
merchandising. Signs play an important role in his practice of merchandise 
presentation. He believes that signs must identify the merchandise, 
establish the price and contain enough “sell” copy to stimulate impulse 
buying at the last three feet between the customer and merchandise. 

Mr. Melnicove is chairman of the NRDGA’s Merchandise Group. Away from 
The Hecht Co., his chief relaxations are his daughter and son, photography 
and golf. 


a0 " 7 " flies 
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The Hecht Co., Arlington, Va. The Hecht Co., Silver Spring, Md. 


THE HECHT CO. DOMINATES 
RETAIL DISTRIBUTION 
IN METROPOLITAN WASHINGTON 


From a modest store in 1896 The Hecht Co. has 
grown steadily in size and influence to keep pace 
with the mushrooming growth of the nation’s 
capitol. Back in 1925 the store declared it was 
“hitching its wagon to star” — nationally famous 
brands of merchandise. It gathered under one 
roof thousands of famous brand names, and 
matched these quality goods with customer serv- 
ices and conveniences. In 1947 The Hecht Co. 
opened its first suburban store in Silver Spring, 
Maryland. It met with instant success, and two 
additional floors were added in 1950. In Novem- 
ber, 1951, The Hecht Co. opened its second sub- 
urban store across the Potomac in Arlington, 
= Dp: - ; Virginia, to completely service the 1,500,000 resi- 
One of the 7 Printasign Installations 


in the 3 Hecht Co. Stores 


REYNOLDS PRINTASIGN CO. 


608 SO. DEARBORN ST. ° CHICAGO 5, ILL. 


dents of Greater Washington. 
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Use Genuine 
ene MAKE DISPLAY 
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MATCHED DESIGN: STANDARD WEIGHT PEG-BOARD FIXTURES AND STANDARD 


a 
A 


Ye 


lacocbeeniicall \ Brush and Small - Double 
Purse Easel Shoe Easel Broom Holder Dish Easel ~ Curved Hook 























Fixtures and board 


are designed 
eG 
for each other. 





‘6 ==> 
Heavy Duty Hook 


4 <= 


Eastern Distributor: 


PEG-BOARD OF NEW YORK 
131 E. 64th St., New York 21, N. Y. 





JANUARY, 1952 DISPLAY: WORLD 19 


Peg-Board and Fixtures 


CHANGES IN MINUTES! ... WITHOUT TOOLS 


BOARDS AND FIXTURES ARE 
DESIGNED FOR EACH OTHER 


MATCHED DESIGN FOR FULL FLEXIBILITY 


Select Peg-Board and matched design fixtures for 
any display requiring quick changes . . . a fashion 
accessories window, or a sporting goods department. 
Any arrangement of almost any merchandise line can 
be hung on Peg-Board .. . no nails, no screws, 
no tools. 


FIXTURES "LOK" ANYWHERE ON THE BOARD 
Each fixture has the famed “lok” end, and may 
be inserted anywhere on the board .. . “lok” ends 
prevent removal of fixtures without first removing 
merchandise. Peg-Board holes are on one inch 
centers, close enough to give maximum flexibility, 
yet far enough apart to give maximum strength. 


OVER 50 DIFFERENT FIXTURES IN STOCK 


Immediate delivery available on fixtures designed 
for every type of merchandise. Fixtures hold mer- 
chandise in a natural manner with a minimum amount 
of fixture visible. In addition to simple hook fixtures, 
you have a choice of shelf brackets, dish easels, purse” 
easels, hat brackets, shoe easels, literature racks, 
lingerie bracket and tool rack. 








THREE TYPES OF PEG-BOARD AVAILABLE 


For general display use, you have a choice of” 
either smooth or leatherwood-surfaced hardboards, ~ 
Yg-inch thick. For extra-heavy duty display jobs, 
such as grocery departments, heavy hardware dis-! 
plays, use %-inch smooth-surfaced hardboard. 








WRITE TODAY FOR FREE CATALOG 


A request on your letterhead will bring you 
a complete listing of “matched design” Peg- 
Board and Peg-Board Fixtures. 





is the Reg. TM of. and 


Shelf Bracket oS ey Saat nt 5 ne Tae a, produced exclusively by 


titel ns. B.B. Butler Mfg. Co., Inc. 


PEG-BOARD OF CALIFORNIA 3150 RANDOLPH ST., BELLWOOD, ILL 
4833 Exposition Blvd., Los Angeles 16, California 
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There's something NEW in display! 


“MAGIC-WIRES” 


PATENT PENDING 


L 4 
\ {\ 4 


KETTLE DRUM 


“MAGIC-WIRES” 


This fascinating floor and wall display fixture can be shaped instantly into endless shapes and has 
thousands of display uses. We ourselves don’t know all the variations of this unique and exciting 
display creation. It is so versatile that displaymen will find many unthought-of uses for it in their 
display planning. Never has there been a display fixture with the great possibilities of new 
“MAGIC-WIRES.” It’s simple, foolproof and durable There’s nothing to get out of order. 


IT’S NEW—IT’S SENSATIONAL —IT’S TERRIFIC 


You Must Get Some NOW! 


$6.95 ea. 
Copper or Chrome Finish 


See your local jobber or write direct 
Jobbers—Desirable territories open; write for details 


CAPITAL MERCHANDISING COMPANY 


363-365 THATFORD AVENUE BROOKLYN 12, N. 
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PAPER PRODUCTS CORPORATION 


NEWTON UPPER FALLS 64, MASS. 
CHICAGO NEW YORK LOS ANGELES 


DISPLAY 


re "Souma | 
ies = 
ee IN COLOR! 


WORLD 


| BRIGHTEN UP 


Your Selling 
For Spring! 


Put new life into your displays 


WITH THESE PROFIT-MAKING 
SHERMAN DISPLAY IDEAS 


Spring-time’s a bright, colorful season, 

and it can be a profitable one for you, 

if your displays have sales-appeal. 

Sherman’s new Spring display ideas will 
brighten up your Springtime selling. Send for 
the new Sherman Spring Display Guide today. 
Go after the profitable 

Spring buying trade! 


SEND IN THIS COUPON NOW 
FOR YOUR FREE DISPLAY GUIDE 


SHERMAN PAPER PRODUCTS CORP. 
156 Oak Street 

Newton Upper Falls 64, Mass. 
Gentlemen: 


Please rush my copy of the NEW Sherman Spring and Summer 
Display Guidel 


NAME: 








ADDRESS: 
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Bamberger's Again Uses 
“Module Type” Deca Poles 
in Christmas Displays 


For the second consecutive year, Robert McCorkle, display director 
of Bamberger’s. Newark, N. J.. used “Module Type” Deca Poles in 
his Christmas displays. While only two illustrations of his interior 
displays are shown, they adequately demonstrate two of the uses 
of the poles. 

In the one illustration, a Deca Pole supports a clever depart- 
mental sign for “The Magic Castle”, a special children’s Christmas- 
time exhibit. Deca Poles were used during the Christmas season the 
past two years to support similar clever and attention-compelling 
departmental and directional signs. 

Mr. McCorkle uses Deca Poles throughout the year to utilize 
Waluable floor space by creating interesting island and post trims 
such as the one illustrated here. A single Deca Pole erected in the 
middle of the selling floor is trimmed with ornaments and flitter- 
sprinkled triangles to create the setting for the display. Two 
Mannequins with apparel and copy and price tickets complete the 
display. Mr. MeCorkle uses these simple, easy-to-erect island dis- 
plays in many departments of the store. Erected right on the 
Selling floor adjacent to the department where the merchandise is 

ld, the displays prove valuable aids in calling attention to the 
xerchandise and in helping to sell it. 

Mr. McCorkle, who first incorporated Deca Poles in his display 
rogram about two years ago, estimated that every pole he has, and 
le now has over 400 of them in virtual constant use, paid for itself 

terms of material and labor costs saved the first time it was used. 
No other display prop offers such economy, variety of application 
or durability as “Module Type” Deca Poles. 

Plan now to use them in your 


Prove these facts to yourself. 


Spring displays. 


Order a Deca Pole ‘Store-Test” Set Today! 


The best way to measure the value to you of the new “Module Type” Deea 
Pole is to “store-test™ it in your own display department. To help you do this, 
we have prepared. as a package unit, two Standard “Module Type” Deca Poles 
with an assortment of accessory fittings sufficiently complete to enable you to 
fully explore the possibilities of these dramatic display props at a_ relatively 
small cost. The complete set consists of: 

2—MS-36—Standard “Module Type” Deca Poles to accommo- 

date ceiling heights from 31 in. to 12 ft. 6 in. Price, each $14.95 
MS-34-S—Card or Frame Holders. Price. each $ 1.50 
MS-35—Face Plates without Flange. Price, each $ .75 
MS-39—Face Plates with Flange. Price. each $ 1.00 
MS-33—Drapery Clips. Price. per dozen 
MS-38—Pole Clamps. Price, each 
Ms-32—Batten Brackets. Price, each 
Ms-31 


Picture Hooks. Price, per dozen 
Total 16 pieces, all in ice blue baked enamel finish. 
Deca Pole “Store-Test” Set 


NNNNNw Nh 


Price for he complete 


$39.95 F.O.B, ST. LOUIS 


To accommodate ceiling heights over 12 ft. 6 in. 
available at $2.75 each. 


extra 30 in. modules are 


For Complete Information, Write for Broadside No. 21-D. 


GARRISON-WAGNER CO. 


2018 WASHINGTON AVENUE ST. LOUIS 3, MISSOURI 


WORLD 
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The illustration abeve shows a departmental sign for “The Magic 

Castle,” a special children’s Christmastime exhibi Deca Poles, which 

4 over and over again, were used to support similar clever 

attention compelling departmental and directional signs in practi- 

every department of the store. These signs, crected high above 

customer traffic, could be seen from all parts of the floor and directed 
customers to various departments 


Mr. McCorkle ‘creates’ additional display area by erecting island 
displays such as the one illustrated on the selling floor of various de- 
partments of the store. Using a single Deca Pole, eye-arresting island 
and post displays can be easily erected by any displayman in 30 minutes. 
Furthermore, Deca Pole displays can be erected in areas of concentrated 
customer traffic without fear of being moved or toppled over. 
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Another FIRST and BEST seller 


Press the button for Magic Flakes 
and Make It Snow 


BRILLIANT 
NEW 


COLORS 


for decorations — 
windows — displays 


Pre, 


The Four New Magic Colors ls 


% Baby Blue 
* Baby Pink 


+ New Yellow 
% New Orchid e@ Colored crystals that glisten and shine. 


Cw Wialel'rt-lil-M-lil-m-lil- mt -t ee 
Cartons of One Dozen — 


H less—Safe t ; 
12 oz. cans — $15.00 f.0.b. = Rarniess-—sate 10:use 
RETAIL @ Will not fall off windows and displays. 


Available from your Jobbers or direct from Make- 
It-Snow, Inc. — Contact f our | | ler. 
(MAKE-iT-SNOW, INC. wishes to express lobbers Inaut -¢ iavit Dish ib i ak _ a 
its sincerest thanks and appreciation to ShHers inquiries Invited. Visiribunon mrougnou 


the trade for its grand cooperation in help- the U.S.A. 
ing to make this new wonderful product 
such a success — dealers’ holiday supplies 


being completely exhausted. ORDER NOW FOR IMMEDIATE DELIVERY 


MAKE-IT-SNOW, INC. 1841 BROADWAY, New York 23, N. Y. « N. Y. Phone: JUdson 6-0456 
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Contest Draws Record 3,262 Entries 


... Harold McLaren, Bon Marche, Seattle, again wins top honors 
. . » Tom Comerford, Lit Brothers, Philadelphia, runner-up . . . 
Clement Kieffer, Kleinhans Company, Buffalo, places third . . . 


ISPLAY WORLD’s second annual In- 
ternational Display Contest came to 


an end at midnight December 15 with 


approximately 700 
the 1950 event. 
Once again practically every state was rep- 
foreign coun- 


a total of 3,262 entries 


resented, as well as a dozen 
tries 

The top award, a handsome gold plaque, 
won by Harold McLaren, display di- 
rector for The Bon Marche, Seattle, who 
rolled up the astonishing point total of 53 
by winning first place and a gold medal in 
each of 11 different classifications, six silver 
medals for second prizes, and eight bronze 


for third place awards. Thus McLaren re- 


was 


previous year. 
Comerford, Lit 


peats his victory of the 
Runner-up Tom 
jrothers, Philadelphia, who scored 25 
points by winning six first places, two 
and three thirds. He has been 
with a silver plaque, the same 
received during the preceding 


Was 


sec¢ ynds, 
presented 
award he 
contest 


—Upper left, Harold McLaren's second prize 
winner in classification No. 25 Upper 
right, by Walter Hazeltine, McCreery's—first 
prize in No. 41 Lower left, by Clem 
Kieffer—first prize, No. 26 . . . Lower right, 
by Elmer Diehl, Bon Marche, Sacramento— 


first prize, No, 55— 


In third place, and recipient of a bronze 
plaque, was Clement Kieffer, The Kleinhans 
Company, Buffalo, who had 19 points for 
four firsts, three seconds, and one third. 

Lee Court, of Filene’s, Boston, ranked 
next with three gold medals, two silver, and 
bronze and 14 points. Directly 
behind him was E. L. Vollmer, Joseph Horne 
& Co., Pittsburgh, with 12 points. 

As entrants know, each first place winner 
received three points, second place two, and 
third place one. 

The lengthy and difficult job of judging 
the entries tock place in DISPLAY 
WORLD's offices in Cincinnati. Judges 
were Irving Eldredge, formerly display di- 


one of 
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Macy & Co. and now 
manager of the Visual Merchan- 
National Retail Dry 
Association; George Westerman, display 
director of Ohio Edison Company, Akron, 
and R. C. Kash, editor, DISPLAY WORLD 

As explained in issues, the 
contest has been sponsored during the past 
two giving tangible 
recognition to outstanding display work and 
displaymen. The response from displaymen 
the world indicates that the contest 
So successful 


rector of R. H 
assistant 
dising 


Group, Goods 


previous 


years as a means ot 


all over 
has accomplished its purpose. 
has it been, in fact, that a third contest is 
now announced; it continue from 
January 15, 1952, through December 15 
There will be nearly 100 different merchan- 
dise and service classifications as explained 
elsewhere in this issue. Entrants shotfd 
note, however, that the classification 
numbers of 1951 do not necessarily apply 
to those of 1952. Several have been changed, 
and a few in which little or no interest 
was shown may be eliminated. 

The following are the 
display classification 

No. 1, women’s evening 
Sidney Ring, Saks-Fifth Avenue, New 


will 


results of each 


First, 
York 


wear: 


WORLD 


PLAY 


3on Marche, 
Arnold 


City; second, Harold McLaren, 
Seattle; third, Charles Lenhart, 
Constable, New York City. 

No. 2, women’s 
McLaren; 
McCreery’s, 
Ring. 

No. 3, women’s 
Moss, Marshall 
second, Walter 
Robert Cobb, Henri 
York City 

No. 4, women’s coats 
Lee Court, Wm. Filene’s 
second, Bob Westlund, 
Calif.; third, 


dresses: First, Harold 
second, Walter Hazeltine, 
New York City; third, Sidney 


sportswear: First, John 
Field & Co., Chicago; 
Hazeltine; third, John 
Bendel & Co., New 


First, 
Company, 
Broadway 


Harold 


and suits 
Sons 
Boston ; 
Pasadena, Pasadena, 
McLaren. 
No. 5, 
Brothe rs, 
Moore, 


Comerford, Lit 
Dusty 
Robert 


furs: First, Tom 
Philadelphia ; 
Dupler’s, Denver; 


second, 
third, 


—Upper left, by Thelma Malloy, Neiman 

Marcus—tecond prize, No. 17 Upper 

right, by Lee Court, Filene's—first prize, No. 

93... Lower left, by Emery Gregory, Neiman 

Marcus—second prize, No. 30. . . Lower right, 

by Tom Comerford, Lit Brothers—first prize, 
No. 5— 





Petersen, The Dayton Company, Minneapolis 

No. 6, bridal display: First, E. L. Vollmer, 
Joseph Horne & Co., Pittsburgh; second, 
W. R. Murray, Cain-Sloan, Nashville; third, 
R. E. Rough, May-Crenshaw, Los Aggeles 

No. 7, lingerie: First, H. Edel, The Bel- 
fast, Johannesburg, South Africa; second, 
G. C. Smith, Barter’s Pty. Ltd. Hurstville, 
Australia; third, Harold McLaren. 

No. 8, millinery: First, Tom Comerford; 
second, Walter A. Spiro for Gertz, Jamaica, 
N. Y.; third, Harold McLaren, 

No. 9, women's footfyear ; First, Edward 
von Castleberg, Blgomingdale’s, New York 
City; second, Efttc’ E. Daniel, Gertz, 
Jamaica, N. Y.; third,-Emile Alline, Maison 
Blanche, New Orleans. = id 

No. 10, women's hosiery; 
Neiman-Marcus, Dallas; second, Lola Mae 
Higgins, Neiman-Marcus; third, J*Eckers- 
berg, A/S Otto Piper, Copenhagen. 

No. 11, handbags, umbrellas: First, Emile 
Alline; second, Raymond Rogers, Cox 
Brothers, Adelaide, Australia; third, A 
Douglas, Sears, Roebuck & Co., Chicago. 

No. 12, First, George 
Bengel, Parsons-Souders, Clarksburg, W 

[Continued on next. page) 


. 


First, foan Bane, 


women's gloves: 
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—Upper left, K. G. Fredrikson, Broderna Hedberg A/B, Eskilstuna, Right center, Dudley Pope, Davison's, Atlanta (No. 89) ... Lower left, 
Sweden (No. 25) . . . Upper right, George Allen, Castner-Knott, Nash- Emile Alline, Maison Blanche, New Orleans (No. 9) . . . Lower right, 
ville (No. 23) .. . Left center, Lee Court, Filene's, Boston (No. 22)... Robert Custenborder, Goldwater's, Phoenix (No. 14) 
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-—Upper left, Lee Court, Filene's, Boston (No. 86) . . . Upper right, McLaren, Bon Marche, Seattle (No. 77) . . . Lower left, Paragon Dis- 

Joan Bane, Neiman Marcus, Dallas (No. 10) . . . Center left, Hans plays for the Cunard Line, New York City (No. 83) . . . Lower right, 

Carstens, Younker's, Sioux City (No. 74) . . . Center right, Harold Larry Sharp, Museum of Atomic Energy, Oak Ridge, Tenn. (No. 72) .. . 
(Continued on page 76) 





ITH the 
building 
heart of 


Woodward & 
and building in the 
Washington's retail 
with a branch 


Lothrop main 
north 
shop 
large store 
Chase, a 


ping new 
in Bethesda-Chevy 


Maryland, as 
Pentagon building in Virginia 


area, 
budget store 


n Bethesda well as a store 
in the 


D. | 


capable 


famed 


Herndon, manager of display, has his 
hands full 

Woodward & Loth 

function tor the 


Display personnel at 


rop is assigned by main 
and north buildings, with a supervisor and 16 
lay and a supervisor 


display. With 


secretary, this 


persons for interior disp 
and 21 
the display 
total of 41 for the 


i 
persons for window 
manager and a 


make Sa two downtown 


stores 
personnel branch stores 


Display 


consist of four Bethesda-Chevy 
and the 


and an assistant in_ the 


Chase branch Bethesda budget store, 
man 


branch. The 


and one 


Pentagon display planning 


for major promotions for the branch stores 


comes from the downtown display depart 


ment 
The entire display 
trolled in the past by the 


budget has been con 


display manager 
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Display At A Famous 


dows, pedestrian appeal 
sary. 


future to give the 
budget Easter, 
large promotions 
will continue to be planned and the buying 
from the central store 

The main building has 24 display 
including two dramatic corners. 
north building has 16 
leads from the windows to the 


but he plans in the near 


largest branch its own 


Christmas and similar 
done 
win 
The 


windows, 


dows, 
rearranged 
with open 
adjacent interior stere areas 

Of the branches, Bethesda-Chevy Chase has 
six windows, where particular attention is paid 
and motion to at 
motorist, to whom the 
major appeal is made. Because most shop 
the store directly from the big 
parking lots, without passing display win 


to conspicuous display 


tract the eye of the 


pers enter 


—Snow-flocked manzanita branches attached 
to red satin covered panels on the columns 
flanked the main aisle during the Christmas 
season just past... . Animated displays were 
used in the windows. In one, “Rudolph” cried 
real tears, in another Santa and "Rudolph" 
entered the children's bedroom through the 
window, and in a third Santa drove his sleigh 
across the sky above a village— 


is scarcely neces- 

The Pentagon branch now has seven dis 
play windows, all for the benefit of pedes 
trians on the concourse. 

Windows at the Woodward & Lothrop 
stores are changed weekly except for Christ- 
which go in before mid- 
remain through December 


mas displays, 
November 
25 

W indow 


weekly 


and 
backgrounds are new with the 
While the interior depart 
ment has two carpenters and a_ painter, 
and the window department has one car- 
penter and a painter, seamless paper in the 
most frequent choice 
today for backgrounds. Paper is 
quick and to change, requiring only 
between 15 or 20 minutes for a background 

Yet paint has its place, too. A current 
group featured mannequins 
with a strong silhouette painted on the 
background, as if cast by an invisible spot- 
light. Props were kept to a minimum so 
that the “silhouette of fashion” theme had 
the main attention. 

The carpenters and painters in the display 


change 


desired color is the 
window 


easy 


of windows 
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Washington Store 


that 
maintenance 15 


division are specifically assigned for 
department. 
not under the display 

Coordination among departments is 
important in W ood- 


\ weekly meeting of dis- 


General store 


manager 
deemed many ways at 
ward & Lothrop 
play and advertising personnel insures that 
0 radio program carries 
Monday, for example, 


when a newspapet 
an advertisement on 
the appropriate tie-in 
day and the 


window 1s In on 
coordinated interiot 


ready \ 


promotion ol 


the same 
display also successful 
example 
men's sport 
dow display of the same shirts 
straw for a humorous touch 
Meetings of display, advertising and met 
held two 


were 


spots are 
was a newspapet 
with a 


stuffed with 


shirts, coordinated win 


managers are every 
Formerly plans 
display 
planning, for 


chandise 
weeks. 
ly, but the 
twice-a-month 
weeks in the 
vantage 


are necessary 


month 

finds that 
displays two 
works to better ad 
last-minute 


made 


manager 


future, 


because fewer changes 


is carried through with all 
Both interior and window sign 


handled 


( ooperation 
sign order Ss 


orders, coming from buyers, are 


in the advertising depart 
and appeal. The 
same is true of the wording of all posters 


by a sign editor 


ment for phrasing sales 


motion are live topics at 
Lothrop, although for the 
sound which 
with the 
sound in the 
when 


response to 


Sound and 
Woodward & 
windows the has been 


Christmas 


only 
used is in connection 
interior 
was 
this 
result, an 
store the 


toy displays. Use of 
ago 
customer 
favorable. As a 
daily in the 


began many years musi¢ 
piped in. The 
has been very 
organist plays twice 
vear around 

department makes all back 


mechanical effects 


The display 
grounds, but buys the 
from nearby 


Generally Mr 


sources 


Herndon uses white light 


—Typical of Woodward & Lothrop’s display 
are these four settings. At the upper right, 
a decorator display featuring mustard, gray 
and brown . . . Lower left, simple contrast 
plus a nautical atmosphere . . . Lower right, 
this display was so set up and lighted as to 
give an impression of coolness for the summer 
dresses shown— 


By RUTH BOYER SCOTT 


or occasionally a light shade of 
merchandise and 


When the 


or display, 
pink of 


spots on the 


color 
north 


amber on 
background 
building was redecorated and the windows 
rebuilt, fluorescent lights were installed, 
supplemented by spots to build up the light 
ing effects 

window displays 
according to Mr 


Ideas for fresh come 
from many Hern- 
don. Manufacturers often approach a buy 
er with a and are brought to 
the display department by the buyer. A 
window featured a Hawaiian pro- 
toilet goods, with live flowers 
flown in from Hawaii by the manufacturer 
on a Saturday and replaced with fresh ones 
on Wednesday. This 


an interior display with the same Hawaiian 


sources, 
suggestion, 
recent 
motion of 
was coordinated with 
theme 


Another 


in photograph 


for display ideas is found 
Such photographs 
as thought stimu 
lators, but not as models for copying. After 
the display manager has studied these and 
a variety of which he 
monthly, he them on to the interior 


source 
services 


are used as idea sources, 


magazines sees 
sends 


[Continued on page 7o] 
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i EKORABLOK”, used for the display 
D table construction in the first illus- 
tration, is a product of Moldkraft 
Products, Inc., 4540 Longridge avenue, Van 
Nuys, Calif. Basically it consists of a 6-inch 
square, interlocking plastic block designed 
as a construction unit for display. In con- 
junction with the four different ‘“Dekora- 
links” made by Moldkraft, the blocks can be 
used to build fixtures and even backgrounds 
of practically any size and description. The 
blocks have a series of protuberances and 
recesses and lock together in almost any im- 
aginable position. Each block weighs a 
little over 3 ounces, and can be used over 
and over again. 

Taking a cue from the reception given its 
“Sign Center” when first introduced with the 
Model 7-11, the Showcard Machine Com- 
pany, 1196 Merchandise Mart, Chicago, an- 
nounces now that the same efficiency unit 
is available for use with the larger Model A 
(top right). This unit is designed to be 
work bench, storage cabinet, and type rack 


Specialties 


all in one —actually a complete sign shop 
to produce all manner of cards and signs up 
to 12 by 15 inches in size. The machine itself 
rests at the proper working height. The 
cabinet base has drawers for supplies of all 
kinds, with open shelves below for card stock 
storage. The type rack above is an integral 
part of the unit and has a fluorescent lamp 
to illuminate the work properly. The entire 
unit occupies approximately 4 square feet of 
floor space. 

At the left center is the “Line-O-Scribe”, 
Model MS-711, of The Morgan Company, 
3984 Avondale avenue, Chicago. This unit 
is especially designed for stores whose signs 
need not be more than 7 by 11 inches in 
size. It operates on a fixed pressure prin- 
ciple which is not changed as long as the 
same standard cardboard is used. It repro- 
duces two or more colors at once. Any lay- 
out length-wise, cross-wise, center balance, 
angles and curves can be produced. It re- 
produces cuts, linoleum blocks, slugs, and the 
like, along with “Line-O-Scribe” type. Size: 
26 inches long, 24 inches wide, 48% inches 
high. 

At the upper right center is a special black 
light fixture called the “Glo-Blink” by 
Lawter Chemicals, Inc., 3550 Touhy avenue, 
Chicago. 3y a flasher arrangement, this 
fixture throws white light and-~ black light 
alternately on a fluorescent surface. Under 
the former, the fluorescent design looks like 
ordinary color, but when the white light is 
off the fluorescent areas come to life in full, 
glowing color. This light can be used to 
hold a sign done in daylight fluorescent or 
black light fluorescent colors, or it can be 


—Top left, Moldkraft Products, Inc., Van Nuys, 
Calif. . . . Top right, Showcard Machine Com- 
pany, Chicago ... Left, center, The Morgan 
Company, Chicago . . . Upper right center, 
Lawter Chemicals, Inc., Chicago . . . Lower 
right center, U. S. Plywood Corporation, New 
York City ... Below, Arrow Display Associates, 
Philadelphiao— 
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—Top, Park Lane Fabrics Corporation, New 
York City . . . Left center, Silvestri Art Mfg. 
Company, Chicago . . . Lower left, GoldE 
Mfg. Company, Chicago . . . Right center, 
Nesbit Industries, Chicago . . . Lower right, 
Reynolds Printasign Company, Chicago— 


used to throw onto any type of display sur- 
face that can be treated with fluorescent paint 

Next is seen “Novoply”, a three-ply board 
made by a revolutionary new process which 
converts small wood segments into a_ panel 
of rare beauty. It is low-priced, lightweight, 
and easily worked. “Novoply” can be had 
from United States Plywood Corporation, 
55 West 44th street, New York City. 

Two new additions to the functional wood 
fixtures line of Arrow Display Associates, 
325 West Glenwood, Philadelphia, are seen 
in the final photograph on the same page. 
They show the firm’s “Vue-Thru” displayers 
in two sizes for window or interior use. 
Also available in a 48-inch model; this is an 


And...> 


economical store case with center glass shelf 
and solid glass front. 

Seen at the upper right are the full-bodied 
birds reproduced in life size by Park Lane 
Fabrics Company, Inc., 45 East 30th street, 
New York City. They are done in natural 
color, multi-color, pastels and vivid shades 

Pictured next is a group of plastic display 
hands by Silvestri Art Mfg. Company, 1147 
West Ohio street, Chicago. 

Novelties in styrofoam are the specialty of 
Nesbit Industries, Inc., 1823 Milwaukee ave 
nue, Chicago, and pictured next are Easter 
eggs, rabbits, ducks, chickens, and other items 
suitable for spring and Easter use. They 
are available in many different sizes. Other 
Nesbit products are shadow-boxes, cupids, 
and romantic figures, many of them available 
in color. 

Color-in-motion is provided by the “Roto- 
chrome” spotlight of GoldE Mfg. Company, 
1214 West Madison street, Chicago. Called 
the smallest spotlight of its kind, the unit 
provides 500 watt illumination. Also it has 
an internally mounted color wheel, fully en- 
closed to prevent damage to glass color 
panels. Size of the lamp beam is readily 
adjustable from a concentrated spot to a 
smooth flood. The ‘“Rotochrome” 
starting and a constant speed motor gives 
six color changes per minute. Size, 10 
inches long, 13 high and 8 wide. 


is self- 


Concluding the photographs on these two 
pages is one showing a young lady operating 
the “Printasign” machine of Reynolds Print- 
asign Company, 608 South Dearborn street, 
Chicago. It prints showcards, pin tickets, 
and window posters, and can be had in any 
style and size of type requested. Type-setting 
is eliminated in using this machine and any- 
one can operate it after short instruction. 

From Gustave Rubner, Inc.,. 5925 Broad- 
way, New York City, comes “Pebble Grain 
Textures,” a new treatment of designs with 
a raised, dimensional effect. The rough tex- 
tured material which outlines in relief the 
grass of the flagstone, the bricks in the brick 
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—Top, Gustave Rubner, Inc., New York City. 
Top center, Sherman Paper Products Corpora- 
tion, Newton Upper Falls, Mass. . . . Lower 
center, Butler Paper New York Corporation, 
New York City. . . . Lower left, Markwell Mfg. 
Company, New York City . . . Lower right, 
Miroflex Products Company, Inc., New York 
City ... Directly below, Wold Air Brush Mfg. 
Company, Chicag 





walk, and the wood lath effect of the lattice 
as seen in the first illustration on this page 
is further dramatized by soft spring colors 
in the group of papers. Included in the line is 
a stone wall, and small lattice. These designs 
are put up in rolls of 50 inches by 24 feet. 

Among the special items of Sherman Paper 
Products Corporation, Newton Upper Falls, 
Mass., is a line of striking photograph re- 
productions in blow-up size. The lighthouse 
scene is an example. They come in dimen- 
sions of 30 by 40 inches. 

Handled by Butler Paper New York Cor- 
poration, 655 Madison avenue, New York 
City, are the three seamless paper designs 
pictured next. At the extreme left of the 
photograph is “Floral Floorloom”, a colorful 
new flooring paper. At the extreme right is 
“Modern Floorloom”’, with simulated carpet 
texture. Both these items will soon be wash- 
able and sun-fast, according to Butler. In 
the center is the “Primitive Woodgrains” 
pattern, a simulated three-dimensional effect 
resembling sand-blasted plywoods. 

Markwell Mfg. Company, Inc., 200 Hudson 
street, New York City, is now ready for 
prompt delivery of the improved “RU _ Dis- 
play Tackmaster”, pictured here. <A_ light, 
compact tacker, it is equipped with a staple 
remover on the rear; the handle locks, en- 
abling the user to carry it conveniently in his 
pocket. The ‘Tackmaster”, without adjust- 
ment, uses the round wire -inch staple and 
the -inch leg staples. 

“Miroflex—the mirror that bends” 1s avail- 
able from Miroflex Products Company, Inc., 
878 Broadway, New York City, and consists 
of small sections of mirror firmly mounted 
on sturdy fabric. It comes in a variety of 
cuts and colors. Its flexibility is indicated 
in the way it is used on the column seen in 
the photograph here. 

Next is the Wold air brush Type “A-1”, 
capable of a range from a sharp, clear hair- 
line through all of the delicate gradations to 
a broad, full wash. It has the greatly im- 
proved “AA-1” tip assembly. The air cap 
screws directly on to the large tip, centering 
the assembly automatically. This feature 
allows the user to make his own replacements 
without the need to send the air brush back 
to the factory. The “A-1” has two air caps, 
one flare, one straight. It is made by Wold 
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—Top, B. B. Butler Mfg. Company, Chicago. Shelf Bracket Utility Hook Brush and Broom Holder 
. .. Upper left center, J. E. Barron Associates, 
Cincinnait . . . Lower left center, Display 
Equipment Company, Adrian, Mich. . . . Lower 
left, Dunbar Glass Corporation, Dunbar, W. 
Vo. .. . Right center, Malros Company, 
Dover, N. J... . Lower right, Maharam Fabric 
Corporation, New York City— 





Air Brush Mfg. Company, 2173 North Cali- Double 
forma avenue, Chicago. Dish, Purse Easel Curved Hook Hat Bracket 

The Bb. B. Butler Mfg. Company, Inc., 
Bellwood, ill, announces the addition of 
several new “Peg-Board” fixtures to an 
already large line of more than 40 different 
designs. bixtures — some examples of -which 
are seen at the upper right—2re available 
for the hanging or suspension of almost every 
line of retail merchandise on the firm’s three Platform Bracket Hang Bar 
types of “Peg-Board” perforated hardboard 
paneling. ach fixture has special ends that 
slip readily into the holes of the paneling. 
Fixtures hold merchandise in a natural dis- 
play position. 

At the upper left center are signs made 
with the new moulded plastic letters of J. E. 
Barron Associates, 224 East Eighth street, 
Cincinnati. They come in 1-, 144-, 2-, 3- and Price Ticket 
4-inch sizes in red, black and green. Nu- . . 
merals are to be had in silver, all sizes. Shoe Easel Holder Lingerie Bracket 
Special colors may be had on quantity order. 

The sign machine illustrated next is the 
“Jiffypress” of Display Equipment Company, 
Adrian, Mich., designed for stores that use 
small cards and price tickets; it will handle 
cards up to 4 by 5% inches in size. Special 
word sets of the most commonly used words 
have been prepared for this model for drug 
stores, men’s clothing stores, and other 
classifications. In addition to the words, 
complete fonts of type are furnished so that 
any word not in the set can be made up 
from type. Display Equipment also handles 
a line of larger card-writing machines. 

The brandy vases are by Dunbar Glass 
Corporation, Dunbar, W. Va., and represent 
only a small part of the company’s line of 
glass items for display use. Among the line 
are glass cylinders which “have proved ex- 
ceptionally popular in the display field,” 
according to a company spokesman; these 
can be furnished in practically any desired 























size. 

The cork items seen in the right center 
illustration are from Malros Company, Do- 
ver, N. J. The sheets come in thicknesses of 
fy-inch up, usually in natural tone although 
Malros will color them on special request 
Ground cork or chips come in natural and 
11 colors, including white. The firm’s “Dots” 
are cork discs about 1 inch in diameter, 
furnished in natural and ten colors. Malros 
will soon announce a new product in cork 

a cork sheet that is backed with cloth, 
which will withstand rough treatment and 
can be handled like paper. 

Maharam Fabric Corporation’s ‘Bender 
Boys and Girls”, miniature display figures 9 
inches high, produced a demand for the same 
versatile, flexible figures in larger sizes 
Maharam — 130 West 46th street, New York 
City—has responded with five “Bigger 
Benders” in 18-inch size. They include Santa 
Claus, cowboy, football player, happy Scots- 
man, and the regular “Bender.”  Sturdily 
made of wire and foam rubber, the figures 
can be bent easily into a thousand different 

(Continued on page 8&8] 
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Diverse Themes Used In 


:. is noteworthy that the spiritual theme 
of 


number of 
displays 


Christmas inspired a 


the outstanding window 


Fifth avenue this year 


along 
a trend that is 
heartening and well received by the 
public 

Officially late November, the 
gift-buying season mounted faster and faster, 
then, direct turn, the month of 
December came to a close with gala gowns 
for New ar’s Eve festivities and 
fashions for North and South 


At Bloomingdale’s it has become an insti 


was 
starting in 
taking a 


resort 


tutional policy to open the Chistmas buying 
season with a prestige bank of lingerie and 
negligee window displays. For this 
promotion Display Edward von 
Castleberg chose fitting at-home scenes and 
garden settings for the glamorous peacock 
colors of the merchandise. 

The scenes were set in frames of styrofoam 


year's 


Director 


and sculptured figures in the same medium 
appeared at both sides of the window. The 


hgures 
combined 


were garlanded in silvered holly 
with ornaments in greens and 
blues, while lighted candelabra held in the 
outstretched arms pointed toward the winter- 
quiet garden setting. The background of an 
indistinct street scene in a snowstorm par- 
tially through the flocked branch 
arbors, with bee-lights A 
garden fountain, nicely weathered, also bore 
having gathered some of the 
snowitall which deeply carpeted the floor of 
the window Large sculptured urns filled 
with greens, ornaments and bee-lights cen- 
tered the valance. Window which 
i, “A lovely personal way to say Merry 


emerged 
these spac ed 


evidence of 


copy 


—Upper left, by Edward von Castleberg, 
Bloomingdale's... Upper right, McCutcheon's. 
Lower left, by John Robert Cobb, Ben- 
Lower right, by Tom Russell, Peck 
. . (All photographs by courtesy of 
a Roehl Studio, New York City)— 


del's 
& Peck 
Virgi 


Negligees,”’ lettered in 
white on a mirrored streamer set in the 
foreground of the “garden.” 

A pleasant observation of showing the 
lineage of a store happily established almost 
a century » was pleasingly portrayed by 
Display Director Bernard Downing in an 
old-fashioned Christmas atmosphere in three 
windows at McCutcheon’s. 

The marbelized panels of the store front 
carried the name plate: “James McCutcheon 
& Co Est. 1855 Linens.” Bright 
Christmas tree ornaments were inset around 
the cornice of the building and hung as 
fringe from the drapes in the “window” 
where were displayed gift suggestions of 
copper, gilt and glass merchandise. 
Proverbial Christmas colors were kept in the 
green snow-flocked cut-out trees, potted 
miniature trees at the entrance and the red 
tin container to the left. The papier mache 
lady was proudly carrying the red and green 
be-ribboned purchases just made — these 


Christmas was 


brass, 
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New York Displays 


The 


poodle, on the cleanly swept flagstone walk, 


colors reflecting those of her dress 


also came in for his share of the festive 
season. 

A second window showed the interior of 
the store with a beaming and bespectacled 
papier mache gentleman about to unpack a 
crate of fine linens to store on the shelves 
in the background, at the same time proudly 
displaying the choice pieces to a lady who 
was beaming through her lorgnette. 

Henri Bendel extended its Christmas 
greetings from 1896 to 1951 in three charm- 
ing compositions covering a period of over 
a half century of its growth, and, incidental- 
ly, the expansion of a City. 

The first of the series designed by Display 
Director John Robert Cobb depicted the 
store in its original location at 67 East 
Ninth street—from 1896 to 1906—and this 
presented an era of coachmen and carriz 
bustles and high-buttoned shoes. In each 
case, the store front and adjacent buildings 


were faithfully reproduced in cut-out facades 

The second vignette, as shown in the ac 
companying illustration, pictured the store 
at 520 Fifth avenue, 1906-1914. Purple liver 
ied chaffeurs, town bowler hats and 
ostrich plumes symbolized this era as was 
miniature 


cars, 
evidenced in the papier mache 
figures which appeared at the entrance of 
the shop. The windows of the buildings 
were lighted from behind, the decorations 
of garlands of greens and dyed red holly 
adding to the festiveness of the season. The 
little windows of the store displayed grace 
fully twisted and draped gold cloth and red 
Little flocked twigs were placed 


lighted fan window above the 


velvet. 
before the 


—Upper by Walter Hazeltine, Mc- 

Creery's Upper right, by Sidney Ring, 

Saks-Fifth Avenue . . . Lower left, by Eric 

Daniels, Gertz, Jamaica . . . Lower right, by 
Gene Moore, Bonwit Teller— 


left, 


By VIRGINIA ROEHL 


Virginia Roehl Studio, New York City 


door. One of the brightly colored Christmas 
packages was being handed by the doorman, 
in his customary brown uniform, to a stiff- 
backed chauffeur. 

The third window presented the store in 
its contemporary location, 10 West 57th 
street, with all the sleekness and streamlin- 
ing of this modern era. Each scene was 
placed on the top level of a series of plat- 
forms, the platforms exhibiting a variety of 
ceramics, toiletries, lingerie. 
Snow was everywher . on the treads of 
the platforms, the facades of the buildings 
and on the prosceniums of the windows, 
where it appeared on the holly which was 
spaced with minute white lights. 

“Merry, Merry, Merry is the Christmas 
that starts at Peck & Peck,” and true to the 
window salutation, Display Director Tom 
Russell created a merry setting which de- 
picted a red tally-ho, bearing the Peck & 
Peck crest—this painted on in black. 

[Continued on page 94] 
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Mannequins... 


T the upper left is one of the new 
Pry jase figures of Mileo Mannequins, 
7 West 36th street, New York City, 
from a group which the manufacturer char- 
acterizes as all quite typical of our 
American college girls.” 
lop center, a figure by Lillian Greneker, 
Inc., 921 Seventh New York City, 
capable of many interesting because 
of a movable waistline 

From the line of Goldsmith & Sons, 336 
Broome street, New York City, is the manne- 
quin at the upper right, of which the firm 
“This is from our original Magnani 
now produced in plastic 
and Mrs 
beautiful line 


avenue, 


poses 


States 
models which are 
under the supervision of Mr 
Magnani. This is 


carefully 


George 


of figures, modeled and meticu 


lously carried out in every detail.” 


At the left, center, is one of the new wig 
styles available from Herzberg-Robbins, Inc., 
457 West Broadway, New York City. The 
wigs have a special rubber base that enables 
them to’fit almost any head. 

At the lower left is a scene from the 
showrooms of D. G. Williams, Inc., 498 
Seventh avenue, New York City, with a view 
Mary newest group 
They come with interchangeable 


of some of Brosnan’s 
of figures 
toes for barefoot or dress up fashions. 

The Greneker Corporation, 715 Fifth 
avenue, New York City, is the source for 
the teen-age figure seen at the lower right 
on the same page 

Lillian Greneker’s movable waistline is 
also incorporated into her torso forms, two 
of which are pictured on the second page, 
upper left. The light one is in enamel finish; 
the dark one 

In the 
from Mileo Mannequins’ group of six-year- 


RE TT ‘3 


is of black jersey. 
next illustration is seen two figures 
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... Forms... Wigs 


“the real boy and the prim Plastic Engineering Company, 
street, New York City. Those pictured are 
low-cost plastic ankle forms, particularly 


olds, denoted as Chambers 
little miss.” 


\gainst a romantic background 
well adapted for displaying fancy heels, and 


in either flesh color or trans 
in three sizes 
18 inches, 


pavilions, spires and trumpeting 
another fashion mannequin from ~ are available 
Greneker Corporation 

Of the new poodle-cut wig seen at the 


parent They are made 
Ankle 12 inches; knee-high, 
right center a spokesman for Madisonia and full ‘length, 30 inches. 

Manikins, Inc., 164 West 25th street, New ) 
York City, says: “A greater interest in this page of this article we have a group 
wig was shown at the last Display Market “Scribble Sculpture” blouse form holders, 
Week than in any other model we have made of “Celastic’ and available through 
D. G. Williams, Inc., New York City. The 


form holder shown permits 


lead off the illustrations on the third 
of 


ever presented.” 
display hands pictured next triple blouse 
are by Handiform Plastic Corporation, 11 placing the form on the base at any an 
West 42nd street, ~w York City desired. Size, 36 inches high, 33 inches wide, 
New displayers for hosiery, such as the and 18 inches deep. Colors which may be 
final photograph on had are white, black, pink, light green, 
[Continued on next page] 


The plastic 


group shown in the 
this page, have been introduced by Thall 





orchid, chartreuse, lavender, turquoise, and 
pale rose 

The mannequin at the upper right is from 
the “Femina” figures by L. A. 
Darling Company, Bronson, Mich., described 
as “a new exquisite group of high fashion 


series of 


misses and juniors designed to express a 
mood of individuality, so essential for dis 
criminating stores. A is offered of 
six decor techniques with facial features in 
permanent oil colors. The head is sculptured 
to wear millinery effectively, and ear lobes 
are designed for earrings Wigs are of 


choice 
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nylon plastic in a variety of colors and 
coiffure styles.” 

At the lower left is a group of forms 
by Shoe Form Company, Inc., Auburn, N. 
Y. The firm states: “In 1952 we will make 
available our new “Tempered Stock.’ This 
latest material development embodies two 
highly interesting characteristics: First, 
sturdiness, which means greater form life 
for the user: second, ‘Pink Satin’, a new 
finish which is a beautiful, delicate, feminine 
color. This new warm finish, especially 
recommended for the display of nylons, 


JANUARY, 


1952 


eliminates objectionable ‘sheen’ in hosiery 
presentation. Shoe Form will also offer 
two lines of women’s weighted toe hosiery 
forms in our ‘Pink Satin’, ‘Nu-Vel’, and 
pink translucent finishes. 

An addition to the line of Korrect-Way 
Displays, 2300 Locust street, St. Louis, is 
the charming six-year-old “action” girl pic- 
tured next. This is one of a series of new 
action children designed and produced by 
the well known firm. 

Also by Korrect-W 
standing by the bust 


is the mannequin 
and pedestal at the 
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upper left of the final page of this article. 
This is one of the new “Beau Monde” studio 
mannequins presented at the recent Display 
Market Week held in New York City during 
the early part of December. 

Next is a group of “Playmates”, as L. A. 
Darling Company, Mich., calls 
them, continuing: “This is a new series of 
children’s figures, clever boys and girls with 
invigorating appeal in delightfully natural 
They are lightweight and easy to 
The girls have moulded hair or re- 


3ronson, 


poses. 
dress. 
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movable wigs, while the boys have moulded 
hair. Other features include durable, all- 
rubber, removable arms. They are designed 
to show this type of apparel in interesting, 
attractive poses.” 

The men’s torso pictured at the lower 
left is by W-H Window Display Form, 119 
Avenue D, New York City. The firm sup- 
plies blouse and other forms in a_ wide 
range of types and finishes. 

Multi-Fit Wig Company, 35 West 36th 
street, New York City, has not only added 


a new line of hair styles for the coming 
season, but has expanded its production to 
include a line of items such as the four- 
headed unit seen next. Egg-type heads are 
of papier mache, crepe finished. 

The final illustration is of the “Ballet” 
form of Frankel Plastics, 493 Seventh 
avenue, New York City, in a translucent 
blush pink and with the firm’s new “True- 
Balance” base. Frankel’s new hosiery forms 
are precision-moulded, of uniform thickness, 
and uniformly true color all the way through 
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E got the Iron City express out of 
New York one recent midnight for 
a quick look at developments in 
Pittsburgh. And things are developing out 
there at a fast clip. The city is taking on 
a new face. Huge monuments of aluminum 
and steel are jutting into the air under the 
auspices of ALCOA, U. S. Steel, and others. 

The stores, too, are going at their interiors 
with real determination. Some of the smart- 
est, most resourceful interior designs can 
be found in Steeltown today. 

Let's stop off first at Kaufmann’s, where 
store architect A. E. Vitaro took us on a 
Cook’s tour of that big establishment. Kauf- 
mann’s appeals both to mass and class. The 
fabulous “Vendome Boutique” is a designer’s 
dream, Glass and mirrors, textures of soft, 


supple finishes, exquisite antiques, modern 


fixtures, dramatic lighting and striking col- 
ors have been mixed in a blend of charm 
and elegance. 

A black lacquered multi-sided counter 
surrounds a mirrored column at the entrance 


Interiors 


to the boutique. Topping this counter are 
sheets of U-shaped glass designed and cut 
with extreme care to avoid breakage. Along 
the walls merchandise is shown in expensive 
antique cabinets and breakfronts of inlaid 
wood purchased from the historic home of 
William Pitt. “Pink Cloud” lights are re 
cessed in the ceiling 

The entrance to the boutique itself is 
flanked by a large semi-circular “window” 
featuring one mannequin in an evening gown 
against a back drape of sheer material. 
Inside the shop various departments are set 
into individual corners, yet the overall unity 
of the shop is maintained. The second 
picture shows the millinery section includ- 
ing a big floor-to-cv/ting mirror lighted 
from the sides, several comfortable chairs, 
and a few hats displayed on the walls. The 
walls themselves are covered in a charming 
fern pattern reminiscent of the Renaissance 
period, with a linen finish. 

The fitting rooms are areas of light and 
comfort. Large mirrors, fabric-covered walls 
and corrugated glass walls fronting the 
windows make these air-conditioned units 
some of the most inviting fitting rooms 
we've seen, 

A large department at Kaufmann’s is de- 
voted to Steuben glass, and the setting de- 
veloped for it has been done in a most dra- 
matic manner In the photograph shown 
here we see the entrance to the department, 
which consists of three rooms. Glassware 
is set on white columns, lighted from within, 
and set against the midnight-blue _ felt- 
covered circular wall. The second room is 
covered with gray felt, while the third room 
again uses the midnight-blue scheme. 

\ll glassware is lighted from below in 
an unusual shelf treatment. The shelves 
are made of giass, painted black on the 


—Top, view of the "Vendome Boutique," by 

A. E. Vitaro, at Kaufman's, Pittsburgh . . . 

Center, part of the millinery section in the 

same .. . Left, one of three rooms devoted 
to Steuben glass at Kaufmann's— 
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—A. T. Doeffinger, of Jonasson's, Pittsburgh, 
solved the problem of an unsightly ceiling by 
extending light fixtures a few feet downward 
and so arranged that they throw no light on 
the area above; the entire ceiling was painted 
a jet black. The result is seen in the before 
and after pictures here. . . . Lower center, 
painted designs are used on millinery de- 
partment mirrors at Jonasson's . . . Below, the 
Bridal Shop entrance at Gimbels, done by 
Store Architect Frank— 


underside, with the front beveled at an 
exact angle to direct upward the light which 
shines from the rear. Thus the glassware 
is lighted with real theatrical effect, ac- 
centuating all the fine lines and all the 
sparkle of the merchandise 

Our last stop at Kaufmann’s in Pittsburgh 
is the men’s wear department on thy second 
floor. The department ends along the 
entire length of the store, occupying almost 
one third of the floor for clothing alone. 
To make the best use of this very elongated 


By MICHAEL SCOTT 
Retail Reporting Bureau 
New York City 


space, and faced also with the problem ot 
displaying stock horizontally rather than 
vertically, Mr. Vitaro designed a series of 
over-the-ledge units extending to the ceil 
ing. This is not illustrated here, but a 
photograph would show in one such section 
alternati expanded steel screens and ex- 
quisite zebra wood panels, set at angles 
to each other. Into the corners of these 
display nooks are placed giant lamps with 
plaid shades, and forms to show overcoats. 

The men’s department is equipped with 
luxurious sofas upholstered in rich red 
leather. Stovepipe spotlights focus atten 
tion on specific areas. Other walls in the 
departments are finished in a variety of 
woods: Redwood, cypress, English lacewood, 
oak, and others. 

Displaymen are called on constantly 
use ingenuity, and hence they will be in- 
trigued with the manner in which Jonasson’s 
of Pittsburgh handled the main floor ceiling 
Jonnasson’s is a fine specialty shop but with 
a ceiling covered by a maze of beams and 
pipes. They could have built a false ceiling 
to hide the mess, but that was both an ex- 
pensive proposition and a headache as far 
as obtaining the necessary materials was 
concerned. 

Jonasson’s display director, A. T. Doef 
finger, hit on another idea. Light fixtures 
were suspended rigidly from the ceiling, 
extending a few feet downward. The fix- 
tures were so designed that the light shone 
down only, with no light diffused up toward 
the ceiling. Then the entire ceiling was 
painted jet black and presto! — the beams 
and the pipes were hidden from view. We 
took a shot of the ceiling as it appears to 
the naked eye. Then we burned up a dozen 
flashbulbs to show how the ceiling looks 
without the benefit of black paint. Both the 
“before” and “after” pictures are shown 
here. 

Another interesting use of paint at Jonas- 
son’s was seen at the elevator bank and in 
the main floor millinery department. A 

[Continued on page 85] 
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found the most interest- 
ing work produced Wire has 
continued to grow in popularity, while rattan 
and papier 
they established 
One of the lines that 
carried for spring, 1952, by Garrison-Wagner 
2018 Washington avenue, St 
cleverly sculptured, full-round 
They will be 
pose the display- 
made to his 


can be some ot 


i this classification of display properties 
today 


mache maintain the popularity 


years ago 
outstanding will be 
Company, 
Louis, are 
rabbit ‘figures com- 
hand-made in any 
designate, 


mache 
pletely 
man cares to speci 
and 
T he 


suggested 


even 
first 


poses 


fications at no extra charge, 


finished in his choice of colors 

photograph 
In the 

ledge unit 


Corporation, 


shows a few 
illustration is a 
Decorative 
24th street, 


second spring 
Plant 


New 


produced by 
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Wire... 


York City. Light green is the color of the 
complete unit. Rattan is for the bird 
cages, which contain yellow birds. Yellow 
forsythia, yellow jonquils and green shaded 
fern are the while the base is 
covered with grass matting. Size: 87 inches 
high by 67 inches wide by 26 inches deep. 
A. Lutz, 3 West 18th street, New York 
City, has specialized in rattan for display 
for a good The what-not 
pictured next is a product of this firm. It 
is 40 by 
In the group below, the beautifully made 


used 


flowers, 


many years. 


78 inches in size. 


—Upper left, Garrison-Wagner, St. Louis... 

Center, Decorative Plant Corporation, New 

York City . . . Right, A. Lutz, New York City. 

3 Below, by Doerr & Associates, Ports- 
mouth, Ohio— 
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Rattan... 


two-panel wire screen is by Doerr & Asso- 
Portsmouth, Ohio. The wire is 
finished in white lacquer, and each shelf 
is covered in padded chartreuse satin. The 
shelves are approximately 20 inches long 
» inches deep. Overall size of the unit 
inches high by 40 inches wide by 8% 
inches in depth. The rococo motif of this 
screen makes it decorative as well as func- 
tional for the display of accessories, fabrics, 
and the like 
Ever-popular in the 
almost any store is the traditional flower 
cart, purely for decorative purposes 
in the window or interior or as a displayer. 
Doerr & Associates produced the one shown 
here. It is of finished in gleaming 
white. The overall size is 70 inches long 
by 26 inches wide by 30% inches high. 


clates, 


spring displays of 


used 


wire, 
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At the upper left of the second page of 
this article are a number of egg and rabbit 
figures for Easter settings. They can be 
had from Formo Displays Company, 123 
South Front street, Burbank, Calif. This 
same firm has worked up a group of 
nautical display. One 

a wood fibre life preserver, full-round, 

inches 5 inches deep. Another 
is a full-round wood fibre anchor and chain, 
the anchor being 28 by 30 inches in 
Still others are fish in full 
15% inches by 9 inches. 

The wire stand and cage unit is by L. J. 
Charrot Company, Inc., 36 West 37th street, 
New York City. Of all 
the stand and cage are decorated with cloth 
and adiantum fern; the wisteria 
had in pink, yellow or 


props for summer 
wide by 


$1ze, 


relief, sized 


wire construction, 


wisteria 


can be lavender, 
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. Novelties 


white. Overall size of the unit is 7 feet 
high by 39 inches wide by 21 inches deep, 
while the wire cage alone is 18 inches high 
by 12 inches full-round. 

For the coming up The 
C. Cohen Company, 5219 Centre 
Pittsburgh, has available a number of wire 
novelties, which are 
illustration at the upper right. 


Harry 


seasons 


seen in the 
Typical 


some of 


examples include the rooster weather vane, 


—Top, left, by Formo Displays Company, Bur- 


bank, Calif. . . . Center, L. J. Charrot Com- 

pany, New York City . Right, Harry C. 

Cohen Company, Pittsburgh . . . Below, left, 

Old King Cole Company, Canton, Ohio... 

Center, Visual Merchandise Displays, New 

York City Right, by R. J. Patterson, 
Alexandria, La.— 


avenue, 


height 23 inches with a 19-inch width and 
a base 18 by 20 inches. The letters, 3 inches 
in height, are welded on the four corners 
of the base. The novelty bird cage in the 
lower left corner of the photograph is 
oblong in shape and cleverly styled. It is 
21 inches high overall, 17 inches wide and 
7 inches deep. The standard finish is 
white, or it can be done in any desired 
color 

In the forthcoming year the main efforts 
of Old King Cole Displays, Inc., Canton, 
Ohio, will be turned even more heavily 
than in the past to animated displays. The 
firm will continue to feature “Howdy Doody” 
as it has for the past two seasons, and in addi- 
tion will offer displays using “Raggedy Ann” 
and “Raggedy Andy” in its Christmas line. 

[Continued on page 90) 
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by Pe er ehring 


Display Designer and Consultant 
New York 


Arrangement: One definite unit makes up this 
St. Valentine display. 


Properties: A large, lacy heart serves to frame 
milady in her early spring outfit, enhanced by a 


gaily fringed parasol. Small hearts are suspended 


at various levels all about her. Copy card is 


shown in center toregrounda. 


Arrangement: This display of the new spring collec- 
tion of rayon dress prints consists of one definite 


unit in interesting arrangement. 


Properties: A choice selection of dress prints is 
elegantly draped on a torso which is placed at an 
angle against a spring green background decor- 
ated with tiny sprigs of spring blossoms. A 
streamer, in the form of a yard-stick, bears the 
caption, ‘By the Yard Buys in Rayon Prints.'' Copy 
card is shown at the left. 


Arrangement: It's spring time for babies in this 
appealing display. It consists of several elements 


ombined to form a single unit. 


Properties: Baby clothes are displayed on the 





branches of a young tree whose leaves have just 
begun to shoot forth. A red robin perched on 
one of its branches heralds the arrival of spring 
and crocuses peek through the ground at the foot 
of the tree. The setting is placed against a sun- 
yellow background. Copy card is shown at right. 
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COMING UP 


Arrangement. Two definite units are noted in this 
men's spring shirt display—an out-of-the-ordinary 
presentation. 


Properties: ‘Picture Yourself in a Blank Suit,"’ might 
be the caption for this display. A frame of 
natural wood is used. ,Other shirts are neatly 
arranged below it. The photographer unit is in 
silhouette form. A young green twig is shown in 
the background for spring accent. Copy card in 
lower foreground should emphasize quality, cut and 
material. 


Arrangement: This Western display consists of two 
definite units with color playing an important part. 


Properties: The dude rancher on the left wears a 
flat top hat with broad brim, a red, piped shirt 
Western tooled belt, denim trousers with contrast- 
ing stitching, and Western boots; and for resort 
relaxation, the other man sports a casual jacket of 
lightweight tweed, rayon sport shirt, foulard tie 
gabardine trousers and wedge sole moccasin type 
shoes. Atmosphere is created by the use of cactus 
and wagon wheel. 


ats eT a Tea 


Arrangement: Three definite units make up this 
men's hose display. Merchandise is limited and 
arranged to direct customer attention to it. 


Properties: Three shadow-boxes are simply arranged 
across the front of the window, each displaying a 
leg form in a different sock pattern. Each shadow- 
box has its individual copy caption. Large copy 
card and extra hose forms are displayed on top 
of shadow-box units. 
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Flowers... 


N the upper left hand corner are two 
| units by The L. J. Charrot Company, Inc., 

36 West 37th street, New York City. At 
the left of the photograph is a bunny hat 
unit consisting of a papier mache head, lily 
plant, and straw hats, resting on a moss 
The larger piece is a bunny fence unit 
of wood construction, with the rabbit head 


base 


pink dogwood and assorted spring 
Overall size 


in mache; 
flowers complete the set piece. 
is 7 feet high by 48 inches wide by 20 inches 
deep. 

At the left, center, are two shelf units 
by Creative Displays, 225 New York avenue, 
Jersey City, N. J. The first is made up of a 
post and finished in blended 
tones of yellow and brown; the white fence 
A wire scroll on top of 
board sign with 


wood shelves 
has a green base 
the bracket holds 
lettering. The 
Height, 6 
The second unit is a 


a heavy 
rambler vine is 
feet; width. 4. feet. 

white trellis with 
shelves and base in white, edged with green 


green rose 


In cerise. 


Magenta and green lettering is on the board 


sign and the unit is adorned with white, 
yellow and green flowers with green leaves. 
6 feet by 2% feet. 

“Giant Planks” is the name given by Doerr 
& Associates, Portsmouth, Ohio, to a new 
and versatile display prop constructed from 
faced corrugated with 
forced, longitudinal heavy strut; the 
boards are covered in a heavy pastel-colored 
paper, silk-screened on all sides in an at- 
tractive, bold grain design. Typical 
color combinations are pastel pink with a 


>1z¢ 


double board rein- 


wood 


—Left column, top, L. J. Charrot Company, 
New York City Center, Creative Dis- 
plays, Jersey City, N. J... . Below, Doerr & 
Associates, Inc., Portsmouth, Ohio . . . Above, 
center, General Display Corporation, Cincin- 
nati . . . Upper right, by Williem L. Baer 
Company, New York City Right, by 
Empire Art Products, Chicago— 


dark pink grain; light chartreuse with an 
olive green grain; pastel gray with a dark 
gray grain. The boards come in 
four and are sized 84 inches high by 10 wide 
by 2 deep. 

At the upper center of the 
palm tree by General Display 
140 West Fourth street, Cincinnati. It has 
dark green cloth leaves, yucca trunk mounted 
on a wood base 30 by 15 inches; the 
with and decorated 
cloth tropical dark, light green 
and white. Display also makes 
available the palm tree head only, with 15 
branches per head; assorted length branches 
are approximately 18, 24 and 36 

Top page, a 


sets ot 


page is a 
Corporation, 


base 


is covered grass with 
leaves in 


General 


inches. 
giant 
flowe rs of 


right on the same 


alifornia magnolia spray, the 
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... And § 


which are of cloth with dark green, leather- 
type leaves. This spray measures 60 inches 
overall and the large blossoms are a foot 
It is by William L. Baer Company, 
York City. 
page is an 


across. 
Inc., 129 West 27th street, New 
The illustration on the 
attractive tropical plant, philodendron 
Scandon, said to be the first of its kind 
to appear on the market. A product of 
Empire Art Products, 120 West Chicago 
avenue, Chicago, it is of quality muslin and 
is dyed in two tones. The plant is shaped 
into its natural form before shipment. 
Three pieces from Decorative Plant Cor- 
poration, 136 West 24th street, New York 
City, are seen in the first illustration on the 
page of this article. First is an 
cork composition, made in two 
and green highlighted in 


final 


second 
arch of 


sections painted 
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et Pieces 


Overall height 87 inches by 56 inches 
wide. Next is a butterfly of pink mesh on a 
wire frame, outlined in flitter. Blos 
soms and ferns are appliqued on the wings, 
which are flexible. The pink 
Size, 31 inches high inches 
Enclosed within the arch is a crane 
Goodwin and 
is covered with 
Colors 


white. 
gold 


body Is ot 


velvet. by 25 


wide 
designed by 


Fanny Pearce 


made on a wire frame. It 
pastel net an appliqued blossoms 
are in periwinkle blue, pink, chartreuse, and 
The covered with grass 


white base is 


—Upper left, Decorative Plant Corporation, 


New York City Upper right, by The 

Adler-Jones Company, Chicago Lower 

left and center, by Allied Display Materials, 

Inc., New York City Lower right, by 
Jack DeWeese, Miami— 


mat. Size, 43 inches high by 22 inches long. 
A g 


Stylized columns are featured in the next 
illustration. Made by The Adler-Jones 
Company, 521 South Wabash Chi- 
cago, they consist of a wood panel and base 
finished in white, shaded with gold. Heavy 
is appliqued to the 


avenue, 


gold wire-work 
Columns can be 


from /'4 teet 


gauge, 
panel had in three sizes, 
high by 20 inches 
feet high by 
nehes Also 


two lly plants 


ranging 


wide by 13 inches deep, to 5% 


12 inches wide by 8! deep 
seen in the photograph are 
These have gold fan palm leaves 
lilies. The larger 
50-inch spread 


in tubs. 
white 


Easter 
with a 


with satin 


size is 5 feet high 
and is 22 inches in depth 

Allied Display Materials, Inc., 65 Madison 
New York City, is the source for 


[Continued on next faze] 


avenue, 
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the “Lattice” and “Expando” props seen in 
the two photographs at the lower left of the 
same page. “Lattice” is made of specially 
treated aluminum with a baked enamel finish 
and comes in colors. It can be had 
in heights ranging from 26 inches to 96 
inches, and in lengths from 67 to 111 inches 
is of the same construc- 


seven 


The “Expando” 
tion, but comes from 38 inches in height up 
to 96 inches, and in lengths up to 120 
inches. Six colors are available. All units 
are equipped with dowels to permit 
suspension. “Expando” easily ex 
contracted little 


easy 
can be 
panded or and requires 
storage space. 
Concluding the page is a palm tree 
a new product being put 
South Miami 


made in 


same 
as an exainple of 
out by Jack DeWeese, 205 
avenue, Miami. Thes¢ 
sizes from 15 inches to 7 feet, either 
The trunk is of papier mache 
base. The flexible 
fabric Colors 


trees are 
single 
or double. 
with a wood leaves are 
of a cotton-base All-white 
yr green, or any desired combination; trunks 
can be one color and the leaves a different 
Leaves are removable 


shade if desired 


Three cactus units are seen in the next 
illustration, by General Display Corporation, 
Cincinnati. The first is a potted cactus, 48 
inches by 33 made of 
pressed board painted white, with red flowers 
added and _ planted 


Other colors can be 


inches Plants are 


wooden “needles” 
white wooden tub 
In the center of the picture 
Joshua plant, 68 by 26 inches. 
It is of all-wood construction, with the sur- 
face moulded with “Dartex” composition and 
Flowers can be red, 


and 
in a 
had on request. 
cactus 


is a 


nand-tinted gray-green 
yellow, or pink A bush is at- 
tached At the extreme another 
cactus of pressed board, 40 by 44 inches. 

At the left of the page are seen 
several flower sprays by Met-Wood Display 
Craft, 58 Middle Rose street, Trenton, N. J 
this firm sells through jobbers only 

Unusual for Easter is the 
Plant 
It consists of 


manzanita 
right is 


lower 


“Egg Tree” of 
New York 


branches on a 


Decorative 
Cty 


Corporation, 
natural 


M-645 
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decorated with assorted 
pastel eggs and flowers. The unit is oblong 
and sized 66 inches high by 48 inches. Shown 
at the center of the unit is a rubber rabbit, 
painted white with pastel features. 

In the first column of the next page is a 
five-hat, step-back millinery unit providing 
seven wooden dowels for hat display. Cloth 
flower and maline net decorations are em- 
ployed. This unit is 6 feet to the topmost 
dowel Actual size, not including dowels, is 
48 inches high by 44 inches deep by 22 inches 
wide. The hat box diameters are 22, 16, 12, 
10 and 8 inches. 

In the same column is a candelabra church 
The Adler-Jones Company 
Chicago. The wood frame is stipple finished 
in gray and lavender, while the wire-work is 


grass-covered base, 


setting by 
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in gold. The decoration is of natural green 
and gold fan palm leaves, with white satin 
Easter lilies. The separate floor plaque of 
composition board is marbelized in tones of 
gray, light green, pink and white. Size over- 
all: 7 feet high by 5 feet 1 inch wide by 
1914 inches in depth (as shown). The large 
panel, small panel, candelabra and the 
decorations may all be purchased separately. 

From David Hamberger, Inc., 115 West 
31st street, New York City, come two units 
which are not illustrated here. First is a 
three-panel floral screen which stands 7 feet 
high. Panels are made of wood and 
“Homosote” with double-acting hinges and 


—Top, by General Display Corporation .. . 

Directly above, by Decorative Plant Corpora- 

Left, by Met-Wood Display Craft, 
Trenton, N. J.— 


tion 
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—Directly below, by L. J. Charrot Company 
- + « Same column, below, by Adler-Jones 
Company . . . Below, center and right, by 
Marcus Window Display Service, Inc., Boston— 


they are covered front only with a blue- 
gray wood grain type paper. 

The silver birch tree unit is of wood with 
paper foliage. Natural colors are shaded in 
green, lavender and pink. This unit is 8 
feet high by 3 feet wide. Not illustrated, but 
also available from Hamberger, is a three- 
tier wisteria sconce unit consisting of three 
half-round papier mache wall pockets fin- 
ished in a green shade, with a_ special 
sparkle type finish. This unit stands ap- 
proximately 4 feet 6 inches high and is 30 
inches wide; it is filled with pink plastic 
wisteria. 

Concluding this article are two units by 
Marcus Window Display Service, Inc., 
114 Lincoln street, Boston. The church 
window center-piece has a white and gold 
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spatter-dashed cut-out scroll center section, 
backed with an air-brushed spun glass panel 
in yellow, blue and pink. The organ pipes 
are of gold embossed foil. The lily plant 
stands on a 7-inch wood platform. Size: 
60 inches wide by 72 inches high by 20 inches 
deep; self-standing. 

The attractive displayer at the lower right 
has a self-standing pink ladder of %4-inch 
wood with rungs as shelves 4 inches by 12 
inches. The shelf is %-inch yellow 
wood, 8 inches by 48 inches with a light blue 
scalloped wire border. Wood and wire make 
up the rake, finished in chartreuse and 
yellow. Flagstones are in pastel colored 
wallboard. Overall size: 65 inches high by 
72 inches long by 44 inches deep. 

Received too late to be illustrated are 
several units by Cook & Meier, Inc., 159 
North Michigan avenue, Chicago. Several 
of them are wire properties, including long, 
cylindrical bird-cages, an elaborate bird-bath, 
and wire millinery heads. Still others are 
wire tables, wire frames, and a_what-not 
displayer made of semi-globes mounted on 
top of each other. 


cross 


Milton Clark Joins 
Starer Displays 

Starer Displays, 411 West Wisconsin ave- 
nue, Milwaukee 3, has appointed Milton 
Clark as sales representative for the South- 
ern Seaboard states, with headquarters in 
Florida. 

The Milwaukee firm recently received an 
interesting write-up in a local paper on its 
novelties imported for display use; about 70 
per cent of its merchandise, according to the 
newspaper, comes from overseas. 


Cash Awards Offered 
In Display Contest 

Hub Hosiery Mills is sponsoring a national 
display contest in which cash awards will be 
made for the winning entries. A prize of 
$200 will be given the display manager who 
submits the best window display of the firm's 
“$1,000 Socks”, the featured merchandise; 
two 8 by 10 glossy photographs must be 
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sent in of each window. For the best counter 
or department display $200 will be sent to 
the hosiery buyer. A similar award will be 
given for the best newspaper advertisement 
on the subject. 

Entries must be mailed to $1,000 Socks, 
Silton Brothers Advertising Agency, 131 
Clarendon street, Boston 16. The contest 
closes at midnight on June 15. 


NRDGA's Promotion Calendar 
Now Being Distributed 

The annual promotion 
the Sales Promotion Division, National Re- 
tail Dry Goods Association, is now ready 
for 1952 and can be had on application to 
the organization at 100 West 3lst street, New 
York City 1. In addition to listing important 
dates, anniversaries and the like, the calendar 
serves as a sales planning guide, a budget 
book, and a study on when, where and what 
to promote. It is priced at $2.50 per copy to 
NRDGA members, $5 to non-members who 
are not retailers, and $25 per copy to non- 
members who are retailers and hence eligible 
for NRDGA membership. 


sales calendar of 


Dennis Hickey Dead; 
Was Free-Lance 
Dennis Hickey, well known free-lance dis- 
playman who served a number of stores in 
Philadelphia, died recently of a heart attack. 
He was 51 years old. Surviving are the 
widow and two sons. 
William Marra Named 
By DeJong's 
Dejong’s, Evansville, has appointed William 
Marra as display manager. He had been 
first assistant at Stewart’s, Louisville. 


Lynwood Walsh 
Now With Davison's 
Lynwood Walsh has joined Davison-Paxon 
Company, Atlanta, as assistant display man- 
He had held a similar position with 
William Hengerer Company, Buffalo 


ager. 
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" REVOLUTIONARY! 


THE “CELASTIC” AND TIN FOIL 


COLLOID TREATED FABRIC 


Remember when we were kids, how we used to make copies of 
nickels and dimes with a piece of tinfoil? With this fantastically 
simple method, go one step further and apply a single layer of 
“Celastic” over the tinfoil and you can make exact duplications 
of anything you wish. Want to duplicate a tree, a rock or that 
pumpkin in your back yard? Just cover it with tinfoil (tinfoil 
acts as a separator) then apply a single layer of medium weight 
No. 45 “Celastic” torn in pieces, or one piece whenever possible. 
When “Celastic” is thoroughly dry, slit one side and remove 


a STEP ONE: Completely cover object 
“Celastic” shell. Exact copies of a trussed up turkey, smoked ham with patches of tinfoil. A dab of 

: Des . + a "Celastic” Parting Agent holds tin- 
or a cake can be made with this tinfoil and “Celastic” method. fol in pe ore (Tinfoil acts sland 


Yes! You can have your cake and eat it too! separator.) 


SAVES LABOR — SAVES MONEY 


MILLINERY HEADS THREE-FOURTHS FIGURE 
Working Time 35 minutes Working Time—134 hours 
“Celastic”’—About 1/3 yard “Celastie”—-About 134 yards 


Weight—5 ounces Weight—2'. pounds 


TINFOIL IN STOCK 
12” x 24” sheets ea. 4c 500 sheets $15.00 


DIP IT! 
DRAPE IT! 
SHAPE IT! 
CAST IT! 


PACKED IN 25 YD. 


e“Celastic” cuts production time and cost! 
AND 50 YD. ROLLS 


elt’s lightweight beyond belief! 


elt’s unbreakable and weatherproof too! 
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CASTING WITHOUT PIECE MOLDS 


COPY METHOD—/7’S FASY...HERE’S HOW 


STEP 2: From roll of 'Celastic" tear 
small swatches, dip into "Celastic™ 
Softener, then immediately apply 
over tinfoil. (Only one layer is 
necessary.) 


STEP 3: When object is completely 
covered with "Celastic" and thor- 
ougly dry, slit the "Celastic’’ with 
razor and remove the “Celastic” 


shell. 


STEP 4: Here is "Celastic’’ head 
removed from the model which 
was originally covered with tinfoil. 
Finish by taping slit with strips of 
"Celastic”. 


: 
5 
: 
3 
i 
: 
e 


WRITE FOR DETAILED LITERATURE 


NATIONAL DISTRIBUTORS — U.S.A. AND CANADA 
DISPLAY AND ALLIED INDUSTRIES 


en alters inc. 125 WEST 26TH STREET, NEW. YORK CITY 1 


*Trade mark of The Celastic Corp. 
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Displays At The Year's End 


S is customary with The Fair, a showing 
A of sportswear replaced its Christmas 
windows during the last three days 

of the season Shown during the period 
when Chicago was snow-weary, and beamed 
at the ever-growing number of career girls 
who take winter vacations, the displays were 
irresistible and were the means of turning 
the thoughts of many to sportswear “From 
the Coast of California to wear on any 
Coast.” The scenes were staged by Reed 
Schlademan, display manager, as Western 
patios. Stained redwood walls and flooring 
with tropical landscaping and a red and 
white striped awning immediately back of the 
proscenium, supported by poles tilted back 
into the window, were designed to give the 
impression that the view came from inside 
the structure. The courtyard was covered 
with sand and a mannequin basked in the 
sun at the foot of a cactus of cork, while 
two mannequins wore black and white for 








dress-up occasions during a winter vacation 
under Western skies. 

Good design in objects of ancient art was 
used as a theme by John Moss, director of 
design at Marshall Field & Co. to illustrate 
the high-fashion significance of a collection 
of imports by Balenciaga, Creed, Balmain, 
and Fath. In the illustration shown in the 
second photograph, the import is a bewitch- 
ing gown of lacy black, its color repeated 
by the lacquered, antique chairs, lamp shades 
on a low hanging chandelier suspended by 
black velvet rope, and an antique cabinet. 
Regardless of the color story assigned to the 
windows, narrow black velvet ribbon cut 
across the corners, tying the series together 


—Upper left, by Reed Schlademan, The Fair 

Store . . . Upper right, by John Moss, Mar- 

shall Field & Co. . . . Directly above, by 

Reed Schlademan . . . Left, by J. Boghosse, 
Goldblatt's— 
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and emphasizing design. Squares of vary- 
ing sizes and colors were mounted on the 
backwalls to express the three basic ingre- 
dients of good design . . . line, form, and 
color. They also supplied a prominent spot 
for displaying complementary jewelry and 
accessories. In addition, the squares were 
used to acclaim four great artists whose 
works have withstood the passing of time. 
At the lower right hand corner of the illus- 
tration dedicated to Sarah Bernhardt, three 
squares were set in a shadow-box, one bear- 
ing a reproduction of a French theatre scene 
before which two dolls in costumes of the 
Eighteenth century reconciled traditional 
art with the fine art of good design as 
achieved by contemporary artists. The un- 
usual placement of the sales message (in the 
shadow of a mannequin) stressed the im- 
portance of selecting “Prophetic Fashions” 
designed by a famous name, based on the 
success story of great personages of the 
past 








In Chicago ane 


tiered platform for a selection of finery as 
an additional lure for “Glamorous gifts for 
your Lady Fair.” Incidentally, The Fair 
includes its name in all promotions wherever 
possible 

This lovely Nativity scene was Goldblatt 
Brothers’ way of recognizing its customers’ 
desire for a greater religious significance 

_ to the day. The exquisite workmanship of 

the figures and the expert handling of the 
lighting by J. Boghosse, display manager, 
gave the window a radiance all its own. 

So many letters of appreciation have been 
received by the State street stores that 
donated valuable space to the religious 
appeal of Christmas during the period when 
window display is relied upon to move 
heavy inventories that a repetition of the 
theme seems to be a seasonal certainty. 

There are many devices employed by dis- 
playmen to get the maximum amount of mer- 
chandise in their windows without a “stuffed” 


[Continued on page 92] 


Along State street cruise wear and resort 
wear supplanted tinselled scenes, taking 
precedence over New Year's eve promotions. 
The contrast with the weather came as a 
shock treatment and the early showing al- 
lowed time for evening wear promotions 
with which to usher in the New Year. 

In a sequence of four windows at The 
Fair, Reed Schlademan fashioned dimen- 
sional, stylized trees of plywood in gold and 
white with snow flocking for a dramatization 
of negligees. The tree’s branches spread out 
over a white background washed with re- 
volving lights of pink, blue, and magenta 
and held bell-jars containing delicate flowers 
and trifles with a feminine flavor. The cen- 
tered display prop was completed with a 


—Top, by Clement Bradley, Carson Pirie Scott 
& Co. . .. Center, by Fred Rude, Baskin’s. 
. . « Right, by J. Boghosse— 
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Fixtures And Displayers 


ROM the early days of what can be 
F termed modern display to the present 

time there has been an astonishing 
development and refinement in display fix- 
tures. Around the turn of the century the 
usual fixture empty box, a 
wooden crate, or some similar homely object 
disguised by cheesecloth or other covering. 
Today fixtures many cases, things 
of beauty as well as functional, and to them 
we have added displayers of many forms, 


was an cheese 


are, in 


materials, and uses 

Both utilitarian and attractive in appear- 
ance are the stands first 
photograph. A product of Scheuer Creations, 
Inc., 307 West 38th street, New York City, 
they take their pattern from the one at the 
left 10 high 5-inch 
beveled base; the 


shoe seen in the 


with a 5 by 
heavy other two are 13 
16 inches in height, respectively, while 


inches 


and 


another of the group, not shown in the 


At the extreme 
shoe 


illustration, is 5 inches high. 
right of the picture is an adjustable 
bracket for mounting on backgrounds. 

A shadow-box type displayer is seen next, 
by Mutual Display Mfg. Company, 1101 
Power avenue, Cleveland. It can be sup- 
plied with or without legs, used as a win- 
dow or interior unit, for ledges, or 
pended as desired. 

Wood was the principal material of the 
early fixtures, and continues to be much 


sus- 


—Upper left, by Schever Creations, Inc., New 


York City . . . Upper right, by Mutual Dis- 
play Mfg. Company, Cleveland Lower 
left, by Hecht Fixture Company, Chicago... 
Left center, by Harry C. Cohen Company, 
Pittsburgh . . . Right center, available from 
Visual Merchandise Displays, Inc., New York 
City . . . Right, by Quensell Displays, Inc., 
Forest Hills, N. Y.— 


in demand for the functional displayers 
used so much today. At the lower left on 
this page is seen a new, versatile all-wood 
displayer for showing men’s wear. De- 
signed with 16-inch wood squares as the 
basic motif, it can be used in various posi- 
tions. The unit has fittings in all positions 
for using all types of tops and uprights. 
It is available in blonde oak or transparent 
gray wood finish from The Hecht Fixture 
Company, 315 West Quincy street, Chicago. 

Another shadow-box displayer is next 
shown, by The Harry C. Cohen Company, 
5219 Centre avenue, Pittsburgh. This deep, 
oblong unit — which is not wired — is 
designed to give the impression of a minia- 
ture stage setting to dramatize fine mer- 
chandise. Over-all outside length is 42 
inches, outside height 31 inches. Inside 
display space is 20 by 30 inches by 12 inches 
in depth. The shadow-box may be used 
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well as horizontally. The 
ornamental easel on which the box is 
mounted is a separate unit, and the box 
can also be supplied with legs to raise it 
to any desired height. 

Almost caryatid in nature is the third 
displayer in the same group of illustrations, 
taking the form of a sun goddess. Made 
by Craftmasters of Glendale, Calif., and 
distributed by Visual Merchandise Displays, 
Inc., 715 Fifth avenue, New York City, this 
is approximately 6 feet in height, with the 
full-round figure on a dimensional shelf 
unit. A highly jeweled metal and wire 
sunburst crowns the goddess. The finish 
is in gun metal. The figure holds a plaster- 
dipped fabric drape and the shelves are 
jeweled. 

Concluding the group on the first page 
is a handsome pecky cypress displayer by 
Quensell Displays, Inc., 71-23 Austin street, 
Forest Hills, N. Y., made of selected natural 
wood. 

At the upper left is a wood displayer by 
Korrect-Way Displays, 2300 Locust street, 
St. Louis. Squares are 16 by 16 by 2% 
inches, and the unit can be supplied in from 
two squares. It can be had 


vertically as 


as few as 
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—Upper left, by Korrect-Way Displays, St. 
Louis . . . Left center, by Plastic Fabricators, 
New York City . . . Right center, by L. A. 
Darling Company, Bronson, Mich. . . . Right, 
by D. G. Williams, Inc., New York City— 


with shirt tops, shoe tops, collar or hat 
tops, small shelves, or trouser bars. The 
18-inch bases are of solid wood. 

The blouse fixture next is by 
Plastic Fabricators, 44 Murray street, New 
York City. These fixtures have built-in 
bust forms on the and for hanging 
purposes. No pinning is required with this 
form, an especially important feature when 
displaying nylon blouses. The same firm 
has brought out a line of improved shoe 
fixtures in plastic with tapered uprights 
which can be provided in different heights 
according to the displayman’s requirements ; 
arms supporting the footwear are movable 
so that the shoes can be displayed as de- 
sired. 


shown 


base 


—Below, two of the Daines “Tubecraft” dis- 
players available through Result Displays, 
New York City— 


Third in the same group of photographs 
is one of a new line of wood display fixtures 
in selected, solid oak with limed oak finish, 
currently being shown by the L. A. Darling 
Company, Bronson, Mich. Plateaus, tables, 
pedestals and stands of highly functional 
design are included, for use singly or in 
groups. 

At the upper right on the same page is 
a new “Celastic” tree trunk made in “scribble 
sculpture” technique. Available from D. G. 
Williams, Inc., 498 Seventh avenue, New 
York City, the versatile unit is made in two 
pieces, base and trunk. They can be used 
effectively together, as shown, or separately. 
Glass is not supplied with the unit. The 
base only is 7 inches high and the trunk 
is 17 width is 13 inches. Colors 
available include white, black, beige, light 
green, dark green, light gray, dark gray, 
and blue. 

Great savings in floor display space, 
stock-keeping time, mark-downs, and selling 
time are claimed by Result Displays, 350 
West 3lst street, New York City, for its 
line of Daines “Tubecraft” displayers. 
Made up of 20 fixtures, nine for rolled 

[Continued on page 86] 


inches ; 
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HE world-famous Santa Claus Lane of 
Hollywood, with its brilliantly lighted 
avenue of giant Christmas trees, was 
uever more resplendent than at the holiday 
season just ended. And right in the center 
of activities was the Broadway-Hollywood, 
at the famous intersection of Hollywood 
and Vine, where Display Director M. D. 
Luick had a brilliant series of displays 
Among them was one featuring a live Santa 
Claus who descended a staircase every 15 
minutes. Santa took his place at a desk 
and broadcast to the throng outside through 
a microphone, ostensibly a telephone. The 
stairway was carpeted in pale blue, matching 
the floor covering \ mail chute bore the 
words “Incoming Mail”, and actually ac 
commodated letters 
Behind a pale blue kidney-shaped desk, 
decorated with red roses, stood a large red 
and white chair from which Santa ad 
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Los Angeles Reporting 


By ELEANOR TAYLOR 


dressed the children The back wall was 
striped blue and white, decorated with a 
large map. On the desk were a_ large 
globe, Teddy bear and phone. A clown doll, 
sitting dejectedly in a metal basket on the 
floor bore the caption “Bad Little Boy.” 

A circular sign on the back wall read 

“Santa’s opening his mail 

For all little girls and boys 

To find out who’s been good or bad 
And who'll get Christmas toys.” 

On the floor near the desk were two large 
books, the red one marked 1949 and the blue 
1950. Under the stairway were various 
large toys. On the back wall was “Santa’s 
Store Room.” Suspended from the ceiling 





were several strands of red ribbon, each 
bearing a red Christmas decoration. This 
window was outlined with a white flocked 
twig frame, embellished with flashing, twink- 
ling bee-lights, as were others throughout 
the store. A soit red lighting effect envel- 
oped the mail chute 

Also at the Broadway-Hollywood the 
fashion windows were done with white twig 
frames with blinking firefly lights The 
background of these windows was a deep 
Across the 
front of each window was a glass shelf, 
14 inches from the floor, that seemed to be 
floating in air. On the shelf was displayed 
a regular catalogue of personal gifts. Eight 


grayed blue without decor 


windows were used in this group. All man- 
nequins used in these windows were cream- 
white. In the foreground stood a Christ- 
mas sprite about 20 inches high, carrying 
a blinking star wand in one hand. 

The theme of these windows was on a 
suspended sign in each one: “It's a Star 
Bright Christmas of Personal Gifts.” 

Furniture windows were hung with large 
twig wreaths, decked out with shiny red 
balls and large ribbon bows at the top. 
As in other windows, the back and side 
walls were of deep grayed blue. 

Luick created a most beautiful effect on 
the main floor, near the escalator, by using 
a giant white candelabra liberally adorned 
with flashing twinkle lights. Ornaments 
were coordinated red and green. The larger 
circle at the base of this chandelier, near 
the ceiling, was red, enclosing a smaller 
white one decorated with red Christmas 
balls Large white branches carried green 
decorations. The many slim white candles 
held tiny electric lights. 

Nearby counters, the immediate ones being 
devoted to cosmetics, supported most dis- 
tinctive lamps, suitable for the season, com- 
posed of a white tubular base and a red 
shade. White branches emerged from the 
interior of the lamp, topping the shade. 
Many of these red and white lamps were 
used throughout the store at this season. 

“Nash’s, the Home of Mr. Frostree” was 
the Christmas theme of F. C. Nash & Co., 
Pasadena. Display Director Louis Craig 
had windows and interior displays built 
around a little white tree-top figure called 
“Mr. Frostree.” This is the story behind 
the character: The figures represent the 
tips of Christmas trees cut down by woods- 
men and left deserted and forlorn in the 
snow-covered woods. Santa came riding 
through the forest in his sleigh filled with 


—Both displays on this page are by M. D. 
Luick, display director for The Broadway- 
Hollywood— 
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—Right, by M. D. Luick . . . Center and be- 
low, by Louis Craig, F. C. Nash & Co., 
Pasadeno— 


packages when suddenly he hit a bump 
and one of the large bundles fell off. He 
vainly tried to lift the heavy package back 
on the sleigh. The forlorn little tree-tops. 
seeing Santa’s distress, came to life and 
scampered over to help him lift the bundles. 
Santa was so pleased that he adopted the 
little tree-tops as his helpers and named 
them “Mr. Frostree”. 

Nash’s adopted “Mr. Frostree” as_ its 
Christmas symbol for the next several years. 
He will be used for all seasonal ads, win- 
dows, interiors, signs, and billboards so that 
customers will immediately associate the 
little figure with the store. 

The windows were painted a soft gray- 
blue, setting off the figures. Framing each 
window was a scallop design decorated with 
green and cerise Christmas balls. The 
formal dress windows also contained “Mr 
Frostree” centered between two mannequins 


in both long and short evening gowns 
These windows were decorated with giant 
snowflake units of plastic ornaments, and 
spun glass that sparkled under the spot- 
lights 

Figures in the toy windows were ani 
mated. Two were hard at work sawing and 
painting toys while the third was showing 
off by turning around on a stack of blocks 
The toy-filled shelf in the background was 
red, trimmed with white satin. 

Interior ledges were also trimmed with 
the “Mr. Frostree” figures. Column posts 
throughout the store were painted green 
for the Christmas season, and displayed 
on them were large white 6-foot buck- 
thorn sprays, flocked in white and bearing 
cerise ornaments. The color scheme through- 
out the windows and the interior was white, 


green and cerise. Shadow-boxes through- 
out the interior repeated the border of scal 
lops used around the windows. 

A. M. Strandwall, Hollywood importer 
and the largest concern on the Pacific Coast 
dealing with Swedish products, had a most 


distinctive display. Assisted by H. F. 
Paulson, Strandwall showed a country scene 
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of a Swedish home, deep in snow. The house 
was about 6 feet square and stood on a 
gently rising hill effect, in the back of the 
window The house was wood, painted 
red with a white trim, and had a gabled 
roof. Over the front door was the word 
“Asen,” which indicates a country home in 
Sweden. On the front porch were two pairs 
of wooden shoes, toy-size 

Real birch and pine trees, several feet 
high, were on the sides and at the back of 
this charming home. In the front were 
other trees, a log path, and greenery covered 
by artificial snow. This snow was also 
scattered over the house and the back- 
ground of trees \ plain blue oblong sign 
rfropped in front read, “A Country Cottage 
of Old Sweden.” This display is not shown, 
nor are the others described below 

This window seemed a magnet for the 
crowds on Hollywood boulevard, as did 
the one adjoining it. This second window 
contained a miscellany of Swedish house- 

[Continued on page 84] 








DISPLAY WO £228 


Papers 
And 


T the present time there is no real 
scarcity of display papers and fabrics 


although some paper houses report 
considerable delay in mill production, par- 
ticularly on certain colors. Foils have 
naturally become difficult to get, due to the 
metal situation, and there seems little chance 
of an improvement in this particular case. 

Firms specializing in these items con- 
tinue to bring out new. designs with their 
usual versatility. Among the newest addi- 
tions made by Maharam Fabric Corporation, 
130 West 46th street, New York City, is 
the “Karakul” leatherette seen in the first 
illustration. This is an interesting, embossed 
paper, 50 inches wide, for floor coverings, 
showcases, platforms, and similar display 
uses. It comes in 13 colors and combina- 
tions. 

Also from Maharam are the satinwood 
inlay and padded leather squares patterns 
seen next, in that order. These are both 
third dimensional in appearance. The satin- 
wood inlay looks as real as actual wood, 
while different highlights from the “flame” 
of the wood are apparent at every angle. 
The padded leather pattern has excellent 
photographic detail, with the welted seams 
having a real dimensional look. 

Concurrently with the announcement of 
these three papers, Maharam makes known 
the installation of a new drapery department 
offering an individualized type of service, 
and presenting a distinctive line of boucles 
and crashes, fine antique satins, cottons, 
novelty prints, brocatelles, monks cloth, vel- 
vets and woven textures. Special dyeing 
and printing orders can be handled by the 
department. 

Three new paper designs by Bulkley, 
Dunton & Co., Inc., 295 Madison avenue, 
New York City, are seen in the second 
panel of illustrations. At the top is “Nubbi- 
tex Leaf”, 50 inches wide and available in 
four color combinations with textured leaves 
that have a distinct third dimensional effect. 
\t the right center is “Nubbitex Stone”, 
also 50 inches wide and furnished in 24-foot 
rolls. It comes ir five color combinations 
and has the appearance of real stones. Third 
in the group is “Nubbitex” in seven solid 
colors, available in 50-inch rolls. 

Not pictured, but also new in Bulkley, 
Dunton’s line is “Bulkton Blue Horizon”, 
which is a blend of various shades of blue 
and white and seems destined for many 


—Three patterns on the left are by Maharam 

Fabric Corporation, New York City . .. On 

the right, by Bulkley, Dunton & Co., New York 
City— 
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At the left, by Reyburn Mfg. Company, Phila- 

delphia . . . Three new patterns of Sherman 

Paper Products Corporation, Newton Upper 
Falls, Mass., are at the right— 


display uses. For instance, it can be used 
in a horizontal position as a sky or water 
scene, but when used to cover a large tube 
or placed flat against a background in a 
vertical position it has the appearance otf 
marble. It is ideal for displays that require 
a cool atmosphere. “Blue Horizon” has as 
base paper “Bulkton” seamless in a practi- 
cal weight for floorings, case linings, back 
grounds, and shadow-boxes It comes in 
rolls 40 inches wide by 24 feet in length 

At the upper left on this page is seen a 
small portion of a “Vacation Days” scene 
by The Reyburn Mfg. Company, Inc., 16th 
street and Indiana avenue, Philadelphia. The 
remainder of the scene carries out the va- 
cation atmosphere, but with the lake and 
north woods country as the locale. The ma 
terial is white “Reytrim” printed in bright 
blue, deep red, and tan. This pattern comes 
in rolls 40 inches wide by 17 feet in length, 
and there are four repeats to the roll. The 
surface is corrugated. 

Second in the same column is Reyburn’s 
new die-cut lattice with many suggested 
uses in display. Made of pure white, sturdy 
display board, it can be used effectively 
either vertically or horizontally. Size, 23! 
inches wide by 58 inches high. 

Also by Reyburn is the “window” seen 
in the next illustration, with interesting 
possibilities for window and interior pro- 
motions. It makes an excellent background 
and is especially serviceable as a displayer 
for soft goods and fabrics. Made of sturdy 
white display board, it is silk screened in 
pale blue and medium blue. The unit stands 
51% inches high and is 47% inches wide 
It is supported by substantial easels. 
Other Reyburn innovations include a 
seach Frolic” three dimensional ledge unit, 

inches wide by 38 inches high and 5 
inches deep. It shows a family at the shore, 
the separate foreground providing the third 
dimension. This unit is done on rigid white 
display board in tan, red, light green, deep 
green, pale blue, medium blue, and purple. 
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From Sherman Paper Products Corpora- 
tion, Newton Upper Falls, Mass., come the 
three patterns seen in the photographs at the 
right. 

First is “Broad Stripe Corrodek”, suggest- 
ing background, ledge, column and awning 
treatments. It is 48 inches wide by 25 feet 
long. 

Next is part of a new modern “Flower 
Panomural”, 40 inches wide by 19 feet in 
length 

Finally comes the new “Ivy” design of 
“Corrodek”, 48 inches wide by 25 feet long 


New NADI Members 
Are Announced 

The following companies were admitted to 
membership jn the National Association of 
Display Industries at its December meeting: 
Belmont Display Products, Inc., Philadel- 
phia; Henry Hanger Company of America, 
New York City; Butler New York Paper 
Corporation, New York City, and Gasthoff 
Mfg. Company, Inc., Tampa. 
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—Anthony Eden, Great Britain's for- 
eign secretary, stands beside the 
window display he liked best during 
his visit to the United States some 
months ago. Arthur Rissman, head 
of Jerrem's, Chicago, where the dis- 
play was installed by Jim Cummins, 
stands in the center. At the right 
is Robert Carr, Eden's parliamentary 
private secretary— 


—In a rare moment of relaxation, 
Clem Kieffer, display director for 
Kleinhans Company, Buffalo, is pho- 
tographed aboard the 53-foot yacht 
"Caprice". Clem was winner of 
third place in the DISPLAY WORLD 
International Display Contest just 
concluded— 


—The couple at the right 

ore Mr. and Mrs. D. W. 

Mirical; he is display man- 

ager of Bergman's, Wilkes- 

Barre, Pa. On the left 

cre Mr. and Mrs. David 

Weinberg, of Displayfully 

Yours, New York City. The : 

picture was taken at Zim- . z —Thirty-five years of service with the L. A. 

merman's Hungaria during : . Darling Company, Bronson, Mich., is the record 

December Market Week—- 4 of Randolph Peck. He is seen here with Mrs. 
Peck and Trowbridge H. Stanley, center, presi- 

dent of the firm— 


—Al Bliss, left, head of Bliss Display 
Corporation, New York City, and 
the famous Rube Goldberg inspect 
"Willie, the Whistling Giraffe" in 
the Bliss showroom. Goldberg has 
written lyrics for a song with the 
same title for this children's attrac- 
tion for Easter promotions, set to 
music by Ruth Cleary Patterson— 


—Fifteen thousand children visited 
the new Kann's store in Virginia to 
see GiGi Pereau, child movie star. 
Here she is with Charlie Merrill, 
display director for Kann's in both 
Washington and Virginia, and Frank 
Kirby, his assistant — the latter well 
disguised— 





Photographs for this page are always 
welcome. Simply address them to 


DISPLAY WORLD, Cincinnati |. 
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WMADESONGA 


ANNOUNCES ITS REMOVAL 
TO LARGER QUARTERS AT 


152 West 25tn Street 


NEW YORK 1, NEW YORK 


to better serve its old friends and 
to accommodate the many new friends 
it is making with its manikin rental plan. 


\| \ l) ] \ () \ | A NEW YORK—152 West 25th Street 
CHICAGO—I11 South Desplaines 


America's Largest Manikin Refinishers DALLAS—1209 S. Industrial Blvd. 














Creating exact reproductions of all kinds | 
of food for display use is the specialty of 
rhe Imitation Food Display — Company, | PREFER CRESCENT 
107 Lawrence street, Brooklyn 1. The re- | 
plicas produced are amazingly like the real | 
thing, while the wide range of foods simu- | 
lated makes it possible to choose not only | 
poultry, for example, but roasting chickens, 
broilers, fryers, squabs, and capons 

Included in the line are cooked meats and | 
fish, fresh meats and fish, fresh fruits and 
vegetables, dairy products, hors d'oeuvres, 
ice cream and bakery goods, and even com 
plete “blue plate specials.” Illustrated litera- 
ture will be sent free by the firm on request 


Imitation Food Products a 
For Display Purposes on 


COMING UP! 
Four Chaplains Memorial Day Feb. 3 | 
National Peanut Week Feb. 3-9 
Boy Scout Week Feb. 6-12 | 
American Heart Week Feb. 11-18 | 
Lincoln’s Birthday Feb. 12 | 
Americanism Week Feb. 11-22 
National Defense Week Feb. 12-22 
Valentine’s Day Feb. 14 
Brotherhood Week Feb. 17-24 
Washington’s Birthday Feb. 22 
National Sew and Save Week Feb. 23-Mar. 1 CRESCENT IS EASIER TO WORK WITH! 
National 4-H Club Week March 1-9 SAMPLES ON REQUEST. 
American Red Cross Fund Drive March 1-31 
Camp Fire Girls’ Birthday Week Mar. 16-22 
National Wildlife Restoration Week C fal | C A G 0 C A R D M 0 A Rf D C 0 M p A | Y 

a ee 
St. Patrick’s Day wma ae) ESAS MOR TN ROMAN AVE. CNICAEO S11 tt EW Ot's 
SOLD BY LEADING DEALERS EVERYWHERE 
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Easily Built, Low-Cost Units... 
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_.. For The Small Store 


ARGE department and chain stores plan 
their forthcoming seasonal display and 
many months in advance, 
as they realize the value of display as a 
selling tool and do not want to experience 
any last-minute rush which usually results 
in poorly planned windows 
and interiors. 

The smaller stores necessarily plan dis- 
plays much closer to the actual season. 

With this in mind, we show a sketch of 
a spring window display, one which can 
be easily built at low cost. 

Build the large picture frame out of pine 
board and paint in a soft pastel yellow. 
After the display is removed for another, 
the lengths of pine board can be salvaged 
and re-used in building other units. 

Tack a sheet of pale blue display paper 
on the back of the frame, to serve as a 
background for the tree and leaping lambs. 
These lambs can be cut out of a sheet of 
wallboard and the small squared off draw- 
ing will enable you to draw the outline any 
required size. One lamb should be painted 
white and the black, or for added 
effect, pieces of fur or rough, shaggy ma- 
terial can be glued on them. 

The tree sections can also be cut out of 
wallboard and the foliage should be painted 
in varied shades of spring green. Be sure 
to tack the finished tree in position as 
shown, so that one section gives the effect 
of the tree growing out through the frame 


promotions 


and executed 


other 


Appliance Displays 
Win Cash Awards 

Four appliance dealers chosen as national 
winners of the Westinghouse Electric Supply 
Company $10,000 “TV Touchdown” display 
contest have been announced. 

Selected for the excellence of their win- 
dow displays merchandising the 
Westinghouse sponsorship of NCAA football 
games in television last fall, the four will 
share $2,000 in national District 
awards of $8,000 in cash and merchandise 
have already been awarded 

First place award of $1,000 went to Roy 


exclusive 


prizes 


Jenson, display manager of the Georgia 
Power Company, Atlanta Second prize, 
$500, was awarded to Elmer Villnow, display 
manager of the Rochester Gas & Electric 
Corporation, Rochester, N. Y. Third place, 
carrying with it $300, was voted to Charles 
F. Edwards, display manager of Ott’s, of 
Santa Barbara, Calif. Fourth place and 
$200 were awarded to the Peoples Outfitting 
Company, of Indianapolis, whose window 
display was created by Joseph B. Suding. 
Judges were: George H. Kindred, president 
of Kindred & MacLean, display lithograph- 
ers, Long Island City; Ben Read, of the 
display department, Bamberger’s, 
and Ralph Nicholson, 


Fuller & Smith & Ross, advertising agency, 


York City. 
contest-promotion was 
John 


New 

The entire 
nounced a “great 
consumer products 
“We have loads of evidence from all 


pro- 
Vogt, 
man- 


success” by 
sales promotion 


ager. 


Newark, 


vice-president of 


suitable size sheet of 
plywood for the 
tie-in 
played. 


Use a 
44-inch 
many 


¥g-inch or 
which 
fashion accessories can be dis- 
This slope could be covered with 
grass matting or light green paper to further 
carry out the spring color scheme 

Cut out the word “Spring” and insert 
small flowers in holes punched in the wall- 
board; tack in position on the top of the 
frame as shown. 

The three dimensional effect obtained 
with both the cut-out tree and lambs should 
make a very effective window for the promo- 
tion of spring fashion lines. 

Below 


slope on 


the suggested display we show a 
display unit also built out 6f short or scrap 
lengths of pine board; it will be found a 
useful prop both in window and store in- 
terior settings. The pine 
painted with any pastel spring color. 
preces of merchandise 
shoes and the like 
completed unit. 

The other unit is made from a length of 
cardboard tube and a section of pine board 
with a suitably sized circular plate glass top. 
Card tubes are one of the most useful props 
in any displayman’s bag of tricks, and they 
can be bought quite reasonably in a wide 
variety of diameters and lengths 

Nail in a round piece of pine board at 
both ends of the tube and one in the center, 
to which the length of pine board can be 
cleated. 


board can be 
Many 
hand-bags, 
can be displayed on the 


such as 


parts of the country that these window dis 
plays directly helped to sell merchandise, in 
addition to attracting attention to the foot 
ball telecasts,” Vogt reported. 

More than 3,200 appliance 
and television dealers set up window displays 
built around the telecasts, he said 
sponse 


Westinghouse 


This re 
“far exceeded our expectations.” 
The “TV Touchdown” contest ran 
September 22 to November 15. Judging of 
window displays in the 17 WESCO districts 
followed. Displays 


Irom 


were judged on their 
impact, their 


identification, originality of 


over-all merchandising tie-in 
idea, and in. 


genuity of execution 


Jack Heath Promoted 
By Lawter 
Jack C 
has been promoted to general sales manager 
of Lawter Chemicals, Inc., 
ing to Daniel J 

Heath will continue supervision of the 
promotional phase of all Lawter 
products, which include fluorescent paints, 
black light equipment and printing ink ve 
hicles. He will supervise the 
pany’s regional sales offices and warehouses 
in Philadelphia, San Francisco and Los 
Angeles 


Heath, sales promotion manager, 
Chicago, accord 
Terra, president. 


sales 


also com 


A former agency man, Heath joined 
Lawter in 1949 as advertising manager after 
servicing the account for two years. In 1950 
he took over the duties of sales promotion 
manager. 


NOW, PUT MORE 


INTO YOUR 
WINDOW DISPLAYS 
ee 


aenptias 
play 


ais 


nrnanwe 
window 


Combine your own origi- 
nality with the best ideas 
conceived by the leading 
display artists of the world. 


INTERNATIONAL 
Window Display 


Edited by WALTER HERDEG, 
Editor of Graphis 


For the first time, a big new book that 
brings you all the ideas and techniques 
used by famous window display experts 
from all over the world — master artists 
from France, England, Switzerland, 
America and many other lands. Over 
400 glowing illustrations and a highly 
informative text are jam-packed with 
suggestions and fundamental rules — to 
give you windows that call for attention, 
and displays that sell goods faster. There 
are special sections, each written by an 
authority, on interior display, manne- 
quin design, display units and paper 
sculpture. An essential book for large or 
small store owners, window designers 
and artists. 280 pages, 914 x 117%, 403 
illustrations, 7 in full color. Text and 
captions in English, French and German. 


$12.50 
see it 10) pays FREE 

ee cee ee SN A se eS 
PELLEGRINI & CUDAHY, Dept. DW-! 
41 East 50th Street, New York 22 
Please send me International Window Dis- 
play tor 10 days’ free examination. At the 
end of 10 days I agree to remit $12.50 plus 
postage or return the book postpaid. (We 
Pay postage on orders accompanied by remit- 
tance. Same return privilege.) 
Name 
Address 
City Zone 
Firm 


State 
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Veterans Post Presents Plaque 
For Sears’ Yule Display 

Sears Roebuck & Co., Baltimore, has been 
chosen to receive the “Keep Christ in Christ- 
Elizabeth's Post No 
its main 


mas” plaque of the St 
716, Catholic War Veterans, for 
window display during the holiday season, it 
John J O'Connor, Fe3 
selections committee chairman 


is announced by J 

Che religious scene in the world’s largest 
display window featured a non-denomina 
tional church theme, with altar boys in the 
vestibule singing Christmas carols. Arranged 
overhead in a shallow are under “O Come 
All Ye Faithful” were the Virgin Mother 
holding the Infant Jesus, St. Joseph, the 
[Three Wise Men, a shepherd and animal fig- 
ures. The window and its 
execution supervised by Randolph H. Irwin, 


was conceived 


d:splay director. 

Gassinger Brothers received first honor- 
ible mention for a traditional manger scene 
which occupied one of the 
The view was dominated 


store’s largest 
street windows 
by an angel heralding the birth of Christ. 
In announcing its decision, the commit- 
tee lauded Sears for devoting approximately 
one-third of its total window display space 
to a religious theme. A statement released 
by Mr. O’Connor read in part as follows: 
“Alarmed by the fact that callous commer- 
cialism and modern paganism appear deter- 
mined to eliminate Christ from Christmas, 
the St. Elizabeth’s Post, CWV, instituted this 
to encourage reverent ob- 
servance of the birth of Christ. More and 
was the Christ-Child resembling a for- 
celebration of 


contest a more 
more 
lorn displaced person at the 
His Nativity 

“The campaign was established to reward 
those commercial enterprises which -recog- 
nized the deep religious significance of the 
occasion by paying humble tribute in their 
advertising or displays to the Babe of Beth- 
lehem whose divine Birth made the holiday 
possible 


“While remaining aloof from the con- 
troversy concerning whether Santa Claus 
should be considered a ‘right jolly old elf,’ 


as Clement ( Moore lovingly described 


him, or a fraud who deserved the burning 
in effigy the French youngsters recently 
accorded him, the Post fervently believes 


the place of honor at Christmas-time belongs 
to Christ 

“It is felt that Sears has 
a return to a religious celebration of Christ 


blazed a path to 


world’s largest win 
and 45 feet in 


and approximately 


mas by dedicating the 

three full stories high 
width by 27 feet in depth 
one third of its total window display space 


dow 


to God The committee deems it a privilege 
to select this company as the first recipient 
of the ‘Keep Christ in Christmas’ plaque 
which will be conferred annually hence: 
forth.” 

Although they did not fall within the put 
view of the contest proper, the committe 


singled out for special commmendation the 
members of the Lake Shore Rotary Club for 


an open-air, scaled replica of the stable of 
Bethlehem on the grounds of Mount Carmel 
Methodist church, and the Sisters and staff 
of Mercy beautiful manger 


scene on the hospital grounds 


hospital for a 


our 


Acrylite Plastics, Inc. 
1545 Inwood Ave. TR 8-7403 


FINEST IN DISPLAY FIXTURES 


Plastic — Wood — Metal 


ew York BUYING GUIDE 


David Hamberger, Inc. 

115 West 31st St. PE 6.0464 
MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows ond Interior Store Display 


A. Lutz 


3 West (8th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Arts & Flowers Displays, Inc. 
43 West 56th St. Cl 7-6848 


ARTIFICIAL FLOWERS and FOLIAGE 


Display Novelties and Accessories 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 
DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 
MECHANICAL DISPLAYS 
Papier Mache, Industrial Exhibits and Dioramas 





Bois Smith Studios 
228 West 39th St. LA 4-4492 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 


FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — “It's a Natural” 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 
Original Creations for Better Displays 


Thomas Pace Co., Inc. 
506 West Broadway GRamercy 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 
Sell to Jobbers Only 





L. J. Charrot Co. 
36 West 27th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


Result Displays, Inc. 
350 West 3!st St. LO 4-8440 


PLASTIC TRAYS AND HANGERS 
A quality product priced right 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Bert Greenbaum ® Werner Leburg ® Martin Schloss 


Nat Siegel, Inc. 

39 West 37th St. WI 7-8465 
MANNEQUINS AND DISPLAY 
EQUIPMENT 
Distinctive Display Fixtures and Novelties 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


Walter E. Spaeth Displays 
57 West 30th St. MU 3-2749 
NATURAL FOLIAGE DISPLAYS 


Factory — Corona, N. Y. 





The Display Equipment Corp. 

147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 





Frankel Associates, Inc... 
218 West 47th St. Ci 7-0060 
DISPLAY FABRICS & ACCESSORIES 


127 N. Dearborn St., Chicago; 
424 Book Bldg., Detroit; 819 Santee St., Los Angeles 


‘ Ben Walters, Inc. 

125 West 26th St. AL 5-2308 
DIP IT! DRAPE IT! 
SHAPE IT! CAST IT! 


* f 
Trade mark o See it demonstrated 


Celastic Corp 








Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 


Alwavs MARKET 





SAVE TIME — DO YOUR 
DISPLAY BUYING IN 
NEW YORK 











MERCHANDISE DISPLAY PRESENTA- 
TION goes into the new year with a 
record of past accomplishment that 
insures its place in the sales promo- 
tion plans of retailers everywhere. 
There will be a new vigor in the 
design and production of display 

: properties by these progressive New 
York display houses which have ever 
held the limelight for their daring and 
originality. Consult them for assist- 
ance in fulfilling your display require- 

ments in display props, materials and 

accessories. 
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—tLeft, by Miroflector Company, Inc., New 
York City . . . Above, by Gale Dorothea 
Mechanisms, Elmhurst, N. Y. . . . Right, by 
Brevel Products Corporation, New York City— 


Electrical Equipment 


REDICTIONS of a materials shortage Box’ is as follows: (a) Any ‘chaser’ action Every load can be 400 watts; relays handle 
P in the electrical equipment field during from two to nine lights — one light at a instantaneous ‘all-out’ of 3,200 watts. (g) 

the past year did not materialize so time, with instantaneous switching from one Can be provided with 17 marked plug-ins 
far as display is concerned, and most manu- light to the next. (b) Any ‘speller’ action (eight chaser, eight speller). (h) Usable 
facturers of such items had little or no from two to eight lights — one light on over and over again with fresh variety 
difficulty in producing on a normal basis and holds, next light on and holds, then each time used.” 
But no one is venturing the forecast that at end of selected series all go out instantly Brevel Products Corporation, 508 Broome 
the same will be true in 1952. As the arms and simultaneously. (c) Any combination — street, New York City, has added to the 
program speeds up, more metal will be di- of ‘chaser’ or ‘speller’ action. (d) Length “Vue-More” line two new motor boxes for 
verted in that direction and there will be of dwell of a given set of lights variable by ceiling mounting, as supplements to its large 
less for civilian use Displaymen may the turn of a screw from 1/10th of a variety of turntables and accessories. These 
quite likely find the supply of this type of | second to approximately 20 seconds — in new motor boxes are designed to be attached 
product tightening as the year goes on one second stops. (e) Length of dwell can to the ceiling to turn a display or merchan- 





In the meantime, manufacturers are offer be set for very long, long, short, and very dise, which can be suspended from the outer 
equipment short sequence in the same set-up. (f) rings (8 inches in diameter) or from the 

Miroflector Company, Inc., 1775 Broadway, bolt eye in the center. The ceiling turner 
New York City, has placed on the market a ; illustrated at the upper right has four 
1 Left, by Amplex Corporation, Brooklyn - ~~ = mounting lugs and all siege up to 150 
Center, by International Register Company, : 
Chicago ... Right, by Alexander-Tagg Indus- 

tries, Inc., Hatboro, Pa.— 


ing a great variety in electrical f 


ew type of reflector which its said to cut 
display lighting costs, consumes less cut pounds. It has a special clutch to allow 


slippage for starting, for stopping, and to 


rent, uses an ordinary household light bulb, 
{1 produces ample | \ number avoid damage resulting from obstructions. 


ind | 
nstalled them. The The smaller “Vue-More” ceiling turner 
left shows the carries weights up to 10 pounds. Both 
’ turners may also be used as standard table 
center is “The Magic Box” 4 — and floor turntables by adding a disk. 
a Mechanisms, 81-01 Broad- ‘ere . At the lower left on the same page is the 
\ The firm states : : “Focalite” introduced by Amplex Corpora- 


vailable in a ‘Magic é 4 [Continued on page 93] 
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IF YOU'VE NEVER USED 


TEKWOOD’.. .TAKE 


A GOOD HARD LOOK 


Your eyes will show you why so many 


display makers buy Tekwood and © 


swear by it! (Its low price is an extra 


bonus.) 


With a sample of Tekwood on your desk, 
your eyes will light up as your hands try 
their tests. 


You'll see Tekwood’s smooth, close- 
textured surface as you feel its toughness. 
You'll see the neat die-cut edges. 


Once you start using Tekwood, you'll 
like the way it takes paint, print or lithog- 
raphy. 

Also the way it die-cuts, scores, hinges 
and embosses. 

And if you’re wondering about color, 
here’s good news: We match your special 
color in lots of 15,000 square feet or more. 

You'll also approve the way Tekwood 
passes the “finger test.” Run your finger 


over its smooth, splinter-free edges... 
Tekwood cuts are smooth. 


Of course, you can’t make these tests 
without a sample! So why not ask for 
one? Prices, too, in the amount you use. 
Use the address below. Tell us if you’d 
also like a sample of WELDWOOD® 
HARDBOARD, latest addition to the 
Weldwood line. We suggest mailing a 
post card, today, to... 


UNITED STATES PLYWOOD CORPORATION 
55 West 44th Street, New York 36, N.Y. 
Largest Plywood Organization in the World 
3 
Branches in Principal Cities 
Distributing Units in Chief Trading Areas 





Tekwood is a patented 
product — U. S. Pat. 


No. 1997344 





Who Doesnt Like Praise? 


So... when visitors who viewed our Spring line during the recent 


Market Week were enthused . . . 


and told us so, we felt mighty good. 


Now you can see these very same display pieces when our representatives 


visit your city. 


soon. 


Of course, if you are in New 


York, you won't want to miss the 


Spring Festival at our showrooms. 


They are now en route and should be in your locality 


“Licorice Vln 


136 WEST 24th STREET, 


CORPORATION 


NEW YORK 


N. Y. 
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Looking Over 
The Past Year 


At the beginning of a new year it is a good 
idea to look back over the past 12 months 
jand take a mental inventory of some of the 
Sthings one has done, to review their worth 
hand to see how they might be improved. 

The management of DISPLAY WORLD 
Stakes particular pride in the world-wide re- 
Moonee by displaymen to its International 
Display Contest, the results of which appear 
in this The under way 
for the first time in 1950 and in its first year 
Mrew some 2,500 entries from all parts of 
Mhe world. It was sponsored by DISPLAY 
WORLD publishers felt that 
there is a need for some recogni- 
‘tion reward for good displays; it 
felt that the contest, with its gold, silver and 
bronze medals awarded after 
judging of every photograph by 
judges would provide tangible recognition for 
meritorious work Also it was believed that 
retailers would profit through better display 
and that the display profession would benefit 
as a whole 

The letters received 





issue contest got 


because — the 
means of 
and was 
conscientious 
capable 


from prize winners in 
the 1950 contest were reward enough to DIS- 
PLAY WORLD’s staff for the expense and 
labor involved in conducting the contest 
Many that the medals were pre 
sented formally by store management in meet- 
ings of store personnel or the store executive 
staff. Many wrote of other ways in which 
these awards were of direct benefit to them 

What some do not realize is that this Inter- 
national Display Contest is of direct benefit, 
too, to the makers and suppliers of display 
materials and equipment, for anything which 
puts emphasis on good display makes 
retailers display-minded and more willing to 
set aside sufficient funds to do a really 
display job. 

Now the 


reported 


more 
good 


1951 contest has been concluded 
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and judged. If the first one was successful, 
this second one was even more so. A total 
of more than 3,200 display photographs were 
entered in almost 98 merchandise and service 
classifications. Most of the entries were re- 
ceived from those who had taken part in the 
1950 event. It is too bad that some provision 
can not be made to circulate all 3,200 entries 
in photograph form among displaymen every- 
where, for they would thus constitute a mute 
display clinic well worth studying by men in 
all forms of merchandising. 

The large number of entries seems proof 
of the interest the contest has in the field, 
as well as striking evidence of DISPLAY 
WORLD’s acceptance and standing not only 
in the United States but in practically every 
major country in the world despite the bar- 
rier of language. (It seems pertinent to 
mention here that many requests are received 
each year for sections of the magazine to be 
published in Spanish, French, and German.) 

While lack of space makes it impossible to 
discuss in detail other DISPLAY WORLD 
projects during 1951, one other example of 
the magazine’s progressive policy might be 
mentioned. 

In considering any business paper’s func- 
tion one inevitably comes to the question: 
Just what is the purpose of the magazine ? 
Whom does it seek to serve? How best can 
it do so? Should it be one which bows to 
every wish? Should it be afraid to do its 
full job for its field because in doing so it 
will offend some individuals? 

These are all questions that any such maga- 
zine of influence must face. And this brings 
up an interesting example of how such ques- 
tions arise and DISPLAY WORLD's philos- 
ophy in such matters: 

The most frequent requests received by 
DISPLAY WORLD are such as these: “Tell 
to do so and so. Show us how we 
can make this. Give us articles on display 
shop practice. How can we make 
objects of papier mache?” and so on 
and on in a similar vein. 

To fill these requests was not easy; while 
many displaymen were qualified to discuss 
such problems, few of them were willing to 
take the time to put their methods down in 
article form. Fortunately, more than a year 
ago DISPLAY WORLD located one such 
man who not only knew display production 
thoroughly but could write about it lucidly 
and interestingly. Accordingly a series of 
articles by Ernest Young, display shop super- 
visor of The Bon Marche, Seattle, began in 
DISPLAY WORLD; they have been pub- 
lished just as frequently as Young could find 
time to do them, and the response to them 
has been gratifying from the field. 
Displaymen write in almost daily to tell 
DISPLAY WORLD that the articles render 
a real service. 

The exception has been a display salesman 
and the firm he represents. The salesman, a 
former displayman who probably would have 
welcomed such articles with open arms when 
he had a display department under his super- 
vision, wrote a lengthy protest in which he 
devoted the first part of his letter to the argu- 
ment that “DISPLAY WORLD is setting 
display back 25 showing photo- 
graphs of displaymen dressed in overalls,” 
or words to that effect. The real reason for 
the letter seemed to become apparent in the 
last part, however, when he claimed that 
articles were enabling some of his 


1s how 


simple 


most 


years by 


these 
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customers to do for themselves some of the 
things he had been accustomed to selling 
them. 

In replying to his letter, DISPLAY 
WORLD offered to publish his complaint in 
full and let others judge whether his attitude 
was justified. The offer was hastily refused. 

Also in replying, it was pointed out to the 
individual that DISPLAY WORLD is not a 
trade magazine, as such; it is rather a pro- 
fessional magazine, and while it stands for 
anything that will advance displaymen, dis- 
play firms, and retailing, its first obligation 
is to the displaymen and the firms they serve. 
Anything it can publish which will be of 
direct benefit to them is a duty, rather than 
a matter of choice. Its work as far as the 
display industry itself is concerned is well 
known, and not long ago this was given 
appreciation publicly by the president of the 
National Association of Display Industries, 
who praised the magazine for its service in 
connection with Office of Price Stabilization 
regulations and their effect on the industry. 
And not one other display firm or salesman 
except that mentioned above has seen fit to 
criticize the series of articles on shop con- 
struction; they realize that most of their 
customers are not set up for their own pro- 
duction, and that the displayman will be 
better equipped to do a more intelligent job 
of buying for his store if he knows what 
goes into good display prop construction. 

Needless to say, the articles will continue 
despite annonymous letters or identified criti- 
cism as long as DISPLAY WORLD feels 
that they are rendering a service to display 
It is hoped that articles on other subjects will 
do an equally good job for the field. 

Reverting once more to the magazine’s 
display contest, it is confidently expected that 
the one for 1952 — beginning January 15 and 
continuing through December 15— will be 
even more successful than the two which 
have gone before. 


"Rocks" For Pools 
Made With "Celastic’’ 

Ben Walters, Inc., 125 West 26th street, 
New York City 1, in response to a number 
of requests makes known the firm’s recom- 
mendations for making artificial rocks for 
pools and rock gardens used in display. 

The company states: “Use a real rock for 
the model, cover with tinfoil and apply one 
layer of ‘Celastic’. When dry, slit the 
‘Celastic’ and remove this shell. This will 
give an exact duplication of the rock. To 
prevent a ‘Celastic’ rock from floating in 
water, make small holes so the water fills 
up inside to weight it. A little moss will 
give the rock a natural look. Flagstones 
and iarge boulders can also be made by 
using this method.” 

Baltimore Display 
Adds Salesman 


Wilbur N. Wood, Jr., formerly supervisor 
installations for 11 stores in the 
Southern Department Store chain, is now 
associated with Baltimore Display Indus- 
tries, 7 South Hanover street, Baltimore 1, 
as salesman. He will cover the states of 
Virginia, West Virginia, North Carolina, 
and South Carolina, making his headquar- 
ters in Richmond. He is now on the road 
with the firm’s spring line. 


of display 
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The Perfect Display Background Pp HOTO 


/ 


MURAL 
FABRIC 


These colorful photo-scenic reproductions are 
being used with outstanding success every- 
where .. . for seasonal or promotional display. 
The fine rayon crepe may be cleaned and 
stored and used again and again. 


IMMEDIATE § Per Panel 
DELIVERY Each panel 100" 


high, 42" wide 


No. 10 Cherry Blossoms in Washington—Shades of Pink or Green ORDER DIRECT OR 
5 PANEL $55 complete FROM YOUR JOBBER 


14 Different Scenes for Every Season—Send for Complete Catalog 


DECORATIVE DISPLAYS, 57-57 Gara street, Maspeth, L. 1, N. Y. 


Red Wing's Catalogue 


Ready For 1952 
Herb Coon, president of Red Wing Prod- SHORT CUT 
BM. Ws ; the 


ucts, Bellerose, announces that 
> 


firm's new 1952 catalogue is just off the press 
and will be sent on request. Listed are many 
types of fixtures and forms. Coon mentions US DIST UTOR YOU 
“The big news is that, at no change in price, 
— Se » 


‘Beauty Form,’ ‘Kiddie Form,’ and ‘Master 


form’ will come equipped with their own 
plastic stand, ‘Glamour Form’ and ‘Dainty a 
Form’ with their own plastic base, and 


‘Femme Form’ equipped with a heavy plastic to cul your display 


hook that attaches to the top of the form 


t 











ouimned, : 


to hang it from moldings, latticework, et¢ ey SSS GS 
PAH costs 


his innovation, the plastic hook, can be 
attached to all Red Wing products.” 


Eliminate the middleman . . . aceeniuate your own profits ... by buying your display 
fabrics direct from the converter! COBY’s concentrated, convenient facilities offer you 
London Re-Purchases not only exceptional economy but outstanding variety. 

° ALL COBY “Dollar Grade” Fabrics Cost You only 65¢ A Yard! or less and you can 
airs re it choose from as many as 15 sparkling colors in each of these popular lines: 

arok . London has re-purchased the 

London Display & Fixture Company, 55 ¢ SHANTUNGS @ FALILLE EDAS @ RAYON PLAIDS 
Commercial street, Worcester 8, Mass., and © CONTOUR CREPE e CLOVER LINEN ¢ CALCUTTA CLOTH 
is currently remodeling the showrooms. The - pater a presen : eae CREPE 
firm has been appointed distributor for May- e@ BUTCHER LINEN @ TAFFETAS 

oO Showcas Comp: i the Ne 
eee Sa as eAdiicaatie te will “is So join the ranks of smart buyers . come to COBY 


tg ¢ ‘ material need! 
dle all types of display materials 


Interior Decorating Business MR. JOB 
ls Opened By Perrault < BER H fl] C0 B U 

; ; You too can enjoy COBY . . 

Formerly display director and more re ; 

, ‘Sigh ? quality — economy — z= 

cently vice-president and general manager of variety. Ask for details! ASSOCIATES 
The Fashion, Houston, E. J. Perrault has 350 BROADWAY 
resigned from the store and will open an ee ee ene ee 
interior decorating business. : 


for your every display textile 
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HE’S LOOKING FOR 
TROUBLE! 


Your Lustra Man will shoulder 
your lighting problems... 
and save you money, too! 


TODAY, over a hundred thousand stores, 
plants and institutions are getting better light- 
ing at lower cost... because they've turned 


the job over to their Lustra Man. 


This new way of buying lighting is available 
only through your local Lustra Man. You'll 
find him conscientious, capable and 
thoroughly qualified to solve practically any 
lighting problem with the complete quality 
line of Lustra Double Duty Lamps and 
Fluorescent Tubes. Lustra Lamps are 
premium-built for full light output through- 


out their extra long-burning lives. 


Get the most for your lighting dollars. Talk 
over your lighting requirements with your Lustra 
Man. Simply write us and we'll have him call on 
you, or phone you for an appointment. Lustra Corpora- 
tion, Dept. N-1, 36 Washington St., Brooklyn 1, N. Y. 


FOS ST ae NR — % 


AMERICA’S DATED LAMPS 


Double-Duty Reflector Lamps, Incandescent Lamps, Fluorescent Tubes, Spot- 
lites and Floodlites, Rugged Duty Lamps, Fluorescent Fixtures and Starters. 
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WOODWARD'S DISPLAY 


[Continued from page 29) 


and window display supervisors and to the 
branches. 

Mr. Herndon likes to check other window 
displays in Washington and New York City, 
and seeing his own displays usually pro- 
vides him with still other ideas. In early 
November, when the Christmas toy windows 
went in, he soon found himself with three 
or tour ideas for Christmas of 1952. 

With the reorganization of the north 
building the entire sixth floor is now used for 
storage of display properties, the fulfillment 
of a display wish for a storage floor readi- 
ly accessible. Planning is helped, inventory 
is simplified, and damage is reduced in this 
way. 

Mr. Herndon describes the store’s recent 
Christmas decorations in this way: 

“Snow-flocked manzanita branches  at- 
t&ched to red satin covered panels on the 
columns flanked the main aisle from F to G 
street. These branches were peppered with 
multi-colored star lights. Large 6-inch 
pastel colored tree ornaments suspended on 
red satin ribbons from branches augmented 
with crystal snowflakes gave a very pleas- 
ing effect. Ten white metal chandeliers 
with red candles were used and the ledge 
diplays consisted of 12 Christmas trees 
snow-flocked and with large pastel star 
lights. All of the regular ceiling lights 
were taken down for the Christmas display. 

“The Christmas window theme was the 
story of ‘Rudolph, the Red-nosed Reindeer.’ 
In the corner window was the stable scene 
with Santa getting ready to make _ his 
Christmas trip. In this window all the 
deer were in motion as well as Santa and 
Rudolph—who was crying real tears (water, 
of course!) 

“In the second window, our Woodward 
& Lothrop children (Woodie & Lottie) were 
awake in bed when, in action, Santa and 
Rudolph came popping through the window 
with Christmas gifts. The window opened 
and closed as Santa and Rudolph popped 
through 

“In the third window was a roof top 
village scene with two children seen in bed, 
and with Santa driving his sleigh across 
the star-studded sky. The windows in the 
children’s house opened and closed, and all 
around were lighted houses of the village. 

“We used sound for the windows, giving 
the viewer soft Christmas music of a popu- 
lar version rather than religious. The 
windows made use of our best color light- 
ing, and the second two had sales appeal 
due to the use of shadow-boxes for the 
display of toys left and right of each 
feature display. The first two weeks we 
also had three additional windows that were 
devoted exclusively to” merchandise.” 
Madisonia Moves 
To Larger Quarters 

Good reception to the firm’s mannequin 
rental plan has made it necessary for Madi- 
sonia Manikins, Inc., New York City, to 
move to larger quarters, according to Irwin 
Rhodes. In future the company’s showrooms 
and factory will be located at 152 West 
25th street. About twice as much space will 
be available in the new location than in the 
former area occupied at 164 West 25th street. 
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Your Spring Displays Need 
“NATURALIKE” GRASS MATS 


“NATURALIKE" 
are the finest 
GRASS MATS 
you can buy. Ask 
for "NATURALIKE" 
when ordering. 


Whatever your display may be—it will look better made in the following sizes: 3'x6', 3'x15', 3'x30', 
and “sell” better with “NATURALIKE” Grass Mats. 5'x6', 5'x10', 5'x15'. 

Newly improved, with lines of stitching 1” apart— TUFF TURF SPRINKLINGS 

closely trimmed, and dyed a verdant green, these The new economical “fill-in” material for odd shaped 
ultra high quality mats will enhance your every spots difficult to fit with regular mats. Easy to reuse. 
display. Available in 3 lb. cartons. Grass green to match 
Fireproofed and mildewproofed—made of the finest your “Naturalike” grass mats. Fireproofed and 
raffia—multistitched to a durable burlap base, and mildewproofed too. 


Order your "NATURALIKE” grass mats and TUFF TURF SPRINKLINGS from your display jobber now — today. 
a 


cc ie MEMORIAL GRASS CO. 


t5or Yow, UHRICHSVILLE OHIO 


























It’s Terrifie! 
GASTHOFF 


has produced for your 


SPRING and EASTER DISPLAYS 


the country’s leading display line of 


new and intriguing display properties 


OUR REPRESENTATIVES ARE NOW ON THE WAY TO SEE YOU 


EARL W. GASTHOFF CO. 


Danville, Illinois 

















VUE-MORE 


ELECTRIC DISPLAY TURNTABLES 


ANIMATION MOTORS & 
SPECIAL MECHANISMS 


Quiet @ Wide Speed Ranges 
Dependable 


The 
largest 
variety 

of 
electric 
turn-tables 


A model 


for every 


CEILING TURNERS 


for hanging displays 


3 STANDARD SIZES 


25 Ibs. - 75 Ibs. - 250 Ibs. 


Convertible Tier 


Structures Versatile 


acces- 
sories 
for 
hundreds 
of 
display 
purposes 


Rotary electric outlets available 


© e e Guaranteed for | year 


BREVE 


MFO. BY 


PRODUCTS CORP. 


$08 BROOME ST NY 13 NY 
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NADI News 


By JOHN F. BOWMAN, JR. 
Managing Director, National Association of Display Industries 


TARTING with the idea that it will be 
S a most happy and prosperous new year 
for everyone, let's look at some of the 
events of the past year and some of the 
events of the future. The National Asso- 
ciation of Display Industries and every mem- 
ber wishes reader the best for the 
coming months. More than that the associa- 
tion and every member will do their utmost 
to help each reader to attain their 1952 goals. 
Still on OPS and regulations: John F. 
Gasthoff, Jr., of Gasthoff Mfg. Company, 
Inc., Tampa, advises that many display fac 
tors will find cause for happiness in OPS 
General Over-Riding Regulation No. 5, 
Amendment No. 3. Quote: “Under Section 6 
the very first item exempts our industry from 
price controls.” Look it up if you still have 
problems. This from a very new 
member of the NADI but it looks as if Gast- 
hoff's will continue to stand up for 
the association. (Speaking of Gasthoffs, all 
of us know and appreciate the fine job that 
President Earl W. Gasthoff has done as 
president for the past 18 months.) 
1951 Market Week: Generally 
good for all exhibitors at the Hotel New 
Yorker and for the members exhibiting in 
their own showrooms throughout New York 
City. Attendance slightly lower than 1950 
but buying volume reported much higher with 
Buyers did not single out 
any lines for particular comment. Tone and 
better than any 
Circulation of 


each 


comes 


advice 


December 


less spottiness 
seemed 
event. 
buyers was appreciated, with no comments 
that 


buvers 


acceptance of lines 


previous December 
lines had not been considered by most 
still preva- 
orders 


“Shopping the lines” 
nt but a background of 


ilso reported 


was 


good 
Still on the increase for the December 
Market Week is the attendance of jobbers 

\bout as of this 
were around month as 


and distributors 
latter 


have 


many 
last 
previous show, June or 


grouping 
attended any 
December. Needless to say, they were most 


welcome and their conscientious evaluation 
of their needs has been reflected in the sales 
of the members who cater to their require 
ments 

Market Week 
Planning was reported 
ago, with 
stores already in the market for periods up 
Special pro- 
and special order materials can not 


tone of the 
a healthy one 


The over-all 


advance of a year some 
to nine months on basic items 
motions 
come into this category, but plenty of discus- 
final such orders 

\lso on delivery dates, production 

material availability and 


sion on dates for was 
reported 
schedules, design 
alterations 

General in the past six months: Activities 
of local display clubs, guilds and organiza- 
tions have picked up. Some cities have some 
group devoted to the promotion of the dis- 
play personnel of their locality. More would 
Monthly meetings, 


events and exchange of information on tech- 


be welcome special 


nique, results, etc., form the basis for such 
units. Whether there are five or five hundred, 
it is always good to find a representative of 
the locale who speaks for the display people. 

Futures in 1952: Market Week for fall and 
Christmas will be held in New York City 
at the Hotel New Yorker in accordance with 
the rotation plan adopted by the NADI. 
Dates will be June 28, 29 and 30, and July 1 
and 2. Exhibitors will be setting up lines 
from midnight on Wednesday, June 25, so 
that all displays will be in place by the 
opening. Further information on this will 
come in the official announcement at a later 
date. 

The Board of Directors of the NADI has 
reiterated its stand on the acceptance of 
new members. All information must be 
supplied to the association office and objec- 
tions or questions on proposed members must 
be received in the association office within 
two weeks. All applications for membership 
must be submitted on approved forms which 
are available from the office of the associa- 
tion. A period of three to six weeks is 
necessary for approval depending on the 
amount of investigation required. All ap- 
plicants will be accepted on either an active 
or associate and classification of 
membership will depend on the decision of 
the Board of Directors, except where there 
is a firm basis for disapproval in the pre- 
vious history of an applicant or insufficient 


basis 


data are available for evaluation. 
Reinstatements : Craftmasters, Inc., of 
Glendale, Calif., is again a participating 
member of the association. Also Cecil 
Rockney of Dallas; the latter operates under 
the name of Display Effects. ° 
Trade reports: Comments during the past 
Market Week indicate that there will be a 
larger market for display materials during 
the latter half of 1952, particularly for items 
to be used after September 15. Many stores 
and other users of display did not purchase 
new fall and Christmas promotions in 1951. 
In general, reworked or redesigned units 
were seen in many places. Some were more 
than two old Concensus was that 
these stores would be in the market in full 


years 
force for new settings. 

Also, increases in budgets were indicated 
for 1952. Watch this item and be sure you 
get your any extras. At a guess, 
look for something more than the 16 per cent 
figure of the sales promotion dollar. Might 
ge high as 19 per cent based on the 
evaluated reports of display selling power. 


share of 


») as 


Information: And that means news. People 
like to see their name in print and people 
like to read about their friends. Drop a 
note to the NADI office on anything you 
would like to see appear here. 

Trends: For what it can do the following 
seems worth comment. In the past several 
months (back to December 1950) there has 
been a growing demand for smaller units 
which can be utilized by stores with little 
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display space. Most are volume retailers 
with a jam-packed area that leaves little or 
no room except for counter showings or, at 
the most, two windows. Some are jewelers. 
Some are specialty shops. But they all have 
the same problem—no available products 
that can be adapted to their own needs with- 
out special orders and the consequent tre- 
mendous increase in price. Seems that a 
solution to this problem should net some 
good business for someone. 

Miscellaneous: As the man said, “there is 
nothing so permanent as a changing struc- 
ture composed of people, time, material and 
place.” Or, another, “A static position is 
incompatible with the normal pace of human 
events.” Continued advance is the key-note 
of our industry. It takes the combined ef- 
forts of everyone in the display field to at- 
tain the results we all desire. No one can 
ever get all the money in the world but all 
people can get as much as they merit or 
deserve. Even more, everyone can live bet- 
ter if they work together for better living. 
That means safeguarding yourself and what 
you have and doing the same for your 
neighbor. 

Final word: The original concepts of the 
NADI have been outlined many times. Gen- 
erally, they include fostering everything that 
is of benefit to the display industry in all 
its phases. The association will continue 
to work for the good of everyone, but if you 
have a comment let us know. We'll work 
on an answer. 


“Duo-Scene” Display 
ls New Device 

A device known as the “Duo-Scene” dis- 
play accomplishes a complete colored picture 
change in a single frame by means of a 
flashing light behind a pair of superimposed 
pictures. When this back light is off only 
the front picture can be seen. When the 
back light flashes on, the front picture com- 
pletely disappears and the translucent back 
picture shows through, giving a continuous 
and brilliant picture. ‘“Duo-Scene” is a prod- 
uct of the Engelken Company, 527 Fifth 
avenue, New York City. 

A variation in lighting is to have both 
front and back lights which dim alternately, 
giving the eifect of one picture disappearing 
as the other appears. This is particularly 
effective in pairs of pictures which show 
whole and X-ray views of a product, before 
and after scenes, and the like. 

A variety of materials may be used for the 
pictures straight lithography for both 
front and back pictures, silk screen, acetate 
printing, photography, using a color trans- 
parency for the back picture and a print in 
either color or black and white for the front 
are a few examples. There is no limitation 
in size. 


Nominating Committee For 
NADI Officers 

George Silvestri, C. Barrango, Charles 
Waldman, Warren Gallagher and Sylvan 
Freund have been appointed as a nominat- 
ing committee for the annual election of 
officers of the Natjonal Association of Dis- 
play Industries. The election will be held 
during the June Market Week in New York 
City. 
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‘(Osterman 


Rack . INCREASES YOUR SALES BY MAKING 
MORE CLOTHING VISIBLE and ACCESSIBLE 


CARD SIZE 7x11" 





*MODEL RI00 
62'/,"' (Pictured) 


*MODEL J48 
48” 





*DIMENSIONS ON ALL MODELS ARE 
IDENTICAL EXCEPT FOR HEIGHT 


++:TO DISPLAY YOUR 
CLOTHING BETTER 
THE FIRST 


REALLY NEW 


DISPLAY RACK 


ie times in Design 


. 
Peeerereeseeroreseres 


5/10” WITH ra 
RODS EXTENDED : 


24,” 
BALL BEARING 
CASTERS 


Photo Taken in the 
Angeles 

















BEAUTIFY YOUR WINDOWS 


WITH OUR REALISTIC IVY 


Our products are used extensively for home 
decorations, and we can ideally serve you for 
window display. 

We also manufacture other foliage and ex- 
quisite flowers to be attractively used in show 
cases, as well as for interior decoration. 
They are shaped into their natural form 
before shipment. Write for catalog. 


EMPIRE ART PRODUCTS 


120 W. CHICAGO AVE., CHICAGO 10, ILL. 











DLS PLAY “WO Rt 0 JANUARY, 1952 


Humble Exhibit Designed 


It’s new! It’s got everything! tts: th. 1. 


Cecil Gill, supervisor of displays and ex- 
hibits for Humble Oil & Refining Company, 


Dallas, writes as follows concerning his firm’s 
exhibit policy : 

Starting in 1936 at the Texas Centennial 

| Exposition, Humble Oil & Refining Com- 


pany began to take part with an exhibit in 


the State Fair of Texas, now a 63-year-old 

show that attracts visitors from all over 
; America, 

Humble has had an exhibit at the State Fair 


each year except during the war years when 
the fair was suspended. Last year on Oc- 


s tober 6-21, more than 2,300,000 people visited 
the All-An le S otli ht the Fair, and by conservative estimate more 
: than 25,000 of them (all that could be taken 


care of comfortably) visited Humble’s ex- 
hibit in the Petroleum Section of the General 
Exhibits building. 
A Humble program at that year’s Fair 
OTHER consisted of 30 minutes of organ music, with 
AMPLEX | Dallas’ own Dwight Brown at the keyboard. 
Following this came 28 minutes of color 
PRODUCTS movies, “Highlights of Southwest Conference 
FOR THE Football.” An electrically controlled revolv- 
ing stage switched the program smoothly 
DISPLAY from organist to movie screen. The movie 
MAN was projected by a “Sonovision” automatic, 
self-contained unit controlled by relay switches 
from the panel board in the reception room 


at the front of the booth. 
J Useful and interesting souvenirs were pre- 


sented to guests as they left. 

Humble’s exhibit was designed, its con- 
struction supervised, and its operation was 
managed by the writer. He and a staff of 
four — assistant manager and three hostesses 
\ id operated the exihbit on a 12-hour schedule 
each day of the fair. 

Colorbeam Built to last for three years, with a com- 
Reflector Lamps | plete new color scheme and a new general 
theme each year, Humble’s exhibit in 1951 

’ featured “Oil Progress.” In front was a 
HERE’S THE ANSWER to the display man’s prayer. | 23%4-foot aluminum oil derrick, with a re- 
ss | volving drill stem to give the illusion of 
reality. Behind and to the left of the derrick, 
Andy” for use in window displays, show cases, shadow Hi-Hat" Recessed a huge 16 by 48-foot panel proclaimed that 
Fixtures “Your Progress and Oil Progress Go Hand 
in Hand.” 
adjustable to any angle and maintains its focused position. Inside the exhibit was a small auditorium 
with opera seats for 112 persons. Product 

Amplex Focalite is made of aluminum with a perma- display cases lined the walls and attracted 
nent satin finish... uses Par 38 Spot, Flood or Colorbeam much attention from visitors, who showed 
considerable interest in the samples of prac- 
tically everything refined from crude oil. 

Cost of constructing the booth was approxi- 
mately $12,000. Cost of operating the ex- 
lighting products...from your wholesaler. And write us hibit, including the musician and other serv- 
ices, Was approximately $2,500 for the three- 
week period. 








Reflector 
Spots and Floods 


i 


This new Amplex Focalite Spot is a veritable “handy 


boxes and endless other highlighting jobs. It is instantly 





Reflector Lamps. Flocked tripod base will not scratch. 


Order Amplex Focalites...and other Amplex specialty 


for the whole story on today’s fastest-growing line. 
Amplex Corporation, Dept. B-1, 111 Water St., Brooklyn Swivetite 


Fixtures 


1, New York. Announce Self-Adhering 
Plastic Letters 


The Clayter Corporation, New York City, 
has introduced “tacky” plastic letters and 
signs which stick to windows, showcases, 
mirrors, tiles, easels or any polished surface 

’ without adhesive of any kind. Adherence is 
made through pressure and the letters can 
be lifted off whenever desired. They can be 
used over and over again. “Plastiker” is 
the name given the changeable letter kits and 


Sealed-Beam Reflector Lamps, Colorbeam Lamps, $ Floodlites, Industrial easels. For further details or free sample 

Infra-Red Heat Lamps, Vibration and Rough Service alg Ba Lighting Lamps, axes — ., - ane 5 WwW 

Traffic Signal Lamps, | Lamps, Fi Tubes, Display Accessories. write to the Clayter Corporation, 65 West 
. 3%h street, New York City 18. 
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Bert Rainwater Dead FOR INCREASED SALES 


Of Heart Attack 


Bertram A. Rainwater, 72 years old and CH 
dean of St. Louis displaymen, recently died | 
of a heart attack in his display studio. 


Renowned for his ability in lettering, Rain- w 4 ? h 
water taught this subject in local high 


schools and the YMCA. He had operated 

his own studio for many years, following PLEX SWIVELITES 
display work with Hess & Culbertson and 

Browning, King & Co. 


Always an energetic worker in display 
organizations, Rainwater was one of the 
three men who founded the St. Louis Display 
Guild back in 1904 and was a member of 
the group for nearly 48 years. Until a few 
years ago he played golf in the low 70s, and 
was a proficient bowler. Among his intro- 
ductions to display were the “Shorty” knife, | 
used in cutting pulp board, and an invisible 
pin for attaching price tags. 

Rainwater is survived by four daughters 
Geary To New York Office 
Of Shoe Form 

It has been announced by Frank P. 
DeWittt, president and general manager of 
the Shoe Form Co., Inc., whose main office | 
is in Auburn, N. Y., that Donald E. Geary 
has been appointed to the New York City | 
office; he will take charge of sales for the OTHER AMPLEX 
metropolitan and surrounding territory. “BEST BUYS” 

Geary, formerly of the Auburn office, has 


been with the Shoe Form Co., Inc. since ~?) 


the war, in the sales and advertising de- a _ " 
artments. His is a familiar face not ly olorbeam Modern accent lighting with Amplex Swivelites brought 
pig. pans ee eee ere Reflector Lamps Famous-Barr Department Store, St. Louis, Mo., top display 


at the various shoe style shows but also at | eficlency and permanent ecst savings. 


display market weeks as well. </) 

His wide experience in handling many and 
varied matters at the main office and the | Outdoor IN HUNDREDS OF STORES, installation of accent 
factory will enable him to take over the | Weatherproof Lomps lighting with Amplex Swivelites has focused 


duties of the New York office and assist a new attention on merchandise . . . helped 


the trade with its particular problems. - - 3 
Geary recently moved his wife and | “WicHat" Recessed bring more sales! There's nothing like 
daughter, Suzette, to East Meadows, Long | Fixtures Swivelites for efficiency and economy. 
stand. ~ They're smartest designed, and made of 
aluminum with a permanent satin finish. 
Special air-flow ventilation prolongs bulb 
ife. Their unique double-ball swivel gives 
The Adler-Jones Company, 521 South a W)) life. Th fi q Pdi ‘hod oo 
Wabash avenue, Chicago, makes known the positive, nger-tip positioning. a e 
appointment of Winfield N. Stampfer to the | Hi-Bay Reflector Lamps basic units of Amplex Swivelites are com- 
firm's art staff. Stampfer was born in Salt | ~ pletely interchangeable with each other. 
Lake City, studied at Washington university, = ) Setti lighting effects is ick 
St. Louis, the University of Iowa, and the | Street Lighting and e' ng up — 1g) g quick, easy 
Art School of the Art Institute of Chicago Traffic Signal Lamps and inexpensive. 
He was awarded the A. L. Raymond Fellow- For the best investment you can make in 
ship < > latte i 942, z as : . +e 
hip at the latter school in I942, and bes | / ~~.) accent lighting, get the full Amplex Swivelite 
served on the faculty of the same institution. 2 3 
He is represented by several murals in St Industrial Infra-Red story. Write Amplex Corporation, Dept. B-1, 
Louis and Chicago, and his work has been Lamps 111 Water St., Brooklyn | Mh Bez 
shown in important exhibitions in the mid- | 
West. 


Adler-Jones’ spring and summer lines for 
1952 include a number of his designs. 
Department 
Of Correction 
In the “Display Ideas” column in _ the 
December issue of DISPLAY WORLD aa | || 
ispl yas inadvertently credited to J. A. | 


display was 

Jichols, of Clarkst W. Va. The credit | Colorb Ls — and Floodilites, Industrial 
ee oy : . ” me isinated i Moet ome Witeetion and Rough Service Lamps, Street Lighting Lamps, 
should have gone to George Bengel, display | Traffic Signal Lamps, Incandescent Lamps, Fluorescent Tubes, Display Accessories. 
director of Parsons-Souders, of the same city. 


> 


RESIS CUR iar = Sen See 


Stampfer Joins Selecta 
Adler-Jones Spots and Floods 
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STYROFOAM. 


*-Bunnies 


"Eggs 
ALL SIZES 
Full Round 


Colored in 
Spring Pastels 


STYROFOAM PANELS 
Up to 100" long—24" Wide 


Jobbers’ Folders Now Ready! 


ae 
rd 


PRODUCTS 


6415 N. CALIFORNIA AVE., CHICAGO 45, ILL. 








WOOD FLAKES—CHIPS 


Sands — Stones — Glass Blocks 
Kut Grass—Easter Eggs—Birch Poles 
Branches—Bamboo—C ycas—Palmetto 

Areca Leaves 
Leading stores from coast to coast use 
the KEW BEE KUT line. Ask your 
jobber to show you our latest catalogue. 
If necessary write direct. 
LATEST SPRING COLORS 
NOW AVAILABLE 


National Sawdust Co., Inc. (Display Div.) 
65 N. 6th St., Brooklyn 11, N. Y. 


Please send me new FREE Spring catalogue 





Name 


Address 





City & State 


Attention of 
Ww 
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| Simon & 
| Stephen A. 
| Scotland 
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CONTEST RESULTS 


[Continued from page 27] 
| Va.; second, Hans Meissner, Franklin 
Co., New York City; third, 
Green, SCWS Ltd., Glasgow, 


No. 13, jewelry: First, Harold McLaren; 
second, Adele McAllister, Kind’s, Philadel- 
phia; third, E. L. Vollmer. 

No. 14, women’s handkerchiefs: First, 
Robert Custenborder, Goldwater’s, Phoenix; 
second, George Allen, Castner-Knott, Nash- 
ville; third, Harold McLaren. 

No. 15, corsets and surgical garments: 
First, Alton Bernhard, Joseph Magnin, San 
Francisco; Harold McLaren; third, 
Don Crawford, White House, Santa 
Rosa, Calif. 

No. 16, women’s bathing suits : 
Schlademan, The Fair Store, 
second, Harold McLaren; third, 
milye, for Foley's, Houston. 

No. 17, perfumes, etc.: 
Ernest Nardini, Broadway-Crenshaw, 


second, 
The 
First, Reed 

Chicago; 
Frank Ver- 


First, 
Los 


cosmetics, 
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Angeles; second, Thelma Malloy, Neiman- 
Marcus, Dallas; third, Thomas Fortin, 
Syndicat de Quebec, Quebec City, Canada. 

No. 18, children’s apparel: First, Crome 
& Goldschmidt, Copenhagen; second, Joan 
Erickson, Neiman-Marcus, Dallas; third, 
Winston Jones, Franklin Simon & Co., New 
York City. 

No. 19, children’s footwear: First, Tom 
Comerford; second and third, Milner & 
Choyce, Auckland, New Zealand. 

No. 20, children’s hosiery: No entries. 

No. 21, infant's wear: First, Tom Comer- 
ford; second, Donald D. Woolworth, 
Aldens-Rockford, Inc., Rockford, Ill.; third, 
W. R. Murray. 

No. 22, men’s 
McLaren; second, 
Rapier Company, 
Court, 

No. 23, men’s shirts: First, George Allen; 
second, Harold McLaren; third, Guy 
Greenamyer, Hastings, San Francisco. 

No. 24, men’s neckwear: First, John Flot- 
ten, Phelps-Terkel, Angeles; second 


clothing: First, Harold 
William Wilson, Rodes 
Louisville; third, Lee 


Los 





TRADE “PERSONALITIES No.105..by Cah her_ 





Bonn i SOUTHERN GERMANY, MAX 
CAME TO NEW YORK IN THE GASLIGHT, 


RECALLS DRIVING A HORSE AND QUGGY 
DOWN RIVERSIDE DRIVE DURING THE 


YEARS LATER HE JOINED 
BOTANICAL DECORATING, 
CHICAGO, AND BEGAN HIS 
40 YEAR CAREER ASA 
DISPLAY SALESMAN. 

HE WENT WITH 
DECORATIVE 
PLANT IN 
1933. 


<a Fe, 
AS ——— 
Fey PROBABLY 
. ‘ THE OLDEST 
ACTIVE SALESMAN IN THE 
FIELD, MAX ESTIMATES 
HIS TOTAL MILEAGE 
COVERED AT AROUND 
1,000,000 --- AND HIS 
FRIENDS AT ALMOST 
THE SAME NUMBER. 
HOBBIES: GOOD Must 
WATCHING BASE- SM 
BALL,AND HIS 
FAMILY. 


SALES REPRESENTATIVE 








POTTED PALM AND BEER HALL ERA AND 


FULTON CELEBRATION IN 1907. FOUR 


DECORATIVE PLANT CORPORATION , NEW YORK CITY. 
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and third, Clement Kieffer, Kleinhans Com- 
pany, Buffalo. 

No. 25, men’s hats: First, K. G. Fredrik- 
son, Broderna Hedberg, Stockholm; second, 
Harold McLaren; third, Arthur Sadler, 
Christy & Co., London. 

No. 26, men’s shoes: First, Clement Kief- 
fer; second, Harry Lewis, Neiman-Marcus; 
third, Harold McLaren. 

No. 27, men’s socks: First and second, 
Clement Kieffer; third, Harold McLaren. 

No. 28, men’s underwear: First and 
second, Clement Kieffer; third, Harry W. 
Nelson, E & W Clothing House, Rockford, 
Il. 

No. 29, men’s swim suits: First, Harold 
McLaren; second, George Allen; third, 
Dale Bayles, Cavens & Bayles, Charleston, 
Ill. 

No. 30, men’s sportswear: First, Winston 
Jones; second, Emery Gregory, Neiman- 
Marcus; third, Harold McLaren. 

No. 31, men’s toiletries; First, Bob 
Custenborder; second and third, no entries. 

No. 32, men’s robes: First, Clement 
- Kieffer; second and third, no entries. 

No. 33, men’s evening wear: First, Harry 
Kramer, Levy's, Nashville; second and third, 
no entries. 

No. 34, men’s gloves: no entries. 

No. 35, yard goods: First, Russell Shaw, 
Dickson-Ives, Orlando, Fla.; second, Louis 
Villela, B. Altman & Co., New York City; 
third, A. Manera, Magasins du _ Louvre, 
Paris. 

No. 36, notions: First, Frank Early, Gil- 
christ’s, Boston; second, T. Kruse, E. W. 
Edwards & Son, Syracuse; third, W. W. 
Rowley, The Emporium, San Francisco. 


No. 37, linens, bedding: First, Thelma | 


Malloy; second, Paul Smith, Robinson’s, 
Los Angeles; third, J. Eckersberg. 

No. 38, furniture: First, E. L. Vollmer; 
second, Dudley Pope, for Davison’s, Atlanta; 
third, William Lambert, Barker Brothers, 
Los Angeles. 

No. 39, house furnishings: First, Tom 
Comerford; second, E. L. Vollmer; third, 
Peter Hurst, Taubman, Ltd. St. Peters, 
Australia. 

No. 40, paints: First, Peter Hurst; second, 
Jack Boghosse, Goldblatt Brothers, Chicago; 
third, Carl J. Richards, McAusland & 
Wakelin, Holyoke, Mass. 

No. 41, china, glassware: First, Walter 
Hazeltine; second, Tom Comerford; third, 
W. R. Murray. 

No. 42, silverware: First, Roland Pennoy- 
er, Parmelee-Dohrman’s, Los Angeles; 
second, Jack Dodge, Wiss Sons, Inc., New- 
ark; third, Al Gatto, Corrigan’s, Houston 

No. 43, toys: First, Reed Schlademan; 
second, Joan Erickson, Neiman-Marcus; 
third, Bullock’s-Westwood, Los Angeles. 

No. 44, luggage: First, Tom Comerford: 
second, Emery Gregory: third, Hans 
Carstens, Younker’s, Sioux City. 

No. 45, athletic equipment: First, Stephen 
A. Green; second, G. H. McBride, Sears, 
Roebuck & Co., Bay City, Mich.; third, 
W. E. Ten Eyck, Donaldson’s, Minneapolis. 

No. 46, musical instruments: First and 
second, John S. Kennedy, Savery’s, Adelaide, 
Australia; third, A. E. Richardson, Whit- 
feld’s, Ltd., Huddersfield, England. 

No. 47, radios, television sets: First, 
Harold McLaren; second, Andrew Penney, 
R. N. Cardozo & Brother, St. Paul; third, 
Charles Ferrell, Lowenstein’s, Memphis. 
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Save Two Ways With DekoraBlok! This Perfume Bar, 21%" x 44%’, was made in 12 minutes, at 
@ total cost of less than $30.00; far less than the construction cost of any other material! This 
extremely light-weight display can be dismantled in only 6 minutes and the DekoraBloks 
and Links used again and again to construct other easy-to-build interior and window fixtures, 


NEW DISPLAY MIRACLE! 


Over 1,000,000 Displays Can 
Be Built With DekoraBlok. 


With the DekoraBlok Line* you can build 

holders, stands, screens, shelves, pedestals, 

racks, easels, and elevations, all in an infinite 

variety of sizes and shapes. DekoraBlok is a 

6 inch square, interlocking plastic block, de- ‘ ya 
signed specifically for the display industry. poner vada arte 9 oar —— o— 
DekoraBlok is the answer to your year round o6 Sudeuaaines. unk & Sate dete. at 
display problems. It can be used economic- any length can be inserted to vary the 
ally and effectively in your store! size of the fixture. 


*Specially designed DekoraBlok shelves 
and merchandise display inserts are 
available at your DekoraBlok dealer. 


WRITE TO US FOR NAME OF 
NEAREST AUTHORIZED 
DEKORABLOK DEALER. 


ae 


SS 


‘Ss 
Ys: 


5S 
Le PRODUCTS INC 
VAN NUYS CALIF. 


4540 LONGRIDGE AVE. 

















EASTER 
FOAM PLASTIC DECORATIONS 


BUNNIES, CHICKS, EGGS, 
DUCKLINGS, BASKET ITEMS 


Nesbit Industries Inc. 
1823 Milwaukee Ave., Chicago 47, Ill. 


JOBBER INQUIRIES INVITED 
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DISPLAY 
MATERIALS 
CATALOG 


TWENTY-FOUR PAGES OF FASCINATING 
NEW IDEAS FOR SALES-WISE PLANNING 
WITH SPRING AND SUMMER DISPLAYS 


THE REYBURN MFG. CO., INC. 
ROYERSFORD, PA. 


MAIL YOUR 1952 SPRING AND SUMMER CATALOG TO: 


NAME 





ADDRESS 





CITY 


ZONE____ STATE 








| McMahon, Hall 
| second, J. H. 


| Metcalf, 
| second, J. A. Nichols, Selby Drug Company, 











| Kester, 
| second, 





W, 


STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 

how to do every phase of window 

display work. Merchants, display 

men, women and beginners will 

find this course the finest of its 

kind. School founded in 1905. 
Employers: Free to you— 
Names of our Graduates. 

Write for literature. 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41,Ill. 
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OPPORTUNITY 
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POSITION WANTED 
POSITION VACANT 
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$3.00 Per Column Inch 
CASH WITH ORDER 








| this division into one for pots, 
| gadgets, etc.. and one for major kitchen 


| and third, Del 
| Spokane; second, Frank Musmanno, Sears, 
| Roebuck & Co., Quincy, Mass. 
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No. 48, gift novelties: First, John Foley, 
R. H. Macy & Co., New York City; 
Roland Pennoyer; third, P. Rubenstein, 
Katz & Lourie, Johannesburg, South Africa. 

No. 49, books: First, Paul Smith; second, 
Thelma Malloy; third, Kate Coplan, Enoch 
Pratt Free Library, Baltimore. 

No. 50, stationery: First, Joan Bane; 
second, Herb Krofft, Bintz Brothers, Zanes- 
ville; third, Louis C. DeHaro, Carvajal & 
Cia., Cali, Colombia. 

No. 51, greeting cards: ] 

Brothers, Kansas City; 
Potasz, Schwabacher-Frey, 
San Francisco; third, Frazier Greeting 
Cards, Providence, R. I. 

No. 52, drugs: First and third, Howard 
Dunnington’s, Brockton, Mass.; 


second, 


First, John 


Clarksburg, W. Va. 

No. 53, tobacco, smoking equipment: First, 
second and third, Jim Kiley, Johnson To- 
bacco Company, Boston. 

No. 54, groceries: First, Walter Krysto, 
Jordan Marsh, Boston; second, Joseph 
Walsh, John Sexton & Co., Chicago; third, 
W. L. Gibbons, Allanson’s, Ltd., Birken- 
head, England. 

No. 55, candy: First, Elmer Diehl, Bon 
Marche, Sacramento, Calif.; second, Earl 
Dorfman, Hecht’s, Washington; _ third, 
Howard Metcalf. 

No. 56, liquor, other bottled goods: First, 
John Foley; second, John Unruh, William 
Jameson Company, New York City; third, 
no entry. 

No. 57, refrigerators: First, Ed Lamprich, 
Laclede Gas Company, St. Louis; second 
and third, George Browne, Public Service 
Electric & Gas Company, Newark. 

No. 58, ranges: First and third, Del Ford, 
Consumers Power Company, Jackson, Mich. ; 
second, C. M. Griffin, Ohio Edison Company, 
Youngstown. 

No. 59, laundry equipment: First, Robert 
H. Cornall, New York State Electric & 
Gas Company, Binghamton, N. Y.; second, 
W. E. Ten Eyck; third, Harold McLaren. 

No. 60, lamps: First, Clement Bradley, 
Carson Pirie Scott & Co., Chicago; second, 
Frank Vermilye; third, Tom Comerford. 

No. 61, electric and gas appliances: First, 
Harold McLaren; second and third, J. W. 
Hoogerhyde, Ohio Edison Company, Akron. 

No. 62, vacuum cleaners: First, R. D. 
Ebenezer, Bentall’s, Kingston-on-Thames, 
England; second, W. L. Gibbons; third, 
\. P. Simons, Birks & Co., Adelaide, Aus- 
tralia. 

No. 63, kitchen equipment: First, Richard 
Herpolsheimer’s, Grand Rapids; 
Robert McCorkle, Bamberger’s, 


| Newark; third, Tom Comerford. 


No. 63-A, kitchen equipment: 


major 


| (Since there seemed confusion on the part 


of a number who entered classification No 
63, it was decided by the judges to break 
pans, 


equipment.) First and third, Ed Lamprich; 


| second, Jack Boghosse. 


No. 64, garden tools and equipment: First 
LeSage, The Crescent, 


No. 65, hardware: First, E. Burton, Harris 


| Scarfe, Ltd., Adelaide, Australia; second 
|} and third, John 


Bohen, Berks Products 


Company, Reading, Pa. 
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No. 66, automobile showroom: First and 
third, Donald Simon and Samuel Zirlin for 
Hopping Phillips Motors, Newark; second, 


Cornelius Savin, Bethpage, N. Y., for Chas. | 


Kreisler, Inc., New York City. 


No. 67, automobile accessories and equip- | 


ment: First, Cecil Gill, Humble Oil & Re- 


fining Company, Houston; second, Donald | 
Simon and Samuel Zirlin; third, The Pep | 


3oys, Philadelphia. 

No. 68, florist display: No entries. 

No. 69, photographic equipment: First, 
Harold McLaren; second and third, Edward 
E. O'Donnell (for Ansco), Binghamton, N. Y. 

No. 70, optical goods: No entries. 

No, 71, exhibit booth: First, Alfred M. 
Wilson, State Electric Commission of Vic- 
toria, Melbourne, Australia; second, Thomas 
A. Garrett, South Garolina Electric & ,Gas 
Company, Charleston; third, Paul A. Ryan, 
Crosley Division, Avco Mfg. Corporation, 
Cincinnati. 

No. 72, exhibit display: First, Larry 
Sharp, American Museum of Atomic Energy, 
Oak Ridge, Tenn.; second, Civil Aeronau- 
tics Administration, Washington; third, 
Ross Houser, Alabama Power Company, 
Birmingham, 

No. 73, institutional display: First, 
Walter Krysto; second, Tom Watkins, Ellis 
Stone & Co., Durham, N. C.; third, M. A. 
Van Slyke, Tennessee Valley Authority, 
Chattanooga. 

No. 74, civic display: First, Hans 
Carstens; second, Lee Court; third, Kate 
Coplan. 

No. 75, Christmas interior: First, Harold 
McLaren; second, Lee Court; third, Guy 
Malloy, Neiman-Marcus. 


No. 76, Christmas facade and marquee: | 


First, Richard Kester; second, Tom Comer- 
ford; third, John McMahon. 

No. 77, Christmas window display: First, 
Harold McLaren; second, Clement Bradley, 


Carson Pirie Scott & Co: Chicago; third, | 


Tom Watkins. 

No. 78, floats: First, Union Oil Company, 
c/o Valley Decorating Company, Fresno, 
Calif.; second, W. E. Ten Eyck; third, 
Del LeSage. 

No. 79, showcards, pen-lettered: First 
and second, Wray Gilliam, John W. Thomas 
Company, Minneapolis; third, James E. 


Smith, Ricky’s Jewelers, Klamath Falls, | 


Ore. 


No. 80, showcards, machine-lettered: No 
OR INQUIRE — ARROW DISPLAY ASSOCIATES — PHILADELPHIA 40, PA. 


and second, Wray W. Gilliam; third, Jess | 


entries. 
No. 81, showcards, hand-lettered: First 


A. Calogero, Penn Furniture Company, Al- 
toona, Pa. 

No. 82, banks and other service institu- 
tions: First, Parker O. Bullard, Home Sav- 
ings Bank, Boston; second, Howard Sav 
ings, c/o Szesze Studios, Irvington, N. J.; 
third, Institution for Savings, Boston. 

No. 83, travel display: First, Cunard Line 
New York City, c/o Paragon Displays, New 
York City; second, Cecil Gill; third, Studio 
Benca, Milan, Italy. 

No. 84, animated display, interior: First, 
George W. Browne; second, Dudley Pope; 
third, Paul Ryan. 

No. 85, animated display, window; First 
and second, Harold McLaren; _ third, 
Richard Kester. 

No. 86, anniversary display: First, Nancy 
Davis. F. & R. Lazarus Company, Colum- 
bus, Ohio; second, Lee Court; third, Walter 








DISFLAY: WORE DO 79 


FUNCTIONAL FOUR SHELF DISPLAYER 


Ideal for Displaying Gifts, Jewelry, Shoes, also for 
standing or draping Soft Goods 


A new idea in functional shelves for use in windows and interiors on floor, 
tables or counters. Versatility and motion have been added to both the 
shelves and the unit—each move independently and can be locked into any 
angle you desire. Made of selected white oak. Over-all size as shown: 
281" high, 4114" wide, 27" deep. Shelves: 1/4" thick glass—36" wide 
x 8" deep. 


ORDER AS FS-55 PACKED ONE PER CARTON $45.95 


Write for latest free catalog 


SOLD ONLY THROUGH YOUR FIXTURE DISTRIBUTOR 











VALENTINE Puttea Foil Hearts D Y- Oo = R U G 


Diecut Rabb't | 
cotortat | EASTER and tees FOR COLOR MAGIC 
ne 
[ of SPRING and Foils 
Natural Wood Trellises, Foil Butterflies, 
“April Showers” Pere gag ee 

Grass Mats, Scroll Corners, Fot a Get color harmony or renew worn, faded carpets 

THE MULDNER COMPANY without removing from floor: Also wool fabrics, 
397 Bridge Street Brooklyn 1, N. Y- draperies, etc 
Easily applied — Ready for use next day — Pint 
covers 108 square feet — 14 colors. 
DISPLAY YOUR PRODUCT IN BRILLIANT PRICE — All colors $2.29 pt. — Black $3.00 pt. 


SPARKLING NEW! NEVER BEFORE such full-color transpar- 


ee cat pine oe ea HELMS CHEMICAL CO. 
lead: advert: 
COLOR pp he BROOK, INDIANA 


faction, fast service GUARANTEED. Write for 
WITH samples and prices. Color correction for ulti 
mate 


AD-COLOR sromiaemae rane cosor rs | PLEASE MENTION DISPLAY WORLD 
TRANSPARENCIES AND COLOR PRINTS WHEN WRITING ADVERTISERS e 


The Perfect Dye for Display Purposes 
Saves Time—Saves Money—Easy to Use. 
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Dispuav PHOTOGRAPHS 


Weekly photographic reports of outstanding window 
and interior displays in New York and Los Angeles 


department stores . . 


color transparencies and full descriptions ... tailored to 


your specific needs . . . an accurate, indispensable help 


for your display department. Write for full information. 


Retail Reporting Bureau, 101 Fifth Ave., N.Y. 3, N. Y. 


. complete with three-dimensional 

















EXCITING REALISM 


= created with 


RCS 


Photomurals 


livens up store and 
window displays. 





Write, wire or call for 
complete information and 
descriptive literaure No. 
D12. 


RCS STUDIOS 


THE PHOTOMURAL CENTER OF 
123 NORTH WACKER DRIVE STATE 2-5977 


(Div. of Rapid Copy Service, Inc.) 
AMERICA 
CHICAGO 6 














IT'S NEW! FINALLY! 


Plastic Displays Made DUST-FREE! 


With MERIX ANTI-STATIC'No. 79 


No more constant cleaning and wiping of dirtying plastic displays and fixtures. MERIX 
ANTI-STATIC, wiped or sprayed on, removes static-caused dust-attraction! Keeps displays, 
display fixtures clean, attractive, truly sales appealing! 

5 Gal... . .$7.00, gallon; 1 Galion... .$8.50; 32 oz. SAMPLE ONLY $3.85 
Foggy or misty display windows? Use the reliable standby, MERIX ANTI-FOG! Keeps 
windows free of fog, mist or steam: 


5 Gal.....$9.75, gallon; 1 Gallon... .$13.95; 32 oz. SAMPLE ONLY $3.95 
BOTH ITEMS, FOB CHICAGO, ILLINOIS 
Make your displays turn into sales! Order both items today from. . . 


MERIX CHEMICAL CO., Dept. D-12, 1021 E. 55th St., Chicago, Ill. 











Spiro, for Gertz, Jamaica, Long Island. 

No. 87, Valentine day display: First, E. 
L. Vollmer; second, Frank Vermilye; third, 
Alton Bernhard. 

No. 88, Easter display: First, George 
Heidt, Crowley’s, Detroit; second, John 
Bohen; third, Tom Watkins. 

No. 89, Mother’s Day display: First, Dud- 
ley Pope; second, Ed Lamprich; third, Tom 
Comerford. 

No. 90, Cotton Week display: First and 
second, S. B. Cash Stores, Pietersburg, 
South Africa; third, no entry. 

No. 91, Father’s Day display: First, 
Harold McLaren; second, James Stinghen, 
Weinstock-Lubin & Co., Sacramento, Calif. ; 
third, Bill Meissner, Ohrbach’s, Los Angeles. 

No. 92, Independence Day display; First, 
Jess Calogero; second, Donald Simon and 
Samuel Zirlin; third, no entry. 

No. 93, Thanksgiving Day display: First, 
Lee Court; second, Thelma Malloy; third, 
no entry. 

No. 94, style show setting: First, Tom 
Lee for Charm magazine, New York City; 
second, The Diamond, Charleston, W. Va.; 
third, Richard Kester. 

No. 95, interior shops, such as “Town 
and Country”: First, Joseph Apolinsky, 
Loveman, Joseph & Loeb, Birmingham; 
second, Donald Werden, McCreery’s, New 
York City; third, Paul Smith. 

No. 96, national advertiser's display: 
First, Dana O’Clare, for Cannon Mills, New 
York City; second, John Ring, United-Carr 
Fastener Company, Cambridge, Mass.; third, 
John Farrell, Towle Silversmiths, Newbury- 
port, Mass. 

No. 97, national advertiser’s display unit: 
First, Juvenia Watch Agency, New York 
City: second, John McMahon; third, Na- 
tional Distillers Products Corporation, New 
York City. 

No. 98, miscellaneous: First, Frank 
Senior, New York Lace Store, Pawtucket, 

I.; second, Corset & Bra Association 
of America, New York City; third, Bob 
Custenborder. 
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San Francisco Hale's 
Remodeling Completed 

A smart new facade and a_ substantially 
enlarged street floor, both emphasizing dis- 
play areas, are significant results of remod- 
eling newly completed by Hale’s Market 
street store in San Francisco. 

The remodeling program, explains Chas. S. 
Hobbs, president of Hale stores, is in ac- 
cordance with a merchandising philosophy 
which emphasizes modern layout of depart- 
ments to provide for dramatization of mer- 
chandise. 

A major change in the store’s exterior 
is the result of removing island display win- 
dows and pulling entry doors 12 feet closer 
to the sidewalk. This architectural trans- 
formation gives Hale’s the widest entrance 
on Market street’s busiest block and _facili- 
tates the heavy flow of sidewalk traffic into 
the store. 

Strong location identification, another basic 
objective in Hale’s remodeling, has been ac- 
complished by mounting distinctive name 
signs along the store’s entire exterior, on 
both the Market and Fifth street sides. 

Architectural changes inside the store have 
added substantially to display and selling 
space on the street floor. An outstanding 
feature made possible by the increased space 
is a raised display area in the center aisle. 
This section is used as an adjunct to exterior 
display windows. The entire area is treated 
as an “idea avenue” where merchandise is 
provocatively displayed in dramatic story- 
telling fashion. 

Customer reaction to this innovation of 
theme selling has been highly favorable, store 
officials report. 

Added space on the street floor has also 
brought about the rearrangement and addition 
of departments, and the broadening of aisles 
to spread traffic more evenly throughout the 
floor. Women’s accessories sections have 
been enlarged and strengthened, and Hale’s 
high-volume notions department is now lo- 
cated on this floor. The men’s section has 
also been enlarged and -enhanced. A _ dis- 
tinctive signing system is: part of the rede- 
signing of departments on this floor. 

In keeping with the store’s modern mood, 
decoratively encased cove Kghting has been 
installed to aid customer selection of mer- 
chandise. Items on all tier inside wall cases 
get clear, shadow-free illumination. Shadow- 
box display areas above wall cases also bene- 
fit from this highly satisfactory lighting. 

Commenting on the store’s new look, Hobbs 
states: “Completion of this project is the 
first step in the revitalization and rehabili- 
tation of all Hale stores. Future plans will 
be announced from time to time as the various 
steps are crystallized.” 

Backer To Discuss 
SDA Convention Plans 

The next meeting of the St. Louis Display 
Guild will be held on Wednesday, January 
16, at the Forest Park hotel. Dinner will 
be served at 6:30. 

During the business meeting Howard Back- 
er, display director of Stix, Baer & Fuller, 
and president of the Southern Display Asso- 
ciation, will discuss plans and the tentative 
program for the SDA’s convention to be held 
in St. Louis later in the year. 
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SIGNS FOR EVERY NEED 
CHANGEABLE LETTER, NAME 


STRIP OR CORK! 


Write today for Acme’s FREE folder, 
“Selling Through Suggestion”, and the 
latest Acme catalog on directories and 
bulletin boards for department stores 
and menu boards for cafeterias. There 
is no obligation and no salesman will 


call 


* 


37 EAST 12™ STREET 
NEW YORK 3, N. Y. 


BULLETIN COMPANY 








ADVERTISED TODAY 
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Vari-Shape—~THE COUNTRY’S 
LEADING WIG SELLER! 


No Measurements Needed 


Vari-Shape are superior in quality . . . stylishly coiffured 





AND: they are designed with a special rubber base which 
secures snugly on most any head. There’s no need for 


Vari- Sh, MA pie 
by BRUNO DO THE JOB 


For attractive mannequin displays, you'll be RIGHT 





with Vari-Shape wigs. It’s the Wig Leader! Write for 


the style circular. 


1952 STYLE CIRCULAR 
AVAILABLE. 


New 1952 hair style circular shows the latest styles 


including the popular poodle cut. Use coupon below. 


HERZBERG-ROBBINS, INC. 


157 WEST BROADWAY, NEW YORK 2, N.Y. 


SS SSS SS SS SS SS SSS SSS SSCS SSS SCS SS SSS SSS SSS SSS SSS SSS eeaaacaee 
HERZBERG-ROBBINS, INC. 
457 West Broadway, New York 2, N. Y. 
Gentlemen: 
Please send me your latest wig-style circular. 


Store Name 
Address 
City 


Attention: 














SOME THINGS YOU NOTICE WITH PLEASURE 


Cupid with bow and arrow pursuing a winged heart round and round . . . 
A hopping bunny chasing a running bunny round and round . .. A school 
of fish swimming round and round . . . Birdeages and basket type display- 
ers slowly revolving, all going steadily along without perceptible motiva- 
tion . . . illusionary and very smart. Dozens of brand new Plexiglas 
novelties, designed to be painted with colored lights. Seasonal and year 
round items. Exclusive, unusual. 


R. J. PATTERSON, Display Designer 


608 13th STREET, ALEXANDRIA, LOUISIANA 
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Yearbook Is Issued 
By Chicago Club 

A 40-page yearbook and club directory has 
been issued by the Chicago Display Club, 
produced under the supervision of J. I. 
Upington, chairman, and Leroy Winbush, 
Roy Hutchinson, L. R. Volz, and L. J. 
Dwiggins. 

The first section of the book is devoted 
to the organization’s constitution and by- 
laws. Then follows a listing of committee 
chairmen, membership roster, well-known 
stores and their display directors in the 
Chicago area, an account of some of the 
club activities during the past year, and 
programs scheduled for the first half of 1952. 

During the month of January the Chicago 
club is offering an allowance of $1 toward 
a yearly membership for each new member 
brought in. January 8 was officially titled 
“Membership Night.” 

Spring Line Developed 
By Mold-Craft 

To supplement the firm’s line of Christmas 
figures, Mold-Craft Company, 3727 North 
Palmer street, Milwaukee 12, has announced 
a new spring line of original figures in the 
same weatherproof, chip-proof rubber com- 
position. First group in the series in- 
cludes “Blackie,” a black sheep, “Toots,” 
a lamb, and “Butch,” called a “buck-toothed 
sheep with a vigorous high kick.” Although 
specifically designed for spring displays, it 
is pointed out that the figures can be used 
for woolen merchandise, children’s apparel, 
summer sportswear, and similar items 
throughout the year. 


Bernard Foster Joins 
New York Firm 

Bernard E. Foster has joined Brunn & 
Bertheim, 173 East 33d street, New York 
City, as sales representative for the mid- 
West states. He had previously been asso- 
ciated with Magnani Mannequins. 


Lerner Death Shocks 
His Friends 

Harry A. Lerner, traveling representative 
for David Hamberger, Inc., New York City, 
died of a heart attack shortly after his 
return from a business trip on December 2. 
He was 59 years old and js survived by 
his wife and two sons, Bert and Gene. Bert 
is also a traveling representative for the 
Hamberger company. 


| Offers Construction Helps 
| On Tablecloth Displayers 


Herrmann & Jacobs Corporation, 52 White 
street, New York City 13, has perfected a 
practical, inexpensive display rack which per- 
mits the retailer to display as many as eight 


| patterns in viny! plastic tablecloths in a 
| maximum of 6 feet space in width. A smaller 


size rack holds three patterns and takes up 
not more than 27 inches space in width. 

The company, which produces the “Aristo- 
plex” line offers free a photograph and blue- 
print for the rack construction, and will 
furnish at net cost display components. Both 
racks can be adapted for store counters and 
can be used as wall racks also. 
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Millinery Display Contest 
Won By Custenborder 

Robert Custenborder, Goldwater's, Inc., | 
Phoenix, won the first prize in the annual | 
window display contest held by the Millinery | 
Fashion Bureau, it is announced by’ Mary | 
Kelley, director of the Bureau 

Second prize winner was Hans Carstens, 
Younker-Davidsons, Sioux City; third prize, | 
J. W. Grady, Linn & Scruggs Company, | 


Decatur, Ill., and fourth prize was won by 


Fred Wassall, Walker Brothers, Wichita. 


The windows were judged on their artistic | 
composition, originality and sales appeal. - 
Judges were Miss Estelle Hamburger, Lester t 
| 


Gaba, Tom Lee, Mr. John of Mr. John, Inc., 
and Mary Kelley. 


In reviewing the photographs submitted, | | 
the judges commented on the fact that | 
originality and artistic composition had not | a 


been sacrificed to sales appeal. Beautiful 
windows can and do sell hats. 


First prize was $100, second prize $54, | Velwood Marlite is prefinished for you! 


third prize $25 and fourth prize $20. 


lin Sh t Beautiful Velwood plastic-finished panels Velwood’s tough, durable finish cleans 
Joslin Showcase Merges require no further finishing ... cut your with a damp cloth . . . is impervious to 
With Window-Art, Boston costs right from the start! Easy to fabricate alcohol, ordinary acids and alkalies .. . 
The Joslin Showcase & Mfg. Company, | and use, Velwood can be drilled, punched, resistant to cigarette burns, scratching 
which dates back to 1893, and the Window- | sawed, sanded, planed, laminated and die and scuffing. Available in fully-finished au- 
Art Display Company, both of Boston, have cut. And the cost? Considerably less than thentic wood grains. It will pay you to 
merged and in future will operate as Joslin many unfinished materials. investigate Velwood today. 
Displays, Inc., 105 Kingston street. Joslin % 
handles a number of well known lines, in- 
cluding those of Darling, “Peg-Board,” Call in a Marsh tactory-trained product engineer. 
Sherman Paper Products, and Arrow Dis- He will be glad to help you add more sales appeal 
lav As ciates product and reduce your costs with 
play Associates. | . MARSH WALL PRODUCTS, INC., Dept. 
“We are the largest fixture, showcase and 150, Dover, Ohio. y of Cor 
° . ; , > - poration. 
rack distributors in New England,” accord- 
ing to Nicholas Petrucci, president, “and the 
merger gives us a still better set-up with a 
complete line of up-to-the minute items in 


the display decorating supply end.’ } VELWOOD 
Ralph Ferdinand is treasurer of the com- | 
pany. v 


Promotion Received onl 


By Harry Hamilton | PLASTIC-FINISHED PANELS 
Promotion of Harry H. Hamilton, well 
known in Southern California display circles, | 


from publicity director to assistant general to make it better — 


manager is announced by H. C. Henshey és a 
Company, Santa Monica. He will be in | make it with Velwood 
charge of publicity, personnel, advertising | 
and store operations. Hamilton has been 
with Henshey's for the past quarter of a 


ae To Distribute | Add Real Life to Your 
Gasthoff Line In New York Southern Vacation Displays 


Earl W. Gasthoff, of the Danville, IIL, WITH 
firm of that name, has appointed Maharam 
NATURAL SEA FANS, STAR FISH, 


Fabric Corporation, New York City, as a 
distributor for Gasthoff's products in the AND SHELLS 


metropolitan area 


sca AN esac ect IES: 











Direct from the Florida ocean beds. 
Also flocked in all colors. 


Well-Known Factor : 
Is Married If your jobber cannot supply you, E 
order direct. 


E. Preston Browder, Sr., well-known in the ic 
display field, was married on December 23d | JACK DE WEESE 
to Miss Bernice Evelyn Potts. The couple | 
is at home at 1500 Thomas avenue, Charlotte, 203-205 S. Miami Ave. Miami 32, Fla. 
es Saxe 
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LOS ANGELES REPORTING 
[Continued from page 57] 


s ba hold ornaments, toy figures, ornate candles 

ul ppea in your in Ows and small baskets, all artistically arranged 
os. © on bunched white cloth, and the whole 

- sprinkled with artificial suow. Greenery, 
snow-covered, made a complete frame on the 

and Interiors aay with floor of the window. Large Swedish table 
cloths and scarves were draped against the 

side back walls. An eye-catching item was 
the flat wooden outline, life-size, of a Swed- 


ish peasant girl, wearing a full striped 
skirt and kirtle. On the white background 
of the floor there were also tiny Christmas 
AND trees, gaily colored green, red and white. 


Nancy’s, ‘a women’s apparel shop, also 
used real Christmas trees in most windows. 
Here Display Director Al Miller used soft 
gray carpets, beige side and back walls, 
and considerable artificial snow sprinkled 

° around at strategic points. 
Eye-catching new treatments Seven of Nancy’s ceed windows car- 
for every display need ried these small trees of real wood. About 
4 feet high, they were heavily flocked in 
white. They were all adorned with small 
artificial red roses, and roses were also 
used on white lattice-work screens, placed 
near the back wall, which were in most 
windows. In one distinctive window a man- 


nequin wearing a pearl-gray suit, red hat, 
and holding a red coat harmonized beauti- 
. fully with the gray carpet and the deep red 


of the roses on the tree. 

Manufacturer of Baskets e Window and Interior Displays Every window displayed the same large 
oblong sign, placed in the front, and dec- 

3 West 18th Street * New York I1, N. Y. * CHelsea 2-6264 orated with a red tree painted on one end. 

The lighting effect gave a subdued white 

glow. 

Jim Solis, display director of J. C. Penney 
& Co., used a gray and red motif, com- 
posed of gray carpets throughout, heavy 
gray drapery on side walls, and a brilliant 
scarlet back wall. “Penney’s is Your Santa” 
was the theme carried on a 6-foot frame 
in the back of each window. The frame 
was outlined around the edges with red 
and silver. Santa, carrying a gift-wrapped 
package ten times his size, was painted on 
this frame. 

The most distinctive window was the 
corner one, devoted principally to women’s 
robes. In the back, placed diagonally and 
easily visible from both streets, was a fire- 
place of imitation red bricks. A _ silvery 
mantle, once more carrying out the general 
color scheme, was laden with gift packages. 
Four standing mannequins were in this 
window. The one most prominently dis- 
played near the street was gowned in a 


wv D 
yRr? DEPENDABLE QUALIT se mache onion knee eked 
> wore blue-green. F bes, slip- 
For EXCELLENT RESULTS Sek, ent tana care Aichi 
SAMPLES ON REQUEST carpet. A red background standing frame, 
se spangled with red, silver green and gold, 
National Card, Mat & Board Company 20" iii Sjudieit! na tains er 


4318 Carroll Avenue 11422 South Broadwa used. 
Chicago 24, Illinois Los Angeles 61, Calif, — 


June 1952 Market Week 
Dates Announced 
LIBERAL ALLOWANCE porter The Nati 


a Op ° > National Association of Display In- 
For Your Old Mannequins portunity Exchange | dustries has announced that the June, 1952, 


Write us for complete details. posrtnan’ 7 é. pe | Market Week will be held at the Hotel New 


I 
ks REPRE TED Yorker, New York City, f > 28 t 
REINERMANN FIXTURE co - USED DISPLAY EQUIPMENT FOR SALE = ri a 3 7 m Hib og 7 f “ 
343-345 W. 4th St. Cincinnati 2, Ohio $3.00 Per Column Inch — CASH WITH ORDER July 2. It will be featured by a cocktail 


| party on Sunday evening, July 29. 















































JANUARY, 1952 


PITTSBURGH INTERIORS 


[Continued from page 41) 


bright rainbow of colorful flowers appeared 
to be “etched” into the mirrored walls. Ac- 
tually, Mr. Doeffinger explained, this effect 
was accomplished by painting the designs 
onto clear glass, then silvering the painted 
side to create the mirror. The net result 
was highly visual and appealing. 

Last stop in Pittsburgh is Gimbels where 
Store Architect Frank holds forth. Mr. 
Frank has created a sumptuous design for 
the selling of high fashions in the Specialty 
Shop. Right next to the Specialty Shop, 
and done in similarly charming manner, is 
the Bridal Shop shown in the photograph. 
The motif of this department suggests the 
once-in-a-lifetime bliss of the wedding day. 
An exquisite grape vine pattern decorates 
the walls and period furniture and an ornate 
mirror complete the setting. A “window 
display” is set at the left of the entrance to 
add to the shop’s individuality. 

A space-saving, effective method for dis- 
playing ready-to-wear is featured in Gim- 
bels’ Budget Shop. Large wood panels, 
reaching from the ceiling to within a foot 
or two from the floor are set at angles to 
the wall. Garments are hung on chrome racks 
between these panels. Each set of garments 
thus protrudes from behind the panel for 
easy inspection and accessibility. This 
display method creates a tremendously eye- 
catching unit even in a small area. The 
ceiling overhead is mortised in the center 
and flooded with recessed lights to create 
an element of height. This is not illustrated. 

That’s all for Pittsburgh. Next month 
we'll be back in New York with a report 
on some of the outstanding highlights of the 
Christmas season, and a few other bits of 
information on interior display here and 
there. 


Display, Sign Men Attend 
Annual Dinner 

Assembled at the annual dinner on behalf 
of the Federation of Jewish Philanthropies 
of New York, held at the Savoy Plaza hotel 
in December, 75 members of the sign and 
display industry contributed generously to 
Federation’s current $20,000,000 drive for its 
116 hospitals and social welfare institutions. 

Julian Hirschfield, display director of A. 
S. Beck Shoe Company, chairman of the 
industry Federation effort, presided at the 
affair. 

Dr. Morris Hineburg, former executive 
director of the Jewish Hospital of Brooklyn 
and at present Federation consultant on 
medical care of the aged, was the guest 
speaker. 

Vice-chairmen of the Signs and Display 
Division of the Federation are Abe J. 
Markowitz, National Shoe Stores, and 
Robert Fagen, Crawford Clothes. Associate 
chairmen are Sidney P. Lipkins, Broadway 
Maintenance Corporation, and Charles 
Fischler, Progressive Sign Supply Company. 

Dinner chairmen were Arthur Cohen, 
Decorative Displays, Inc.; Sidney Shenker, 
Shenker Displays, and Albert Marmon, 
Broadway Maintenance Corporation. 

Treasurer of the division is 
Maharam, Maharam Fabric Corporation. 


Max 
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Giant Full-Color 
Transparencies 


Reproduced from your original 
Kodachromes or Ektachromes 
and faithfully enlarged to any 
size up to 16 feet by 30 feet. 


They’re dramatic! Beautiful! Ideal 
for use in displays and exhibits and for 
decorating walls of show rooms, sales 
offices, lobbies, waiting rooms, etc. 

Finest quality reproduction guaran- 
teed. All materials and processes same 
as those used by Eastman Kodak to 
produce their famous “Coloramas” now 
on display in the “Grand Central” and 
other leading railroad terminals. 

Advertising copy photo-composed 
into picture during enlarging process. 

Write for complete information. 





OTHER SERVICES INCLUDE: 
DYE TRANSFER COLOR PRINTS 
FLEXICHROME COLOR PRINTS 

EKTACOLOR FILM SERVICES 


including photo-composing 


COLOR FILM DUPLICATING 


sizes from 35 mm to 24” x 24” 


DAVID DEAN COLOR LABORATORIES, INC. 


310 North Avenue 


New Rochelle, N. Y. 


Telephone 6-2214 








BE AN EXPERT 


ON BLACKLIGHT DISPLAYS! 


Send for Lawter's new booklet . . . "Glow- 


ing Displays”. 


Learn how easy it is to 


use glowing paints and low cost black 


MAIL THIS COUPON! 


lights to create eye-compelling effects. 


r----- LAWTER CHEMICALS, INC. ------ 


3560 Touhy Avenue 
YES! ... MAKE ME A BLACKLIGHT EXPERT! 


NAME 


Chicago 45, Illinois 





To get your booklet, 
color cards, com- 
plete cost informa- 


COMPANY. 


TYPE OF BUSINESS- 











ADDRESS. 





tion and — on 
Lawter's "Free 


Color Service" for city 





planning glowing 
displays ... 











you're working 
..... 400 hard 


IF YOU'RE NOT USING 


DUD FAST 


“ONE HAND DOES IT" 


TACKERS 


THE GUN TACKER 


For General Display Work. 
: aga a 
Drives 4”, 5/16” and 3%” staples. 


THE HAMMER TACKER 
For Heavy Duty Tacking Work. 
Models to drive staples up to 9/16”. 


Duo-Fast gives you the unusual com- 
bination of top quality tackers com- 
bined with lowest prices. 

All Duo-Fast users also get the benefit 
of the famous Duo-Fast Free Service 
Guarantee. 

38 sales and service offices in principal 
cities. For complete information write 
to: 


FASTENER CORP. 
858 FLETCHER ST. 
CHICAGO 14, ILL. 





| allow 
| The material is removed by sliding the rolls 
| back a few inches and then sliding them off 











PRICE CARD HOLDERS 


Cash Alarm Tills, Cone Twine 
Holders, Snap-In Tag Need- 
les, Window Trimmer’s Tool. 


Write for Illustrated Price List / 


Rudolf Orthwine Corp. [ 
418 W. 33rd St., New York } 


PX 
ieee 








USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 
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FIXTURES AND DISPLAYERS 


[Continued from page 55] 


and 11 for bolted yard goods, 
typified by the two fixtures 
here. The one at the left is a 
three-row wall unit for cottons or 
It displays approximately 80 to 110 average 
size bolts, and can be supplied with a base 
or in a unit having legs. The rolled goods 
unit at the lower right of the page has six 
gates holding eight rolls per gate and is 
32 by 60 inches by 52 imches in _ height. 
in length to permit each piece 
seen and swing open to 
materials on inner gates. 


merchandise 
the line is 
shown 
rayons 


Gates 
of fabric to be 


vary 


access to 


the rear retaining rod. 

By Korrect-Way Displays, St. Louis, is a 
hosiery, shoe and bag displayer seen first 
in the continuation of this article. It can 
be used on the counter or in the window. All 


| chrome-plated, the unit has an overall height 
| of 24 inches. 


It has a generous bag holder, 


double adjustable shoe top, and hosiery 


| draping bar. 
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—Upper left, Korrect-Way Displays . . . Upper 

right, City Display, Inc., New York City ... 

Lower left, L. A. Darling Compony . . . Lower 
right, The Fixture Mart, Chicago— 


The garment rack seen next is by City 
Display, Inc., 842 Sixth avenue, New York 
City. Features include a solid cast base, 
all chrome-plating, and no threads — up- 
rights go into the base 4 inches deep, thus 
making the rack very rigid. Another new 
number added to City’s line for 1952 is an 
inexpensive costumer with a 14-inch black 
crackle base; uprights, hang-rail and fittings 
are all chrome-plated. 

Designed to meet the demand for 
cost, quality garment racks and 
is the unit seen at the lower left, featuring 
sturdy, all-chrome tubing with rugged solid 
cast bases in an attractive gray “hammer- 
loid” finish. 

The Fixture Mart, Inc., 314 West Jackson 
boulevard, Chicago, has developed this 
blonde wood maple finish umbrella stand 
for impulse selling within the store. It 
holds 16 umbrellas, weighs only 5 pounds 
when empty and stands 25 inches high. 

M & O Fixture Company, 1516 Foothill 
boulevard, La Canada, Calif., offers “Oster- 
man” garment racks of 1%-inch high 
polished chrome electro-welded steel tubing 
having screw-in type ball bearing 


low- 
costumers 


and 
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—Top, by M & O Fixture Company, La Canada, | 
Calif. . . . The violin unit is by David Ham- 


berger, Inc., New York City— 


casters. Height, 5 feet 1% inches, length 
5 feet (with pull rods adding 5 inches to 
each end). Width between hanging bars, 24 
A shaft is provided for the attach- 
ment of standard display card holder. 


inches. 


“Spring Song” is the name given by 
David Hamberger, Inc., 115 West 31st street, 
New York City, for the displayer seen in the 
final illustration. It is a miniature unit 
useful for the showing of small accessories. 
The lyre and platforms are of wood in 
green and the violin is of white wire. This 


unit stands 2 feet high and is 2% feet wide | 


by 10 inches in depth 
Amfco Displays 
Is Established 


Amfco Displays Sales Agency, headed by | 


Ted Latimer, opened its showrooms at 225 
West 34th street, New York City, on Janu- 
ary 2. The firm was established by Ameri- 
can Model Form Company, Inc., 38 Greene 
street, in coordination with Promotional 
Display Company, an affiliate. Amfco will 


carry a full line of displays, including metal | 
and plastic fixtures, showcases, mannequins | 
and forms manufactured by American Model 


Form. The new firm will be the sole dis- 
tributor for all the latter company’s products, 
both wholesale and retail. 











DISPLAY WORLD 


with HU AANISE N one-hand TACKERS 


INSTALL your window displays — tack up your signs — faster, easier, neater with the 
HANSEN Tacker. Sign and Displaymen like these Hansen features: 

1. Easy Portability. On floor, on ladder, in- 3. Compect. Light Weight. So compact, it 
doors, outdoors, you can easily, speedily do the readily fits the hip pocket (handie held down 
job with Hansen. with hold-down spring). Weighs !'/2 Ibs. 

4. Quick Servicing. Take-up Jaw permits as- 
sembly and disassembly of Tacker, with servicing, 
in less than a minute. 


Remember these "plus" values of Hansen when buying Tacking and Stapling machines 
for display and sign work. Use Hansen and save time — steps — materials. 


ae ee ye" 


5041 RAVENSWOOD AVE., CHICAGO 40 ILL. Booklet 


2. Balanced Drive. Hansen does not tilt out 
of place but “noses in’ naturally, for clean, 
complete staple driving. 














FLAIR! tne pispravman’s DREAM! 


Only Original Stylings! Sculptors On Premises! 


See them on Fifth Ave. — The Fashion Street of the World 


WEIGH ONLY 12% LBS.! UNBREAKABLE PLASTIC! 


BUDGET PRICED by One of the World's Largest Mfrs. of Plastic Mannequins 








FOR BEAUTY 
IN 


PLASTIC 
MANNEQUINS 


FLAIR PLASTICS, 15 WEST 18 ST., NEW YORK CITY (OFF 5 AVE.) 























4 4 Here is a set of step displayers at reasonable cost that you 
Elevation Displayers will use over and over again in different ways with good results. 
Rear Length, 18 in. Steps, 6 in. Shelves, 10 x 9 in. 
Right or Left Curved Steps each $11.50 
Straight Center Steps each $ 8.50 
Complete set of three pieces $29.75 
ORDER A SET TODAY 


QUENSELL DISPLAYS INC. 


71-23 AUSTIN ST. 
FOREST HILLS, N. Y. 











It SNO BLOCK 
REALISTIC SNOW TEXT 
FIREPROOF - LIGHT WE 


URE 


‘OHT 


BUY 
FROSTEE 


from 
your 


DISPLAY 
JOBBER 


for Sales Promotion of Winter seca need 


FROSTEE SNO BLOCKS — FLAKES — FINE SNO 


Mfd. by 


Frostee Sno Company 


ANTIOCH, ILLINOIS 


European Producer by Special License 


FROSTEE SNO PRODUCTS 
“Blikkfang” Torget 8, Oslo, Norway 








ADD “EYE-APPEAL” with JEWEL 
Color-change FOUNTAINS 


Color - Change 

Sparkling, bubbling streams of water il- 

luminated from below with light beams ef 
ta sed 


woobD 
LETTERS 


<— 


woo 


te livem up stere and window displays. 
Ne water connections needed. Send 25¢ for 
64-page aeanee Also ask about Jewel 
BsjEWEL ELECTRIC & MFG. CO. 
No. $04 Fountain 214. West Kinzie St., Chicago = 1 

















USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
| USED DISPLAY EQUIPMENT FOR SALE 
1 $3.00 Per Column Inch— CASH WITH ORDER 


letter co. 


‘nCcORnPoORaTEeS 


151 WEST 18th ihe NEW YORK II, N. Y. 
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“TOO LATE TO CLASSIFY" 


[Continued from page 33 


positions ; feet are weighted so they can stand 
without support, and flesh-colored hands are 
spring clips for holding sales cards, price 
tickets, and the like. 

From Earl W. Gasthoff Company, 
ville, IIL, come the two units seen here. The 
door-displayer is approximately 64 feet 
high, while the semi-arch unit is well over 
7 feet. 

Not pictured are the 
tions : 

Ad-Color Photo Corporation, 650 South 
Arroyo Parkway, Pasadena, Calif., for sev- 
eral years has been doing colorprinting in 
full dye transfer, developing the firm’s own 
dyes in order to get the result necessary to 
show a product in all its natural color. Most 
of the company’s business was for large na- 
tional advertisers, but recently it developed 
an exclusive process for producing color 
transparencies for displays. Among the clients 
thus served are Kleinert’s, Waterman Pen, 


Dan- 


following introduc- 


—Both units shown here are by Earl W. 
Gasthoff Company, Danville, Ill_— 
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Bauer & Black. One offer of the company 


is to set up and photograph in color a given | A lLet: DISPLAY PAPER 
product and package, make up the first no er u oun 


transparency, bound, and submit in size 8 by 


10 inches at nominal cost. Duplicates are BL UE HORIZON 
then priced according to quantity. 


_ Arthur 5. Lichten, 309 Main street, Orange, (A blend of various shades of blue and white) 
N. J., has just developed “fireflies” made of | 
jewels in special plastics to fit on the bulb | 
of blinker “bee” lights. Another new de- | 
velopment is 4-inch hearts designed to fit on | 
the same type of light. These innovations 
help give a year-round use to the popular 
“bee” lamps. 

Leathertone, Inc., 260 Tremont street, Bos- 
ton, makes a self-adhering plastic “Leather- 
tone” material which will stick to mirrors, 
glass, chrome and similar non-porous sur- | 
faces without the use of adhesives and can be | 
removed with the flick of a finger. The ma- 
terial is sold to printers and silk screen 
houses for making up as desired. 

Noel Mfg. Company, 1675 Third avenue, | 
New York City, has announced ‘“Flower- 
een consisting — of miniature steady oF | © USE this NEW interesting DESIGN in a) LIST PRICE 
linking bulbs built inside flowers such as | horizontal position as a SKY or WATER | 
roses, lilies, gladioluses, tulips, and the like. | SCENE. ROLL SIZE 


The lights can also be built inside sprays, | e COVER a Large Tube or use Flat against f ? _ 3 2 95 
vines and any other floral arrangements. | a Background in a Vertical Position and ( 24 ft. x 40 in. Wide per Roll 
They operate on 120 volts AC or DC and | it LOOKS LIKE MARBLE. | 278 Yd 33c per Yd. 

do not ‘require a transformer. : The flowers e IDEAL for Displays that require "COOL" | Ss. Full Jumbo Roll 
are available complete with wiring and bulbs, | atmosphere. (Full Jumbo Roll) 
from one flower and one bulb to as many as | 


may be needed. @ The base paper is Bulkton Seamless . . . A practical weight for all display uses . . . 


Floorinas . . . Case Lininas . . . Bactarounds . . . Shadow Boxes. 








English Displayman RU Ge aones bmed, | & co... Inc. 


Visits America 
3 . . ‘ 295 MADISON AVENUE NEW Y RK 1 N Ves 
W. M. de Majo, London display and in- sd 


dustrial designer, left by air late in} 
December on a six week's tour of North 
America, the Caribbean, West Indies and 
Central America. 

During his visit he will make a survey 
on behalf of some of his clients and dis- 
cuss a general design and exhibition pro- 
gram for Micron S. A., Caracas, Venezuela, 
by whom he is being retained. 

While in New York City, de Majo is hop- 
ing to attend the opening of an exhibition of 
his design work which is at present being 
planned by the Wittenborn Gallery. He will 
be accompanied by his wife, Veronica, who 





is also his senior associate 
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Craftint Announces 


Spray Fixative , 

An entirely new and modern plastic fixative ; : , Prepare for Easter 

has just been developed by The Craftint ‘ F: ‘ 

Manufacturing Company, 1615 Collamer ave- ‘ Sales Yow! 

nue, Cleveland, for use especially by artists, 

draftsmen, and others in graphic arts. Pack- ne . 3 - ORDER A SET OF THESE 

aged in an improved type “Aerosol” container, te he +: FASHION-RIGHT HEADS TODAY! 

Craftint “Spray-Art” disperses an extremely 3 

fine mist of fixative with finger-tip control. a Styled right... Sized right to display the 
“open Art’ is designed to. protect caer rey ” newest fashions in hats . . . Beautifully 

coal, pastel and pencil drawings without any colored by hand in a variety of make- 

evidence of a fixative overlay. It waterproofs : ups over soft feminine flesh-tones. 

with a clear, flat coating that does not stain, . Heads can be used on uprights if desired. 


discolor or add any shiny cast to surfaces € 
= - 


on which it is employed. It can be used with |, ,... ss i a No. PHe4—tT. BROWN Ham” COLOR 
equally good results on all types of photo- $ 25 individually packed 
graphs, documents, papers, leather goods, your choice of six models F.0.B. FACTORY 


i iri each 
ceramics, metal and even wiring. Handy to | ST. LOUIS, MO. 
use, “Spray-Art” offers a _ water-repellent, 


durable, quick-drying and easy-to-clean coat- | 
ing. It comes packaged in a pressure can. | e 


Descriptive literature is available on request. | 315 W. QUI N CY faa nhen We; O, ILLINOIS 
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MAGNANI 
MANNEQUINS 
in PLASTIC 


made LIGHT— 
priced RIGHT! 


A whole NEW line of the famous 
MAGNANI MANNEQUINS, under 
the supervision of Mr. and Mrs. 
George Magnani offered on a 


POPULAR PRICE level. 


12 NEW MAGNANI 
MANNEQUINS 
—Over 100 Other Styles 
to Choose From! 
JOBBERS: Choice territories still 


open. Write for complete in- 
formation. 


RETAILERS: Contact your loca! 
jobber for information. lf he 
con't supply it, write direct and 
we will send complete data. 


VISIT OUR NEW SHOWROOM! 


GOLDSMITH & SONS 


330 Broome Street 
New York 22, N. Y. 














MODULE 


Space... Ti 


DECA-POLE 


DECA-M 


-MASTERS 


OF 
me...Design 


ODUAIRS 


SELF-PAC EXHIBITS 


Plans and designs for merchandise promotions, sales meetings, 


exhibits, point-of-sale pieces, 
built units. 


processed, lithographed, custom- 


Created and distributed by 


ADVERTISERS DISPLAYS & EXHIBITS 


2028-32 Washington Ave. 


Central 3170 St. Louis 3, Mo. 





ing 


| tributor in 


| becomes a 


| indestructible, it 





MANNEQUIN WIGS! REPAIRS! 
Horse-hair and novelty wigs made +t 
order; lowest prices. Old wigs ma 
ever to look like new. Fast service. 
Try ws! 


ESTELLE BOBIC K 


964 21ST STREET SAN PEDRO, CALIF. 








BASE-METAL, PUFFING FOIL 
AND FOIL PAPERS 


50 Ft. and 100 Ft. rolls. Also in Reams 
or immediate delivery. 


R. A. OHLHORST 
454 Broome Street New York City 13 


3 Ft., 


| won't chip or peel. 
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WIRE... RATTAN... MACHE 


[Continued from page 43) 


Other animated displays will include clowns, 
elves, and Santa Claus. Old King Cole's 
“universal animation” series, inaugurated 
last year, will be enlarged in scope. “We 
feel this is the first really new conception 
in the animated display field — a basic 
mechanical unit upon which different dis- 
plays may be interchanged,” states John M. 
Worthington, vice-president. “It offers 
year-round animation at a fraction of the 
usual cost. At present we have 15 displays 
available for use on the basic unit, ranging 
from Valentine's Day to Christmas.” The 
rabbit on the egg pictured here is an ex- 
ample of this “universal animation” group. 
is the title of the 7-foot, 
full-round figure by Craftmasters, available 
from Visual Merchandising Displays, Inc., 
715 Fifth New York City. The 
drapery is plaster-dipped, and the decora- 
tion is of manzanita and ferns. Jewel 
adorn the figure. 


“Man in Gray” 


avenue, 


clusters 
While 


actually 


resembling wire in their technique, 
the smart cupids, hearts, rabbits, 
fish and other novelties by R. J. Patterson, 
608 Thirteenth street, Alexandria, La., are 
of gleaming “Plexiglas”. Patterson recom- 
mends unusual display treatments with these 
figures by suspending, for example, the 
winged heart and cupid from fine black 
wire or linen thread coupled to an aluminum 
rod mounted on the shaft of an upside- 
down turntable affixed to the window ceiling 
so that the figures rotate in mid-air. <A 
similar suggestion is for the fish to be 
likewise attached to an aluminum frame 
hidden behind the valance, so that they 
circle behind cellophane “water” in front 
of them. 


"“Linkrusta’’ Wall Covering 
Re-Introduced to U. S. 

“Linkrusta,” a tri-dimensional wall cover- 
for window and interior display, back- 
grounds, and cabinets, is being brought back 
to this country for the first time since the 
Wall Trends, Inc., exclusive dis- 
the United States and Canada. 
The 16 distinctive patterns and 20 colors 
that comprise the “Linkrusta” collection in- 


war by 


| clude authentic reproductions in the third 


dimension of brick, fieldstone, wicker weave, 
wood bark and burlap. 

Applied as quickly and easily as wall- 
paper, “Linkrusta” is pliable and easy to 
handle when new. In aging, however, it 
durable, structural part of the 
surface to which it is applied. Practically 
takes an exceptional 
amount of rubbing, scuffing and other pun- 


| ishment without damage to its textured sur- 


face. When soiled, it can be scrubbed clean. 


For a change of color “Linkrusta” can be 


quickly painted over with any good oil base 
| paint. 
| position, 


Due to the material’s plastic com- 
sticks to it naturally and 
Special effects can be 
obtained by glazing, hand rubbing, staining 
and roller printing. Complete directions 
and sample swatches are available from Wall 
Trends, Inc., 390 Rockaway avenue, Brook 


lyn 12, 


paint 
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Moldkraft Products Announces 
“Plastic Bath" 


Moldkraft Products, Inc., Van Nuys, Calif., 


has announced its latest product, “Plastic 


sath.” This is a newly developed 
remover and cleaner for all types of plastic 
material. Sold in a_ highly 
form, it is mixed with water in a ratio of 
one to 1,000 and provides an easy method of 
cleaning and de-staticizing plastic. Articles 
to be cleaned are merely dipped in the solu- 
tion and then allowed to dry without any 
rubbing, rinsing or polishing. 
said to remove all dust and dirt and leave 
the plastic with a 
finish and completely static-free. 
ounce bottle provides enough “Plastic Bath” 
to make 30 gallons of the solution. 
Brochure Available 

On "Scribble Sculpture” 


static | 


concentrated | 


One dip is | 


lustrous, dust-repellent | 
One 4- | 


D. G. Williams, Inc., 498 Seventh avenue, | 


New York City 18, has prepared a colorful 
brochure describing and illustrating “Scribble 
Sculpture” forms, ornamental frames, 
players and properties of “Celastic.” 
booklet will be sent free on request. 


Collier Succeeds Mann 
At Berkson's 


Following the resignation of Franklin W. 
Mann, who will devote his time to his own 


business, George Collier has joined Berkson’s, | 


Kansas City, Mo., as display manager. He 
had been with Farrar’s and at one time was 
in charge of display for Emery, Bird, Thayer 
Company. 


Change Of Location 
For Los Angeles Firm 


dis- | 


The | 


| 
Louis Stutz, display materials and equip- | 


ment, has moved to 406 South 
Los Angeles 13. 


Detroit Club's Party 
Well Attended 

The annual Christmas party of the Detroit 
Display Club was held on December 20 at 
the Hotel Statler and was well 
Refreshments, door prizes, and entertainment 
of a holiday nature were the order of the day. 
Godchaux, Baton Rouge, 
Names Knopp 


Main street, | 


attended. | 


Previously with Rosenfield’s, Jack Knopp is | 


now in charge cf display 
Baton Rouge, La. 


Macaluso Returns 

To The Road 
Following a lengthy 

his recent illness, A. Macaluso will return 

to the road to make the spring trip for Cook 

& Meier, Inc., Chicago. Mrs. Macaluso will 

accompany him. 


convalescence 


Haecker Addresses 
Sales Executives 


Carl V. Haecker, merchandise display 
manager of RCA-Victor, Camden, N. J., was 
the featured speaker at a meeting of the 


Sales Executives 
His topic was “A Capsule for 


Cincinnati 
December 14. 
Successful Selling.” 


for Godchaux’s, | 


from 


Council on | 
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FOODS FOR PERMANENT DISPLAYS 
ATTRACTIVE AND EFFECTIVE 
THEY REALLY LOOK GOOD ENOUGH TO EAT 





HUNDEDS OF ITEMS — Cooked Meats and Fish—Fresh Meats and Fish—Fresh Fruits and 
Vegetables—Dairy Products—Hors D'oeuvres and Canapes—ice Cream—Bakery Goods—Blue 
They are sanitary, avoid waste and do not deteriorate. 


SEND FOR CATALOG No. 7 


THE IMITATION FOOD DISPLAY CO. 


Plates. 


107 LAWRENCE STREET 
BROOKLYN |, N. Y. 








Fabulous Christmas Snow Spray... 


NOW ...in ALL 


COLORS 


Pastel and Iridescent Shades 


New, improved scientific formulation... 


IN COLORS. 





Generous 12 ounce aerosol 
self-spray dispenser 


surface. 


; Self-Spray Products, Inc. 


50 BROAD STREET, NEW YORK 4, N. Y. 


Adheres perfectly to any 
Retains its crystal brilliancy. 


Write or call for details 


Phone: WHitehall 3-0580 














USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 





| lines 


| 56 W. 36th ST. 


EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 
Produce display effects impossible with regular 
of display flowers. Unsurpassed beauty. 


Tremendous Varieties in Stock 
MILTON S. AHRENS, INC. 


Importers — Mfgs. — Exporters 
NEW YORE 18, WN. Y. 
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ILLUMINATE 


YOUR DISPLAYS 
with 


NOEL FLOWER-LITES | 


NOEL FLOWER-LITES combine the 
natural beauty of flowers with the 
dynamic attraction of lights. 


Miniature steady or blinking bulbs 
built inside the flowers create a soft 
glow which dramatizes the life-like 
coloring and texture of flowers, 
sprays, vines or any special floral 
arrangements. 


Noel Flower-Lites are as dramatic as 
a stage setting. They can convey 
the story of a gala festive occasion 
or can be used for outdoor scenes to 
create an impression of strong sun- 
shine. They enhance the appearance 
of any display in every season. 


Flowers complete with wiring and 
bulbs. Operate on 120 volt AC or 
DC without transformer. 


Write for complete information 


4 NOEL + 


MANUFACTURING COMPANY 
1675 J Third Avenue New York 28, N. Y. 


Manufacturers of Noel Blinker*Lites, 
Spark-Lites, Glo-Lites, Twinkle-Lites 


DS PeA Yo NEO RS 


"Zippo" Guarantees 
Its Displays 


Zippo Manufacturing Company, Bradford, | 
Pa., announces a guarantee on its new white | 


oak display. Dealers who purchase this 
display are told, “Your display is guaran- 
teed against damage in shipment. If your 
display is damaged, fill out the attached 
label with your address, place it on the box 
over the old label, and return to the con- 
cern in Providence, R. I. who manufactured 
these new displays (express collect).” The 
return guarantee slip tells the dealer he will 
receive a new display promptly. 

The guarantee, which is placed on the 
back of the display, contains a quick sum- 
mary of all the selling features of a “Zippo” 
lighter, and a price list. This makes it 
for the clerk behind the counter to 
merchandise the lighter. 

The new Zippo display piece is created to 
instant buyer appeal at the retail 
counter. 


easy 


cause 


CHICAGO DISPLAYS 


[Continued from page 53) 


Recent windows 


Carson 


feeling Wabash avenue 
(which Pirie Scott & Co. 
for homefurnishings) were typical of how 
Clement director of display, 
achieved this goal and combined continuity 
with a human interest The photo- 
graph is of one of the bank treated as little 
just back of the glass. The 
Provincial setting brings into focus a wide 
range of small items, as glimpsed through a 
shop window. In the that 
comprised a cross-section of home furnish- 


reserves 
Bradley, 
story. 


shops set 


six windows 
ings, mannequins were identically dressed as 
if the same shopper were making selections 
to dress up her home for the holidays. In 
the last the exhausted 
stretched out on 


scene shopper was 


her own comfortable sofa, 
surrounded by many of her purchases. 
Baskin’s employed a scintillating Christ- 


mas tree designed as a chandelier to in- 
knit for the 
The tree was styled from a trunk 
that out to hold 


tapers, ropes of metallic beads 


fluence shoppers to “Choose a 
lites 

with 
lighted white 
and 


many arms re ached 
around 


branches 


swagged in 
portion 
com] letely 


prisms, profusion 
The upper 
covered with 
green and gold, and topped 
with swags of beads and a taper finial. Star- 
gold 
and the open-back window 
white curtain shot 
Fred Rude, display man- 
supplied a homey 


the central 


were preserved 


holly in olive 


bursts in green and were suspended 


from the ceiling 


] 


closed with a 


with gold threads 


filmy 


feeling to the glam- 
a seated mannequin 
engaged in untying the gayly wrapped green 
and gold packages placed around the tree. 
(Photograph by courtesy of Fred Kuehn.) 

Shoes for dress occasions acquired a holi- 
Goldblatt Brothers 
the ingenuity of J 


ager, 


orous display unit by 


day mood at through 
Boghosse, display man- 
ager \ two-panel gilded screen with cut- 
filled in with metallic paper 

mannequin. Rough-textured 


of beige was swagged across the back- 


out sections 
silhouetted a 
fabric 
ground and entwined through the screen, the 
fabric repeated as covering for leaves cut 
from plywood and used as step-up plateaus 


for the featured merchandise. 
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When in New York 
Visit 
“The House of Naturals” 


for 
TROPICA™ 


EAST 
sPRING 
and 


SUMMER 
Items 


Write for Price List 


ARTS «wFLOWERS® 


DISPLAYS, INC. 


Manufacturers @ @ Creotors 


43 W. 56th St., near 5th Ave. 
New York City 19, N. Y. 


*U. S. Reg. Trade Mark. 


Importers 











GDM FLEXI-TURN 


World's Most Flexible 
Turntable for TV 


LOOK AT THESE FEATURES! 


@ Runs at any speed from | to 20 RPM. 

@ Clockwise or counterclockwise. 

@ Instantly reversible 

@ By remote control can start, accelerate, 
reverse, oscillate, slow down, stop on 
dime. 

@ Speed can be doubled or halved .. - 
with flick of a switch 

@ Carries up to 200 pounds, centered, on 
18" disc 

@ Cost—$250. Delivery 4 to 6 weeks 


GALE DOROTHEA 
Elmhurst, Long Island, N. Y. 
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ELECTRICAL EQUIPMENT 
LContinued from page 66] 


tion, 111 Water street, Brooklyn, to round 
out the firm’s line of display lighting lamps, 
fixtures, and accessories. This is a versatile 
all-angle spotlight for window displays, 
showcases, shadow-boxes, and other high- 
lighting jobs. The unit is instantly adjust- 
able to any angle and maintains its focused 
position. It is made of one-piece aluminum 
with a permanent satin finish and will 
accommodate a PAR-38 spot, flood or color- 
beam reflector lamp. “Focalite” rests on 
a flocked tripod base that will not scratch. 

From International Register Company, 
2620 West Washington boulevard, Chicago 
— maker of the “Cutawl” machine — comes 
a new line of “Inter-Matic” time switches 
for use in the automatic control of display 
lighting. Included are single pole, double 
pole, and double throw motels. These are 
heavy-duty, 35-ampere switches approved by 
the Underwriters Laboratories. Installation 
is quick and setting is easy; once set, the 
time switches need no further attention 
such as winding, oiling, or adjusting. 

The final illustration is of an all-angle 
‘Gimbalite” spotlight by Alexander-Tagg 
Industries, Inc., Hatboro, Pa. It can be 
placed at any angle without adjusting screws 
— 360 degrees on the horizontal plane and 
230 on the vertical. Finished a_ neutral 
crackle, it can be painted on the job to 
blend with the display color scheme. The 
“Gimbalite” uses PAR-38, R-40, or R-30 
lamps. 


Laverne Originals Opens 
Los Angeles Showroom 

With the opening in December of its 
arresting new showroom at 112 North 


Robertson boulevard, Los Angeles, Laverne | 


Originals brings for the first time to 
southern California its complete “modern 
museum collection” of contemporary papers, 
fabrics, furniture and accessories that have 
won national and international recognition 

The Los Angeles display center, conceived 
and executed by California designers John 
Follis and Rex Goode, represents the latest 
expression of the company’s new program of 
establishing fully equipped showrooms in the 
major metropolitan areas of the United 
States so that the entire new Laverne lines 
may be presented simultaneously throughout 
the country; a San Francisco showroom was 
opened recently in the Western Merchandise 
Mart and new and enlarged New York City 


headquarters will open in January at 160 | 


East 57th street. Erwine Laverne, founder 
and with his wife, Estelle Laverne, chief 
designers of the firm that bears their name, 
announced that regional showings will here- 
after be held on the same days in all three 
cities. Harold W. Davies will act as rep- 
resentative of Laverne Originals in the 
southern California area 

Tourin Joins Bendel’s 

As Assistant 


Formerly with the display department 


of B. Altman & Co., New York City, 


William H. Tourin has ‘joined Henry 
Bendel’s, of the same city, as first assistant 
to John Robert Cobb, display director. 
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THE SIGNPRESS” 322.2 

POSTER MACHINE 

FEATURING: SPEED . . . SIMPLICITY . . . LOW OPERATING COST 
... LONG LIFE 


Used for over eighteen years by leading national chains. Many have from 50 to 500 or more in use. 
MADE IN THREE SIZES . . . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 








Old Fashioned 





ASSORTED FLAVORS 





DISPLAY EQUIPMENT CO. 


BOX A-144 ADRIAN, MICH. 


SPRING - EASTER - SUMMER 


New colorful scatter items, floor coverings, papier mache, 














background coverings, background panels, all in one catalog 


that’s yours for the asking. 


ANKERUM MANUFACTURING CO. 


S.E. COR. 19th & ARCH PHILADELPHIA 3, PA. 














UPSON 


CUT-OUT LETTER 
Alphabets 


IN 3 STANDARD FONTS 
UPSON cut-out letters are thick, sturdily 
made. Perfectly, smoothly cut. They come in 


a natural ivory finish—ready for attachment. 
Mail coupon for complete details 


THE UPSON COMranYr 

8201 Upson Point, Lockport, New York 

Mail samples and descriptive literature on Upson 
cut-out letter alphabets. 

NAME. 

FIRM NAME_ 

ADDRESS__ 


Also special cut-outs and trade names 
produced for quantity orders 
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Prepare for Earter 
Sales Hou! 
ORDER A SET OF THESE 
FASHION-RIGHT HEADS TODAY! 


Styled right... Sized right to display the 
newest fashions in hats... Beautifully 
colored by hand in a variety of make- 
ups over soft feminine flesh-tones. 
Heads can be used on uprights if desired. 


a & 
$325 individually packed 


your choice of six models F.0.8. FACTORY 


each ST. LOUIS, MO 


ART R. COHEN COMPANY 


810 PENN AVENUE PITTSBURGH, PENNSYLVANIA 





NEW! ORIGINAL! TRAFFIC STOPPERS for SPRING SHOPPERS 


LI'L BLACK SHEEP... GAMBOLING LAMBS 


CHIP-PROOF . . . FULL-ROUND .. . 3-DIMENSIONAL . . . HARD RUBBER 


Perfect for 
Spring 
Trims... 
windows or in- 
teriors . yet 
so versatile, they 
can be used 
the year ‘round. 


@ Fashions 

@ Women's 
Wear 

@ Children's 

@ Woolens 

@ White 
Goods 

@ Fabrics 

@ Blankets 

@ Sales 





No. 601 ‘'Blackie'’ No. 602 ‘‘Toots'' No. 603 ‘Butch’ 
22"' tall, 22'' long, 23"' tall, 23°’ long, 30°’ tall, 30°’ long, w 

12" wide 6" wide 6"' wide RITE FOR 

(Approximate overall dimensions, tip to tip) PRICES AND 

PICTURES OF 


MOLD-CRAFT COMPANY) cre os 


PLAYS 
3729 NORTH PALMER STREET, MILWAUKEE 12, WISCONSIN 


























WINDOW DISPLAY OPPORTUNITY EXCHANGE 
M A T a R t A L ciemmeaniae por ‘Veeiee 


USED DISPLAY EQUIPMENT FOR 
BECKER SIGN SUPPLY CO. REPRESENTATIVES WANTED 


319-321 N. Paca St. Baltimore 1, Md. $3.00 Per Column Inch — CASH WITH ORDER 
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NEW YORK DISPLAYS 


[Continued from page 35) 


The tally-ho was outlined with snow- 
tipped holly and ornaments and generously 
laden with gift packages in the store’s cus- 
tomary bright blue gift wrappings. Metal 
frames on either side of the foreground 
of the display were each fitted with five clear 
glass shelves which in a restrained manner 
provided ample space for a visual presenta- 
tion of accessories—brightly colored scarfs, 
gloves, handbags and such, plus the blue- 
wrapped gift boxes. The frames, ornamented 
with holly, Christmas tree balls and_ bee- 
lights, all contributed to the gaiety of a 
hoped for white Christmas. 

A group of young swains, painted in black 
and white at the end of two lines of black 
and white chairs with red seats, looked 
expectant at the cheery legend used by 
Display Director Walter Hazeltine in the 
McCreery window: “Holidays are coming 
.. the Young will dance ‘til wee hours...” 

Each of the anticipating escorts sported a 
maroon carnation in his buttonhole. The 
flames of the candles on the black and white 
painted chandelier were applied copper foil. 
Streamers of red satin ribbon and yellow 
confetti brought the eye down to the fore- 
ground and the various combinations of 
fashions: Black velvet bodice with black 
lace over pink; black velvet bodice with 
pink printed in black, and an all-black velvet 
dress with its accompanying white muff. 
The plattorm and ground for the drawing 
were in white, futher set off by black seam- 
less paper backwalls. 

Atop an antiqued gold pedestal and wear- 
ing a subtle wink, a black beret and an 
elaborate large gold key ring, a white fibre- 
glass cherub set off a chain of 18 hostess 
costumes in a series of six windows at 
Saks-Fifth Avenue. “Sophie’s Home ties— 
gala Dinner-at-Home Costumes—Negligee 
Salon” read the legend. 

The “Home ties” were imaginatively de 
veloped by Display Director Sidney Ring 
through the cherub holding a plastic chain 
with large links, the chain running the length 
of the bank of windows and picked up 
bracelet fashion by each hostess. The cherry 
red gown worn by the mannequin in the ac- 
companying illustration was combined with 
a sash of striped blue, red and gold velvet. 
\ deep blue at-home slipper and highly 
decorative costume jewelry were featured 
accessories in the foreground. 

In key with the true feeling of the Christ- 
mas season, an impressive and exquisitely 
executed tableau of life-size papier mache 
figures depicting the Nativity, Mary, The 
Christ Child and Joseph, attended by shep- 
herds and their flocks and surrounded by a 
host of angels, occupied a central window 
at Gertz, Jamaica, though only one view— 
as installed by Display Director Eric 
Daniels, appears in the accompanying illus- 
tration 

The three dimensional figures, were actual 
reproductions of the early Renaissance 
Flemish oil paintings as to color and mood 
very muted colors, with occasional gold 
and pinkish-gold highlights prevailing in 
the overall. 

The manger was done in the conception of 
early Renaissance to give the feeling of 
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stone rather than the rustic effect which is 
usually adhered to. Natural raffia was used 
to resemble the straw in the manger and 
surrounding area. The star over the manger 
was in gold papier mache and in execution 
continued the technique of the early Flemish 
paintings. 

The window copy, a Biblical quotation 
from the Old Testament, was handlettered 
on parchment with the suggestion of music 
in the staff and notes conforming with the 
period. Two months of worthy research 
was devoted to making the tableau. 

At Bonwit Teller’s, Display Director Gene 
Moore created delightful window themes 
centered around some real, some fictitious 
scenes from the store’s “721 Club’—the ex- 
clusive and original Yule-tide shopping 
center for men. 

Presented with sly humor and gusto, the 
series opened with the message reading, 
“Leave it to the Ange!s in our 721 Club’ 
showing a man with a shopping list about 
10 feet long. Assisting him with his over- 
whelming job was an angelic salesgirl, com- 
plete with wings and a shining halo. Further 
along the subject of a display showed a 
harassed husband armed with a life-size 
pencil outline of his wife on deep pink paper 
However, Bonwit’s overcame this masculine 
problem by having, on “Ladies Day” which 
marked the Club's opening this year, the 
women to fill in confidential information 
cards—noting sizes, color preferences and 
“special desires”’—which accounted for the 
window copy reading, “But we have her 
number in Bonwit’s 721 Club files.” 

“Wolves in men’s clothing . . . welcome to 
our 721 Club” portrayed a male shopper in 
woli’s head—ogling a model in a beautiful 
evening gown. Along the same vein was a 
window which featured a grinning 12-year- 


old boy — and a lovely model wearing a | 


glamorous nightgown with the window title, 
“A chip off the old block . .” “Never 
underestimate the power of Bonwit's 721 
Club” was proven by a male shopper who had 
been “knocked cold” by a whiff of some 
devastating perfume. Standing by in stunned 
horror was the salesgirl who had adminis- 
tered the sniff. The last of the bank of 
eight windows, actually summed up the aim 
of the “721 Club,” showing a young man 
disguised with a Santa Claus beard stuffing 
a Christmas stocking to the brim. 

The floor in all of the windows was a 
plain, white felt. The Christmas color was 
carried out in the packaging as well as in 
the glittering, feminine accessory items— 
ranging from jeweled sweaters, lingerie, 


rhinestone or goldtrimmed leather belts, | 


handbags, jewelry, perfume, and gloves 


Change Of Address 
For Display Guild 

Bernard Rosenberg makes known the re 
moval of The Display Guild to larger and 
more convenient quarters at 41 North 
Seventh street, Philadelphia. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 








CPIisrray WORE o 


Peg-Board is ideal for displaying a wide variety of small merchandise. In the illustration above, 
Peg-Board is used as a permanent wall installation in the Knife Department of the Southtown branch of 
Famous-Barr Co., a May Company affiliate in St. Louis. Displays such as this one can be quickly 
and easily changed for special promotions and sales and when you wish to display new and different 
merchandise 


Show More Merchandise to More People 
at Less Cost with PEG-BOARD 


You can show more merchandise to more people at less cost with Peg-Board than with any 
other panel or wall display fixture. Merchandise can be arranged on the board any way 
you wish—any arrangement, any combination of items—and it can be changed quickly. 

Furthermore, Peg-Board is simple and easy to use. As simple as the hook and eye, Peg- 
Board fixtures can be attached to the “board.” and in less time than it takes to tell about it. 
When you wish to change “Peg” arrangements, merely slip them into new positions . . . no 
tools required . . . nothing to go out of order . . . nothing to require replacement 

Peg-Board can be used with almost any merchandise you sell—in fact, any merchandise 
that can conceivably be hung or suspended. 

The Peg-Board you buy is a permanent investment. It can be repainted and used over 
and over again in various departments of your store. 

Peg-Board is available in sheets for use in constructing displayers and panels. Industrial 
architects are now specifying Peg-Board as permanent installations on walls of department 
and specialty stores. Three types of “board” and over forty “Peg” fixtures are available to 
hold a wide variety of merchandise. Only genuine Peg-Board offers such a wide variety of 
fixtures. 

Plan now to use Peg-Board in your displays. 


For Full Details and Prices, Write for New Broadside No. 21-D. 


GARRISON-WAGNER CO. 


2018 WASHINGTON AVENUE ST. LOUIS 3, MISSOURI 











USE THE THe EW “ PURNWA” 
OPPORTUNITY Battery-Moved Display Turntable 
E X Cc H A N Gc E No Wiring, No Winding, No Fire Hazards 
—, Paige nol Lge — two ordinary Flashlight 
° a rie ight, interrupted, a 
For any WANT AD purpose: WEEKS, with a well-contered lood of 65 Ibe. 7" 
POSITION WANTED diameter Entirely Metal made 
Color: GOLD 7.9 
POSITION VACANT bint im 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED HERTVY CO. 
62-41 Alderton Street 


R2go-Park, New York, N.Y. 
$3.00 Per Column Inch — CASH WITH ORDER Tel: ILlinois 7-8094 
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PLUG YOUR PRODUCTS 
AT THE POINT 
OF SALE 


with the amazing 


TEL-A-STORY 


Automatic Slide Projector... 

Your Constant Salesman 

PROJECTS: Continuous series of sharp, clear 
6" x 9" pictures that stand out in well lighted 
rooms. 

CAPACITY: Twelve 35mm (2" x 2") slides, color 
or black and white. Pictures hold 6 seconds 
before moving. 

CONTINUOUS: Troublefree operation 24 hours 
a day, noiseless, dependable as an electric clock. 
115v, 50-60 cy. A.C. 

PORTABLE: Compact, 7%" x 10" x 20", 12 Ibs. 


$99.50 FULLY GUARANTEED 


TEL-A-STORY, Inc. 


517 MAIN ST. * DAVENPORT, IOWA 


You Need 








Signs for every purpose 

- quickly and economi- 
cally produced from 
attractive Barron Styrene 
Letters. 

Call your jobber or write 
today for FREE illustrated 
catalog *236-A and sam- 
ples. 


Y 
© : 
Sign it with BARROW 
STYRENE LETTERS 


J. E. BARRON & ASSOCIATES 
110 Power Bidg. °® Cincinnati 2, Ohio 





DI SPEAY WOR 1-0 


JANUARY, 1927 
John Honold, display manager of the 
Bonwit Teller & Co. store in Philadelphia, 
| sailed for a visit of six weeks in England, 
| France, Germany and Austria. 

The Dayton, Ohio Association of Display 
| Men elected Everett Quintrell, Elder & 
| Johnston, to the presidency. Other officers 
| were R. L. Myers, Metropolitan Company, 
vice-president; Joe Vent, Rike-Kumler Com- 
pany, secretary-treasurer, and W, A, Barber, 
Charles Andress, Frank Schnebly and F. O. 
Glander as members of the advisory board. 

L. M. Babb, display manager for the Paris 
Dry Company, Great Falls, Mont., 
resigned in order to take a similar position 
with Strain Brothers, Helena 

Jerome Jaffrey, Jaffrey Display Service, 
president of the New York 


Goods 


was elected 


JANUARY, 1952 


Metropolitan Display Mens Club. J. North- 
rup, The McCormick Store, Brooklyn, was 
named vice-president, Jack Chord, J. C. 
Penney Company, secretary, and Walter 
Wehner, Brill Brothers, treasurer. 

George H. succeeded S. E. Favor 
as display manager of Porteous, Mitchell & 
Braun, Portland, Me. 

Jack Cameron, Harris-Emery Company, 
Des Moines, was one of the prize winners 
in a display sponsored by the F. 
Mayer Shoe Company. 

Lawrence McArdle resigned his position 
with The Ames Company, Cleveland, and 
returned to New York City. 

The new “Down-In-Dixie” Association was 
headed by Joe Bronsing, Bry-Block Com- 
pany, Memphis; Ed Harris-Hahle 
Company, Houston, was first vice-president, 
and other were John C. Mackey, 


Cate 


contest 


Rise, 


officers ; 
M. Rich & Co., Atlanta, second vice-presi- 
dent; Mortin Hoffstadt, Peoples Store, 
Charleston, third vice-president, and William 
D. King, Sarnoff-Irving Company, Memphis, 
secretary-treasurer. 


Lowell Sheldon succeeded V. C. Swanson 
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DISPLAY DIRECTOR - BARKER BROTHERS - LOS ANGELES 


Paion To THE WAR, LAMBERT WAS FASHION 
AND COSTUME DESIGNER FOR MAJOR MOTION 
PICTURE STUDIOS, INCLUDING TWENTIETH 
CENTURY-FOX AND PARAMOUNT. 


§ ( (FOR BARKER'S 10 VEARS AGO, 
P. K/ FINDING THE TRANSITION FROM 
_ STUDIO WORK TO DISPLAY EASY 
BECAUSE BOTH INVOLVE BASIC 
PRINCIPLES OF ART, DRAMA 
AND COLOR. 


TENNIS AND SWIMMING ARE 
HIS FAVORITE SPORTS. HE 
ENJOYS GARDENING(ESPECIALLY 
TUBEROUS BEGONIAS), PENCIL 
SKETCHING (OLD HOUSES BEING 
A FAVORITE SUBJECT) AND 
CARPENTRY WORK ABOUT His 


x 
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FOR FASTER, EASIER 
CUTOUT WORK 


Use the 
KIO 
CUTAWL 


@ Cuts designs to any size 
@ No holes to bore 
@ Simple to operate 
@ Portable 
Write for FREE Catalog! 
International Register Co. 


2622 W. WASHINGTON BLVD. 
DEPT. 12-W, CHICAGO 12, ILL. 





Elastic Petal Top Wigs 


Trade Mark) 


Designed with rubber or buckram foundation 
and adjustable steel band to insure permanent 
fit. Guaranteed workmanship, backed by years 


of experience. Efficient service. Sold only 
through jobbers. 
Jobbers: Several good territories 


still open. Write for details. 


NU-SHOW DISPLAYS, INC. 


97 Sixth Ave., BArclay 7-8974, New York City 13 . , 
| Conference held in London last July. 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
+ 
$3.00 Per Column Inch — CASH WITH ORDER 











| York 
; Company, 
| Blach’s, 


was 
| Wis., Displaymen’s Club. 





| the thirteenth 





| point-of-purchase display 


| de Ww 
| counter 











DISPLAY WORLD 


as display manager for Letter’s, lowa City. 
JANUARY, 1942 

F. A. Rhoads, formerly of Indianapolis, 
became display supervisor for the Electric 
Power Board, Chattanooga. 

First prize in a Christmas display contest 
sponsored by Men’s Apparel Reporter was 
won by Les Blei, Nebraska Clothing Com- 
pany, Omaha, with Alois Fabry, Jr., Wal- 
lach’s, New York City, placing 
Third place went to Arthur Gray, Lanburgh 
& Brother, Washington. Other winners 
were Dana O’Clare, Lord & Taylor, New 
City; Guy Malloy, Neiman-Marcus 

Dallas, and R. B. 
Birmingham 
James Huxford, H. C. Prange Company, 
president of the Green Bay, 


second. 


elected 


Dalton Porter became display manager for 
Abdalla’s, New Iberia, La. 

Succeeding Claude Adams, who joined 
Elizabeth, N. J., Paul B. Philips 
became display manager for Street’s, Okla- 
homa City 

Clinton Clark, The Store, 
named president of the Milwaukee Display 
Club, assisted by Ed Wussow, Schuster’s, 
first vice-president; Walter Vanselow, Sears, 
Roebuck & Co., second vice-president; Wil- 
liam Owens, Smartwear-Emma Lange, Inc., 
secretary, and John Schaleger, Schuster’s, 
treasurer. 

Frank Malehorn was 
manager for Mayer's 
3altimore. 

Ernest FE. Kimball, display manager for 
the C. C. Anderson Store, Ogden, Utah, re 
joined the Auerbach Company, Salt Lake 


Fishman’s, 


soston was 


display 
Store, 


appointed 
Department 


| City, in a similar position. 


"Julie’’ Teich Addresses 
Sales Conference 

Featured speaker at the joint meeting of 
annual New England Sales 
Management Conference and the thirtieth 
annual Sales Rally sponsored by the Boston 
president of Superior Displays, Inc., 
same city. His topic was “Professional In- 
stallation.” The session was held on January 
11 at the Hotel Statler. 

“Julie,” who was a visitor to DISPLAY 
WORLD’s_ headquarters in Cincinnati this 
month, switched from a law career to 
and has worked 
consistently during the past 24 vears for the 


recognition of this medium. He is author 


| of numerous articles and has addressed many 


sales and advertising groups. He 


was a 
featured speaker at the World Advertising 


| Point-Of-Purchase Material 
| To Receive Awards 


The second national competition and ex- 


hibit of merchandising material produced by 


| offset-lithography will be held by the Lithog- 
| raphers National Association in Chicago this 


March. Included in the classifications are 


| flat-plane window displays, multi-plane win 


motion displays, 
floor 


Details 


displays, lignt and 
merchandisers and 
window 


displays, 


merchandisers, and cards. 


| may be had from the LNA at 420 Lexington 


avenue, New York City 17. 


Schoenman, | 


| ¥ 5314"x8 Yds., 50 Yds., 250 Yds. © 
iw < 
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-—NEW———NEW——_NEW— 


NEW 


Effects on J 
SUNFAST SEAMLESS = 
Display Paper 


Created and Designed by 
GUSTAVE RUBNER 





- 
< 


/ @ 
“PRIMITIVE WOODGRAINS" 


Broadloom Carpets "Floorloom" 
Modern and Floral Designs 


GROOVE GRAINS 


In the New Width 
107" (x 8 Yds.) 





> Above are companion lines to: < 


|Z 107" Sunfast Display Paper < 


Chamber of Commerce was Julius R. Teich, | 
of the | 


| 
Available exclusively through 
display jobbers. 


Write for New 1952 Comprehensive 
Sample Swatch Book. 


TEmpleton 8-3720 














DISPLAY WORLD JANUARY, 1952 


UNUSUAL 
Natural Cured 

DESERT — MOUNTAIN 

DEEP SEA — ORIENTAL 


Cc" Woods and Foliages 





: : ; FOR 
In the rush of several trips out of town THE DISPLAY TRADE 


during the fall months, I neglected to write : 
you as | intended to much sooner and com- Illustrated list on request 


pliment you on your wonderful editorial “MAK AMING” 


hich appeared « age 52 of r Sep- ° 
which mppeared m page 3 of your ep Box 389 Colton, Calif. 
tember, 1951, issue, entitled “Just How 


Wrong Can You Get?” | 
We read the article in Grey Matter and it 


certainly was filled with a lot of declara RUSTIC DISPLAYS i POLES 


lhe Complete 
tions for which there was no reasonable 


00 or vide » given. I certainly is S Ss 
Q U A L [ T Y ie ‘hes yateags 9a sc saaiaialince a le LAB — BRANCHES — BARK 
in the number of counter displays, floor dis- CEDAR ETC. BIRCH 


) lays, and in fact all types of displays 
line of inside the retail outlets in many fields, but 
it does not follow that because interior dis- RUSTIC “PARKCRAFT" 
p L A 5 T | ( plays have increased in number window dis- | 
plays have become less effective. In fact FURNITURE 
DISPLAY FIXTURES they are becoming more and more a factor 
in increasing sales of merchandise, and we COMPANY, INC. 


Over 500 Stock Units have continuing evidence of this all the 
time Phones: 9-6479 or 9-6103, Williamstown, N. J. 

















We decided to ignore the article, which | 


L U b) T R A * C | T E didn’t have very large circulation, unless 


some of the publications devoted space to it dieeien aad 
INDU S TRIES ’ INC. We were quite happy when you gave the Comprehensive course in 
, author of the article a very intelligent and 
249 W. 34th St. York City 1 ere ee i 
ators Ter ny detailed answer in your editorial. — King WINDOW DISPLAY 
Gould, executive director, Point-Of-Purchase and INTERIOR DESIGN 
Advertising Institute, Inc., New York City. and DECORATION 


? at the Whitman School 


Leads to interesting positions with good 








GENERAL DISPLAY CORPORATION Ses ee 
Enclosed find check for $4 for another 
year’s subscription to your very valuable 
DISPLAY WORLD. | think it the most wag My so — denaey se Eee 
valuable magazine on the market CLASSES NOW FORMING og: 
Before coming South ten years ago I was 


in New York City for 25 years . . . was 170 RIVERSIDE DRIVE, at 89th St. 


with R. H. Macy & Co. as feature display- New York City TRafalgar 3-1200 


man under Walter Allert 1912 to 1917 and | © GRDORD ORD ORD GRD GRD 


later went with the J. L. Hudson Company, 
of Detroit, under Charles Wendel 1 am 


enjoying myself in the “Sunshine State” and : WA B B I Ty S$ 
in business at the same time. Am very active j ; w I E Ss E 


in various clubs —member of Chamber 
Commerce and licensed in display and pho- p Shown: No. 120 head, 
tography in Bradenton and Manatee county. ¥ papier mache relief; 

[ am a good ambassador for DISPLAY 30" high 
WORLD... It's a pleasure to interest people $4.65 each 
in your magazine because you are doing so F.O.B. Houston 
much for the display profession and you | " sD ge oe one 

inch of " cracked 


For the finest in 
Artificial Folages 
Artificial Flowers 
Artificial Plants 
Display Accessories 


for department stores, specialty 
shops and chain stores. Be sure 
to see or call: 








GENERAL DISPLAY CORPORATION e 
NOILVYOdYOD AVIdSIG TVYINIO © 


Manuupaclirors. &.. 
: ire battling in your columns every 

Flowers-Foliage the way for the betterment of display. All : WILLIAM WIESE 

display should appreciate what you are doing ws STUDIO 


the displaymen.— James P. Northrop, , 7014 Garden Street 





lisplay consultant, Bradenton, Fla Houston 17, Texas 
WA 070 





I felt immensely gratified to receive yours 


of December 6, followed by the gold medal 
CHROME METAL 


awarded to me in your International Display 


Contest MOLDINGS and FRAMES 


The great honor of being the first Cana- for every disp.ay and 
dian displayman to receive this monthly decorative need 
award in 1951 is reflected upon the store 199 popular designs — durable, 


which I represent and therefore, in the name nen-ternishing. 
: ined : Se Write for style folder. 
of the Syndicat de Quebec and my own I Jaber ineubiies iavtlad, 


wish to express our sincerest thanks.—J. IRVING BERLIN & CO. 
Thomas Fortin, Le Syndicat de Quebec Ltee., 719 Eighth Avenue @ New York 19, N. Y. 
GENERAL DISPLAY CORPORATION e Quebec 





CORPORATION 
140 WEST FOURTH ST. 


Cincinnati 2, Ohio 


HOME OFFICE - FACTORY 





Visit our beautiful showroom and 
7 story building where our line is 
designed and manufactured. 


NOILVYOdYOD AVIdSIG 1VYINIO 
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¥ et / 
@ CHANGEABLE PINBAK 


e@ SANBAK — GLUE ON 
@ CHANGEABLE TRAKK 


MITTEN 
DISPLAY LETTERS 


2 West 46th St., New York 
or Redlands, California 
Dept. DI2 











Demand the Oldest Name 
in Electric Turntables! 


0to-Sho 


ELECTRIC TURNTABLES 


Your of top perf ROTO. 
SHO Electric Turntables are used by mer- 
chants throughout the world for trouble-free 
action displays. Sturdy steel construction, 
powerful A.C. motor permit load capacity up 
to 200 ibs. 18” table revolves 3 times a 
minute. Ceiling units and ROTO-WEEL for 
background displays also available .. . 
Build-up fixtures too. 





MODEL 

"712" for 
LIGHTED 
MOTION 


Two-way electric outle permits novel, self-con- 
tained lighting effects or operation of electrical 
devices while table turns. Will revolutionize your 
window trim! 


MODEL "A" 
ROTO - SHO 
Standard for the 
world! The action 
display-way to 
boost your sales. 


See your local jobber, or write us for complete 
catalog of ROTO-PRODUCTSI 


GENERAL DIE & STAMPING COMPANY 
Integrity Since 1919 
Dept. O, 262 Mott Street, New York 12, N. Y. 








DIES PLAY WORLD 


1952 Retailing Problems 
Forecast By Survey 


An all-out war on needless expense is in 
prospect for retailers in 1952, according to 
a membership survey of the National Re- 
tail Dry Goods Association appearing in 
“Stores,” official NRDGA _ publication, and 
completed under the direction of George Han- 
sen, association president. 


Looking ahead to spring 1952, a majority 
of the more than 400 department, chain and 
specialty stores participating in the survey 
anticipate higher volume. Only 16 per cent 
foresee sales under those of 1951. In contrast, 
34 per cent of the stores expect increases of 
1 to 5 per cent, and 23 per cent see voluine 
bettered by more than 5 per cent. 


Approximately one-third of the contributing 
retailers were department stores with annual 
sales of less than two million dollars. An 
equal number were department and chain 
stores with volumes ranging between 2 and 
20 million dollars, and the remainder were 
specialty shops. Each group cited soft lines 
as having especially good prospects for the 
year ahead, with a particularly bright volume 
outlook forecast in women’s fashion lines 


With only a few exceptions, all stores in 
the survey reported a major 1952 aim to 
lower inventories, with the larger stores 
unanimous in this determination. Typical in- 
ventory planning is for a reduction of 10 
per cent from spring of 1951 


In spite of anticipated increases in volume 
and the forecast for stable prices, the nation’s 
retailers foresee serious threats to the profit 
picture for 1952. The NRDGA survey shows 
that the greatest percentage of stores, 77 per 
cent, named higher taxes.as the major factor 
in the poor profit outlook. 
per cent said that higher overhead expenses 
would be responsible for profit decline, and 
higher payroll expenses were given as a 
reason by 72 per cent of the stores included 
in the survey. Other causes which are thought 


Seventy-three 


will be responsible for lowered proft are 
price controls, customer price resistance, in 
adequate volume, higher advertising costs, 
possibility of falling prices, lower collections, 
and increased bad debt losses 


The NRDGA survey indicates a heightened 
and continued attention to the expense prob- 
lem In this connection the contributing 
retailers report that control of rising ex 
penses will be a major part of retail planning 
in the months ahead 


In reply to a query included in the NRDGA 
survey on what steps will be taken to in 
crease volume in 1952, a majority percentage 
of the reporting stores revealed their com 
mon conviction that higher sales would be 
realized in those stores which offer top values 
to their customers. Seventy-eight per cent 
of the contributors named “seeking better 
values” as the key to increased volume in 
1952. Second emphasis was given to stepping 
up promotional efforts. “Offering more com 
plete assortments” was mentioned by 45 per 
cent, while 37 per cent said that volume 
might be expanded by developing assortment 
displays and self-selection fixtures. Other 
procedures to be followed for increasing sales 
were given as the promotion of credit facili- 
ties, lengthening store hours, and offering 
more customer services. 





STILL AVAILABLE 


Rubber hands at a CASH Bargain Price 


Buffed ready for finishing available 
with either male or female standard metal 
fittings mating arm fitting 35¢ each 
Order by style number and specify fitting 
desired. Per pair $3.00 F.O.B. our plant, 
NYC. Remittance with order or sent C.0.0 


CoO Ds PLAY MASTERS nc 


114 Worth St. New York City 13 








Miroflex 


Bends” 


DISPLAY GLAMOUR 


Sparkling Miroflex covers any surface .. . 
FLAT or CURVED. Use it for dramatic 
display effects in a hundred different ways. 
Consists of small cut mirrors firmly ad- 
hered to a strong cloth backing, available 
in numerous colors. Installation is quick, 
simple and low in cost. Miroflex cleans 
easily with a damp cloth. Use it for 
windows, ledges, columns, cases and spe- 
cial exhibits. Write today for samples 
and prices. 


MIROFLEX 
PRODUCTS CO., INC. 


(*Pat. U.S.A.) 








878 BROADWAY, NEW YORK CITY 3 
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OVERHEAD 
ROTARY 
DISPLAY UNIT 


BOX & EYELET 


@ Maxi- 
mum 
load 
5 Ibs. 

@!| RPM 

e@AC 
only 
110 
volts 

@ Shipped 
post- 
paid 


$10 


per unit 





5 lbs. 


A ceiling type 
revolving display 
unit — ideal for 
animating win- 
dow displays. 
Perfect for dress- 
es, hats, all types 
of merchandise; 
circular cards. 


Size: 
314" x 3%" x 2" 


JOBBER INQUIRIES INVITED 


ALBIN 


750 Avenue of the Americas 
New York City 10, N. Y. 


MACHINE 
co. 


INC. 


Aristocrat 
PRICE- MARKERS 


INTERCHANGEABLE 


SMART - DIGNIFIED 


FOR MORE SALES, DISPLAY YOUR PRICE 
WITH THESE BEAUTIFUL SOLID METAL 
NUMERALS IN BRIGHT POLISHED CHROME 
OR SATIN FINISH. USED BY THE MOST 


EXCLUSIVE STORES. 


DISPLAYING SMART 


ITEMS — MADE IN 1/4” - 5/16" - 1/2" ~ 1” 
HEIGHTS —160 PCS. PER SET—PACKED IN 


A COMPARTMENT BOX. 


COMBINATION 


MANUFACTURED BY 


64-74 WEST 23rd ST 


PRODUCTS CO 
NEW YORK 10, N.Y 


SELECT DEALERS AND SALESMEN WANTED 








WORLD 


Ideas 


DISPLAY 
De 


OR a fine travel display designed to 
F increase the good will for Humble 

Oil & Refining Company, Houston, Cecil 
Gill installed a window whose theme was 
“Texas . Vacation Land Extraordinary.” 
The words were in large cut-out letters 
across the background, the word “Texas” 
cut-out three- 
Across the 


being superimposed on a 
dimensional map of the state. 
lower part of the display six large photo- 
j were spread in 
The company’s 


graphs of Texas scenes 
motion picture film style 
map service was described by cut-out let- 
ters against a background of maps and 
travel folders 

For men’s footwear, Harry Lewis, 
Neiman-Marcus Company, Dallas, showed 
shoes and hose on vari-shaped 
cork-covered blocks, and 
green, and gray 


woe vd, 
covered in rust, 


natural 
panels 
felt 

; Clem Kieffer, Kleinhans Company, 
Buffalo, displayed men’s ties against a 
background slogan of “Today's Someone's 
Birthday !", carrying out the theme with a 
large rectangle bearing the signs of the 
zodiac. 

For Filene’s main floor Christmas 
setting of 1951, Lee Court threw arches 
across the aisles from one column to 
another, covering the arches with white spun 
glass, Christmas ornaments, and elves bear- 
ing Christmas packages. Centered on top 
of each arch was a large three-dimensional 
Santa Claus holding gifts aloft. 

. In Philadelphia, Lit Brothers’ marquee 
was given over to a giant Santa, sleigh 
and reindeer against a background of large 
fir trees. Tom Comerford is display di- 
rector, 

An unusual bank display was em- 
ployed by Parker O. Bullard, Home Savings 
sank, Boston, in an attempt to locate 
former depositors whose accounts had been 
inactive for 14 years and were in danger of 
being taken over by the state under the 
Abandoned Property act For the back- 
ground of the window a large full-color 
map of the Caribbean was used as sym- 
bolical of buried treasure. Before this was 
a large “treasure chest”, flanked by a sign 
explaining the purpose of the display. At 
right and left posters bearing the 
names of depositors who had forgotten or 


were 


abandoned their accounts. 

An excellent example of motion used 
with good taste to tell a merchandising 
story is seen in a display by Harold 
McLaren, The Bon Marche, Seattle. The 
subject was fur storage. As the window 
appeared at first, at the left was a manne- 
quin seated on a hassock, one hand resting 
on the lid of a large chest At the right 
and in a full-length shadow-box built into the 
background stood a fur-coated mannequin 
\bove the seated figure was an arrow let- 
tered: “Safe combination for your furs!” 
and pointing at the shadow-box. Then the 
seated mannequin raised the chest lid and as 
she did so, moths were seen fluttering about 
within the chest The light within the 
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forms of | 


Tp Stylists In, Wire 


Decorate Your Windows with 
Lacy Wire Displayers 
Choose this lacy, graceful setting for 
your travel or spring windows. Sturdily 
constructed of wire, this table and chair 
will add beauty to your display. 
Color: White; Choice of any color—10% extra 


LC-30 Chair—38'/2'' high, 22°' wide, 15" 
seat diameter $22.5) 


LT-20 Table—29"' high, 32°' table top 
diameter 


LC-30 and LT-30—Table and Chair 
Set both $41.50 


See Your Jobber or Contact: 


% Me CCG. 


5219 Centre Avenue, Pittsburgh 32, Pa. 














PICTURES 


FOR ALL DECORATIVE PURPOSES 


Suitable for framing, labels, plaques, 
tip ons for display and advertising. 
Sizes Up to 22" x 28" 
JOSEPH HOOVER & SONS CO. 


1270 Broadway New York City 











FLASHERS 


Force attention and increase 
advertising value to any display. 


REZELERS 
ELECTRIC COMPANY 


355 RIVER ROAD RIVER GROVE, ILL. 








DEKADHESE 


“The cement that grips before it sets” 


THE DECKER CORPORATION 
1222 Montrose Avenue, Philadelphia, Pa. 




















WHEN WRITING ADVERTISERS e 
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A NEW 


MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 














Get ahead—start with the 


MULTI-FIT 
WIG 


imitated .. . 
but never 
duplicated 


satisfaction unconditionally 
guaranteed 


MULTI-FIT WIG €O., Inc. 


35 West 36th St., New York 18, N.Y. 

















OtSPLAY WO 8 fe. 


| shadow-box went off and the front of the | 


space was then revealed as the door to a 


| large, closed storage vault. The final action | 


consisted of closing the chest lid, the dis- 
appearance of the vault door, and the re- | 
appearance of the mannequin within the | 
shadow-box. | 

. Out in Phoenix, Robert Custenborder, | 
of Goldwater's, showed millinery, gloves and 
footwear effectively in a window in which | 
no props at all were used with the excep- 
tion of a table, deck of cards, and three 
chairs. The chairs were placed at the table, 
a hat suspended over each chair as if worn 
by an invisible woman, the shoes were 
placed a pair before each chair, and the 
gloves rested on the table as if holding 
cards. 

... For a display of china as a suggested 
gift for brides, W. R. Murray, Cain-Sloan 
Company, Nashville, suspended sample place | 
settings on glass trays held at different | 
levels in the window and each picked out 
by spotlighting. A mannequin clad as a | 
bride stood in the center. 

Umbrellas are not particularly in- 
spiring as a display subject, but Emile 
Alline, Maison Blanche, New Orleans, came | 
up with a really fine window for this mer- 
chandise. The background was a simulated 
house front of dark green with light green 
cork bricks scattered in clusters on the 
wall. Grass mats covered the foreground. 
Upon a step before the door stood a man 
and woman under a raised umbrella, their | 
backs to the spectator. A solid row of 
umbrellas formed a “hedge” around the 
porch landing. Plastic raindrops were sus- 
pended from the ceiling. 


| Local Prize Awarded 
| To Towne & Co. 


Display windows at J. M. Towne & Co 
were judged the best in a contest sponsored 
for the Christmas season by the Caldwell, 
N. J., Chamber of Commerce. A certificate | 
of merit was presented to Howard Kitay, | 
Newark, who did the displays 


Zeppen-Field Business 
Sold To Familia 

The firm of W. M. Zeppen-Field Studios, 
923 North Cole avenue, Hollywood, has been 
sold by the Zeppen-Field estate to Joseph 
Familia. It will be operated under the name | 
Zeppen-Field Studios, Ine. 


Display Factors’ Daughter 
Is Engaged 

Mr. and Mrs. Lewis W. Cohn, of Display 
Products Company, Chicago, make known 
the engagement of their daughter, Sandra 
Ann, to Walter Becker, Miami Beach, Fla. 
Miss Cohn attended the University of Wis 
consin and is a junior at the Art Institute 
of Chicago. Her fiance attended DePaul 
university and is now serving in the armed 
forces, stationed at Fort Leonard Woods, | 
Missouri. } 
Henry Heads Display 
For New Saks Store 

Formerly with the Beverly Hills, Califor 
nia, store of Saks-Fifth Avenue, Jack Henry 
is now display director for the new store in 
San Francisco 








SPRING 


IS IN 


DISPLAY 


and to help you effect the 
finest in sales producing c's 
play, HAMBERGER he: 
everything you need in bright 
new colors for Spring and 
Summer. 


Make it a must to see 
HAMBERGER before you 
buy, and let his many years 
of experience help you with 
your problems. 


Be sure to visit the 
HAMBERGER showroom 
when in New York City. 


DAVID HAMBERGER, Inc. 


Display Decorations 


115 W. 3st St., New York City | 








SECRETS 
FOR 


DISPLAYMEN 


Here's the SECRET that has 
beautified many an eye sore— 
such as bare upstairs windows, 
backs of cases, peeling paint, 
dust collecting drapes, etc. 
Merely affix LITHOPHANE. No. 
101! white Venetian (and 9 
colors) No. 56 oyster Classical 
Drape shade No. 128 Frosted 
fluted glass or Glass brick .. . 
Candy stripes. 

Lasting, brisk and washable 
LITHOPHANES, easy to handle 
and very effective. Order a few 
inexpensive rolls from your jobber 
TODAY or write direct. 

On sale at these jobbers: 


GARRISON-WAGNER CO., 2018 Wash- 
ington Bivd., St. Louis 3, Mo 

NATIONAL CLOTHIER SERVICE, 
608 S. Dearborn, Chicago, Ill 

ART R. COHEN CO., 810 Penn Ave., 
Pittsburgh, Pa 


OR WRITE DIRECT TO: 


ISINGLASS VALANCE CO. 


5206 Tilden Ave 








* Bklyn 3. NY 
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EASTER YEA EGGS 


Made of glass in natural size, they look 
just like the real thing. Packed one gross 
to the carton in the following colors: 


Order NOW 


YELLOW e VIOLET e@ SPRING GREEN e@ ROBIN BLUE @ PINK @ WHITE 
for (IMPROVED COLORING) Priced as before in even grosses at $20.00 
Easter Display 


ALSO GOLD EGGS 
MALROS COMPANY 


Contact your Jobber or order direct. "The House of Colors" Box 279 — Dover, N. J. 























Executive Changes Made 
At Paisley Products 

Joseph Morningstar, president of Morning- 
star, Nicol, Inc., of New York City, and of 
its subsidiary company, Paisley Products, 
Inc., announces that Murray Stempel, of 
Chicago, a member of the board of directors, 
has been elected executive vice-president. 
Morningstar is retiring as president to become 
chairman of the board. George J. Muller has 
been elected president, and R. Mayson Foster 
has been elected treasurer and member of the 
board of directors. Both are of New York 
City. 

Earl C. Lenz, of Chicago, general sales 
manager of Paisley Products, and Sam 


rs) Schuller, technical director, have both been 
wefeare for re elected new vice-presidents of Paisley Prod- 
/ ucts. Lenz will continue in charge of sales, 

Sales You: and Schuller will have charge of all produc- 


tion and technical operations for Paisley 


ORDER A SET OF THESE Products. Laurent LaBrie, of New York 
FASHION-RIGHT HEADS TODAY! age has ~~ — gr 
in charge ot the New ork ofhce o aisley 
Styled right ,.. Sized right to display the Products. : 
newest fashions in hats .. . Beautifully 
colored by hand in a variety of make- | AMC Display Group 
ups over soft feminine flesh-tones. Elects Mrs. Kelly 
Heads can be used on uprights if desired. Members of the Associated Merchandising 
eects oo ——— Corporation’s Display Managers Group, 
Pe Sa ee raise ward vaio ay $ 25 meeting in New York City in December, 

your choice of six models 325 intividually pethed | elected Mrs. Gertrude Kelly, L. S. Ayres, 


ST. LOUIS, MO. Inc., Indianapolis, to the chairmanship. 
| Ralph Gollohan, Shillito’s, Cincinnati, is 
44500) % DISPLAY FIXTURE CoO | vice-chairman and heads the steering com- 

€ mittee composed of Joseph Hie, Strawbridge 
& Clothier, Philadelphia; Howard Backer, 
541 MARKET STREET SAN FRANCISCO, CALIFORNIA Stix, Baer & Fuller, St. Louis; Robert Kenny, 
Hudson's, Detroit, and John Miles, Bullock’s, 
Los Angeles. 


PARALLEL’S PARAF e / The meeting was arranged by Morris 
glass mirrors Welch, director of visual merchandising and 


INCREASE DISPLAY BEAUTY WITH FLEXIBLE MIRRORS packaging for AMC. 

Sparkling, sales catching se gle nirror sheets fit any size and shape scemenenanenens nea e 
column, pedestal, fixture, background, | rs etc Mirrors can be cut as * * 
small as 4” to 4” square or rectangle. PARALLei’s special backing makes New Display Firm 
possible its famous “Cement-to-Glass Lox process which firmly adheres 
PaRAFLEX Mrrrors to any surface Is Formed : i 

Write today for colors, samp'es and prices Basil Constant and Mildred Thor have 
formed a display firm under the name of 


PARALLEL MFG. CORP. 9} = = oon nae Constant & Thor, 124 Chambers street, New 


York City. 





No. FH83~ BRUNETTE HAIR COLOR No. FH81— AUBURN HAIR COLOR 
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Opportunity Exchange 








Thoroughly 
Experienced 
DISPLAYMAN 


Would like to 
Houston or Dallas, 


settle in 
Texas. 
At present doing women’s 
fashions in an_ outstanding 
mid-west department store. 


Vincent E. Smith 


9512 Dexter St., Detroit, Mich. 


OPPORTUNITY 
FOR A GOOD SALESMAN 


To cover Michigan, Illinois, Ohio 
for large Plastic and Metal Display Line. 


CRYSTALLINE PLASTICS CO. 
1026 Venice Blvd., Los Angeles 15, Calif. 








SALESMEN 


West, Southwest, Northwest, 
Middlewest. Most progressive 
line on the market today for 
department stores and better 
stores only. Exclusive pro- 
tected territories. No objection 
to non-conflicting lines. 


Address Box A1A 


Care of DISPLAY WORLD 


FOR IMMEDIATE SALE 


‘The Life Of Santa Claus” consisting of 15 beautiful units that can be used 
either individually or as a float parade. These units were originated and 
produced by Bliss Display Corjoration of New York City. They are beau 
tifully done in complete and infinite detail. All figures are hand made, 
fully costumed and scaled in wonderful dimension so that with their back 
ground setting they present 15 exciting scenes which in sequence depict 
the complete story of Santa Claus. 

If purchased immediately, this wonderful display may be had at a mere 
fraction of its original cost 

Photos and complete details on request. 


Address BOX 1BB 
Care of DISPLAY WORLD 











USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD 
purpose: 
e Positions Wanted 
e Help Wanted 
e Salesmen Wanted 
e Used Equipment 
For Sale 
e Used Equipment 
Wanted 
e Business For Sale 
1” x 1 column 
$3.00 
1” x 2 columns 
$6.00 
2” x 1 column 
$6.00 
2” x 2 columns 
$12.00 
Cash with order 
February 
Opportunity Exchange 
Forms Close February 7 





DISPLAY PERSONNEL 
Thoroughly screened-submitted 
when they meet your requirements 
Displaymen—Designers—Artists 
Salesmen—silk screen 
JUDITH KOPPETT 
ORregon 5-8260 
Qualified Employment Agency 
140 West 42nd St., New York City 


Display Manager offers conscien 
tious work and good selling displays 
with a fresh approach. Exyperienced 
all types windows, backgrounds, 
interiors. Presently employed in 
store about 1 million. Interview 
arranged, photographs. 
Address BOX 1 
Care of DISPLAY WORLD 


ALL ’ROUND 


DISPLAY AND 
ADVERTISING MAN 


FOR LADIES APPAREL 
AND SPORTSWEAR 
We're a small but fast grow- 
ing highly promotional store. 
Owner and assistant have han- 
dled display and advertising 

till now. 

Looking for an aggressive 
capable young man with plen- 
ty on the ball. One who can 
design and execute — back- 
grounds, do show card work, 
prepare newspaper and direct 
mail advertising copy, and who 
can trim popular price special- 
ty shop type windows with 
plenty of merchandise and vet 
achieve a smart looking dis- 
play. 

We're interested in a mare 
who's looking for a lifetime 
career, and we're willing to 
pay well for the man with the 
background and experience we 
want. 

Write giving full details of 
age, schooling, employment 
history, past and present earn- 
ings, family status, salary de- 
sired, ete. 


DENMARK’S INC. 


Operating Rothschild’s 
5244 Hohman Ave. 
Hammond, Indiana 
Phone Sheffield 5370 


Just 30 mnutes from Chicago Loop 








FOR SALE 


Old King gag animated rabbit. 
Size 60” x ”". Good as new 
Cost $2 10.00, ” will sell for $50.00. 
DISPLAY DIRECTOR 
L. Schear Co., Evansville, Ind. 


DISPLAY MAN 


More than 25 years experi- 
ence in department store win- 
dows. Now employed. Would 
like to make connection with 





reliable store in Southern 





state, preferably East of the 
Mississippi. 


Address Box 1PP 


Care of DISPLAY WORLD 


Salesmen Wanted 


Leading display firm with 
many years of national 
coverage has several ex- 
cellent territories open, for 


DISPLAY POSITION WANTED 
Display School Graduate. Some 
department store experience. Will 
relocate for good salary with good 
chance for advancement. Willing to 
learn. Married, 30 years of age 

yy | EPSTEIN 

260 South Frazier Street 
Philadelphia 9, Pa. 














men desirous of carrying 
complete line of display 
materials. 


Address Box 1TT 
DISPLAY WORLD 


young, aggressive, fully experienced 
in background design and construc 
tion, promotional window and in 
terior display, with present position 
in far West, desires new position in 
four-five million volume dept. store 
Address BOX 1AA 
Care of DISPLAY WORLD 


Care of 


Position Wanted—Display Manager, 


Display Man and 
Window Trimmer 
For Ladies Specialty Store 
We have a permanent posi- 
tion with splendid opportunity 
for man who has style and 
selling ideas. Write giving 
full information of former 
employment — and salary re- 

ceived. 


Address Box 492 
St. Joseph, Missouri 














USED DISPLAYS 
We want small and large units 
and props in mache, wire, plaster, 
wood, etc. for resale. Write details tractive commissions 
including delivered price and quan See our ad on page No. 94 
tity Write For Full compres 

Address BOX 1DD MOLD-CRAFT C 
Care of DISPLAY WORLD 3729 No. Palmer Ghumaee 12, Wis. 


Salesmen Wanted—Free lance sell 
ing nationally advertised displays 
year-round opportunity to make at 














CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op- 
eration for over 40 years with over 

,000 graduates ead Pes | every 
country in the wo Write for 
catalog. THE KOESTER SCHOOL, 
Koester Bidg., 3710-12 N. Cicero 
Ave., Chicage ®, Tl. 
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Luke To Retire 
At Hudson's 


After more than seven years as display 
director of J. L. Hudson & Co., Detroit, and 
more than a quarter of a century with the 
store, Oscar A, Luke has announced his in- 
tentions of retiring as of February 1. 

The store has not yet announced his suc- 
cessor, 

Luke came to Hudson's from Higbee’s, 
Cleveland, in 1926. For many years he served 
as assistant display director under Charles 
Wendel, becoming head of the department 
when Wendel retired. He has been in retail 
display for some 42 years. 

Luke and Mrs. Luke are leaving Detroit 
in February for a vacation in Florida, after 

——_ which they will make known their plans as 
to future residence. 

—Korrect-Way Displays distributors at a sales meeting and luncheon in New York City. 
Reading from the left table, back row: Leonard W. Stark, Dallas; Ray Hecht, Jr., Hecht 
Fixture Company, Chicago; James Grover, Hy Kobert, Samuel C. Dutch & Son, Buffalo. 
Front, Frank Malehorn, Joe Snyder, Baltimore Displays, Baltimore; Bill Cohen, Art R. Cohen 
Company, Pittsburgh; Lee Knable, Maxwell Baron, Baltimore Displays; Mr. and Mrs. Eddie 
Allan, Tampa . . . Right table, left row, Sis Eisman, Korrect-Way; Vern Zeller, Midwest Dis- 
play, St. Louis; David |. Roos, Sr., S. C. Griffin, Melvin S. Roos Company, Atlanta; Walter ; ; elbsgioge “ : os 

‘ : : Corporation, Washington, for a local dairy. 
Dussling, Korrect-Way; Ernest Loveman, Melvin S. Roos Company . . . Right row, Pat Aptacy, Constructed to identify the plant entrance, 
Dora Gustafson, Joe Dooley, Eastern Displays, Boston; Guy Duey, Lamont Ware, Art R. Cohen the display consists of two giant reproductions 
Company; Don Loudy, Art Products Company, Detroit . . . At head table, from Korrect-Way, of the firm’s milk bottles, 7 feet 6 inches in 
John Wegener; Walter Wood, sales manager; Milton Larson, advertising manager and chief height. They are so mounted as to appear 

products designer; Peter Schott, Jr., executive vice-president— recessed into thesfront wall. 


King-Size Display 
Identifies Firm 

A dramatic use of acrylic plastic in the 
construction of an _ interior-lighted outdoor 
display has been made by Advertising Plastics 








ADVERTISING INDEX 


L Paulson Co., Inc 


Pellegrini & Cudahy 

saverne Originals 
wter Chem cals, Inc 
ustra Corp. of Amer.ca 70 ra 
st-a-Cite Industries, Inc - 


autz, A : Quensell Displays 





R 


R CS Studios 

Red Wing Products 
Reinermann I 
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Reyburn Mfg. Co., 
Reynolds Electric 
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Self Spray Products Inc 
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Shoe Form Co., Inc 

Showcard Machine Co 
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WILLIE 


THE WHISTLING 
GIRAFFE 


Easter Window Attraction for the entire 
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WRITE, WIRE OR PHONE FOR PARTICULARS 


BLISS DISPLAY CORPORATION 


460 WEST 34th STREET, NEW YORK | ” BRYANT 9 5750 





JUNIORS... currently on dispiay in our New York and Chicago showrooms 


An exciting new group of junior figures has been added to Darling’s fabulous Femina 
mannequin series. Styled in the same exquisite, high fashion mode as the celebrated 


misses figures... you will love their youthful sophistication and ability to sell fashion. 


Write for photographs and information about these sales-making figures, or see 


your Darling Distributor today! Distributors in most principal cities. 


D , / ). L. A. DARLING CO., BRONSON, MICH. 
NEW YORK CHICAGO LOS ANGELES 





